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@ There’s no doubt about it, calves and all young 


stock go for Blatchford’s Pellets . . . the modern milk 
replacer. Farmers like the profit-producing results 
gained from feeding this well-balanced milk replacer 
to calves, pigs, colts, lambs, goats and rabbits. Con- 
venient, easy-to-feed, Blatchford’s Pellets provide bal- 
anced nutrition and adequately supplement other feeds 


needed to raise young stock profitably. 


Progressive dealers with an eye to profit, are capitaliz- 
ing on the widespread feeder acceptance of Blatchford’s 
Pellets. You can be sure of rapid turnover and steady 
repeat sales that spell continuous profit. Ask your dis- 


tributor or write us today. 


for you. 


WAUKEGAN 


There's Profit in 
Blatchford’s Nutri-Tabs 


Nutri-Tabs provide extra vitamins 
and niacin to help prevent and con- 
trol nutritional calf scours. Farm- 
ers count on Nutri-Tabs to help 
raise healthy calves. A fast selling 
profitable item that builds business 


flatchfords 
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Build Efficiency and 
Economy In Your Plant 


With STRONG-SCOTT Equipment 


Triple 
Action 
Dry Feed 
Mixer 


This horizontal mixer with its ribbon 
agitator is the most positive mixing de- 
vice in existence and will outmix any 
other type. Not one out of 400 sacks 
showed any variation in the mix in a re- 


Feeder, 
Scalper 
and 
Magnetic 
Separator 


For safety and efficiency, this unit is 
a wise investment. It keeps trouble and 
danger out of the grinding chamber. It 
also assures an even and steady flow to 
the grinding mill, thus improving grinder 


cent test. operation. 


Write for full particulars Details upon request 


V-Belt Drive 


Pivoted Motor Base 


Leg speeds 
chang 
He d D ive att aulckly end 
easily OY 
a r Planetary changing 
- Gear motor 
Mechanism sheave 


Many improvements have been made to eliminate 
noise, add to its strength and assure longer life. This ame | 
Pivoted Motor Base Head Drive has what it takes to mime) motor Bae 
give efficient and dependable service. There are over 
3500 of them in use. | 


tension on 
V-Belt 
Write for complete information 


SPOUTING ... All Kinds, Standard or Special 
BELTING ... All Kinds 


ALSO 


mms §=ELEVATOR HEADS and BOOTS ... Wood, Iron and Steel 


Everything for Every Mill, Elevator 
and Feed Plant 


FRED H. CHASE, RepRESENTATIVE 


OSHKOSH, WIS. 


Box 126 Telephone 698 


J. H. HARDERS, RepreseNTATIVE 


WINONA, MINN. 
411 E. Howard St. Telephone 2549 
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That's The Way Wise Feed Dealers See it 


They know our experience and skill make it possible for us to manufacture 
quality feeds for livestock and poultry that give top feed lot 
results at a price in keeping with this quality. 


aicne For LIVESTOCK and POULTRY 


- RUSSELL-MILLER MILLING CO. - MINNEAPOLIS 1, MINN. and EAST ST. LOUIS, ILL. — 
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WEED 


For seventeen years, the Hubbard 
program has been built around 
the idea that you, a respected 
dealer in your community, are the 
point of influence—the central 
figure in feed distribution. Your 
reputation carries real weight on 
the feedlot. 

When you back up your own 
brand of feed with the Hubbard 
reputation for knowledge, re- 
search and dependability — you 
have a product that is twice gua’- 
anteed—a winning combination 
in every market. 

Hundreds of successful dealer 
and thousands of satisfied feeders 
give evidence that The HUBBAR!) 
SUNSHINE Way of feeding ha: 
produced profitable results. 


Hubbar 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA 


Milling Co. 


MANKATO, MINN. 


\ 
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YOUR FEEDS 
DEPENDABLE VITAMIN PRODUCTS — 


SOURCE 


— above its neighbors, the Empire State Building 
symbolizes success. Too few realize that the height of its tower 
depends largely on the depth of its foundation. 


Atkins & Durbrow, headquarters for quality products, has built its 
business on a sound foundation—its policy of selling only products 
of proved quality and dependability. It has earned the confidence 
of its customers by its adherence to the same high standards for 
more than fifty years. 


When you buy from Atkins & Durbrow you can be sure that you 
are getting top quality vitamin products. You can help keep your 
feeds tops by letting Atkins & Durbrow supply your vitamin re- 
quirements. The vitamin products of six great companies, leaders in 
their field, are distributed by Atkins & Durbrow. They are products 
that you can depend on. ; 


Check the list of vitamin products which you can secure from one 
source. You will see that they are all high-grade, well-known brands 


—their names alone are your guarantee of quality and dependability. 


Atkins & Durbrow sales representatives operate from 11 centrally 
located cities east of the Rockies. Warehouse stocks are maintained 
in 14 cities. Through this distribution system your vitamin require- 
ments can be met promptly and efficiently. 


The Atkins & Durbrow representative in your territory will be glad 
to be of service to you. Be sure to see him the next time he calls, 


ATKINS « DURBROW, Inc. 


165 JOHN STREET, NEW YORK 7, N.Y. 


CHICAGO MINNEAPOLIS KANSAS CITY OMAHA 


DETROIT BOSTON 


CarO-Green, Inc. 


California Packing Corp. 


BIOTOL 
FORTIFIED SARDINE OILS 
SPECIAL: 400 D, 1000 A units 
EXTRA: 400 D, 2000 A units 
SUPER: 400 D, 3000 A units 
Also Available in 
800/2000 and 800/4000 oils 
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FINER ALFALFA 
“High in Carotene” 


General Mills, Inc. 
ARPRO WHEAT GERM OIL 


The Barrett Division 
Allied Chemical & Dye Corp. 


NIACIN 
(Nicotinic Acid) 


W orld Products Corp. 


PROT-A—Vitamin A in powder 
form; 1,362,000 A units 
per Ib. 


PROT-D—Vitamin D2 in powder 
form; 6,000,000 D2 units 
per Ib. (for four-footed 
animals) 


E. R. Squibb & Sons 


VITAMIN A & D FEEDING OIL 
400 D—1000 A units 


D-SEC 
Vitamin D in dry powder form 
900,000 D units per Ib. 


DICOCE 
for Cecal Coccidiosis control 
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General Offices 
Minneapolis, Minnesota 


at MINNEAPOLIS 


THE FEED BAG — September, 1°46 


a ‘ 


© 1946 MFG. Co. 


“Tested aud Proved 
EQUIPMENT 


| 
SPRAYERS IAND] DUSTERS 


HAY TIOOL AND 
BARN EQUIPMENT 


LIVESTOCK EQUIPMENT 


FARM VENTILATION 
EQUIPMEINT 


POULTRY | EQIUIPMENT 
in” 
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Minneapolis, Minn. 


Rockford, ill. 
Sell “‘Diamond-H ”’ Equipment and 


YOU SELL THE FINEST 


from the Industry’s Finest Plants 


You’ve seen it happen in your store over and over: The products 
of the best company in any line will outsell all others. In farm 
equipment, HUDSON is the company that has consistently made extra 
sales and year ’round profits for the dealer. For HUDSON has the 
plants and the facilities to produce the finest equipment . . . precision- 
built products that are correctly designed and honestly built to give 
longer and better service at lower cost. 

For over 40 years, the “Diamond-H” has been the sign of uniform high 
quality—the sign of the best buy. Turn this reputation into extra profits 
—make HUDSON your leading line. 


HUDSON MANUFACTURING COMPANY 
589 East Illinois Street, Chicago 11, Illinois Branches in Principal Cities in the U. S. 


HIG 
\ oF exc pesic® 
pest for gor YO" 
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to assure fost net 
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sel\ them fost 


Your Source of Supply for 


PURE SYNTHETIC VITAMINS: 


TRIDEE—Winthrop's Brand 
of vitamin Dg in Corn Oil 


VITAMIN 
(Thiamine Hydrochloride) 
VITAMIN B2 
(Riboflavin) 
NIACINAMIDE 
VITAMIN Be 
(Pyridoxine Hydrochloride) 
CALCIUM PANTOTHENATE 
VITAMIN C 
(Ascorbic Acid) 
AMINO-ACIDS 
Valine Glutamic Acid 
Cystine Tryptophane 
Tyrosine Phenylalanine 
Leucine Methionine 
“B-E-T-S"—Winthrop's Brand 
of Bread-Enrichment Tablets 
“VEXTRAM"—Winthrop's Brand 
of Flour-Enrichment Mixture 


Brand 
of Flour Bleaching Agent 


It has what you want, so put WINTHROP RIBOFLAVIN MIX- 
TURE* on the job right now! Let it zmprove your mixed feeds, and 
at the same time save you worry about uncertain milk supplies by 
maintaining adequate riboflavin content in spite of any shortage. 


Every ounce contains 1 gram— 1,000,000 micrograms—of ribo- 
flavin. Mixing is rapid because Winthrop Riboflavin Mixture 
flows freely without clinging or clogging. Easily added to either 
large or small mixes, it provides the most economical method of 
assuring proper riboflavin content in both! Prices on request, and 

for any further information you 
Address inquiries to— may desire, just drop a line to our 


Special Markets Division TECHNICAL SALES SERVICE. 


WINTHROP CHEMICAL COMPANY, INC. No obligation. 


170 Varick Street, New York 13, N. Y. *Riboflavin in starch base carriers developed and 
‘ first used by Winthrop Chemical Company, Inc. 


STOCKED FOR QUICK DELIVERY AT NEW YORK, CHICAGO, KANSAS CITY (MO.), DENVER, LOS ANGELES, SAN FRANCISCO, PORTLAND (ORE.), DALLAS AND ATLANTA 
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STILL CALLING FOR CALF MANNA 


HE call for Calf Manna echoes around the globe, as more and more 
feeders, breeders, and farmers come to understand its benefits for 
all ages and all types of livestock. 


And feed dealers, who understand this benefit, who know how much 
even a small amount of it can accomplish often use it to answer some 
of those questions that used to go unanswered. 


If you are interested in solving the problems of your customers and 
in winning the confidence of prospects who are particular what and 
where they buy, it might pay you to get acquainted with Calf Manna. 
At least know what it is and what it does. 


The Calf Manna Encyclopedia answers 
many questions: tells what Calf Manna accom- 
plishes and why, tells how to feed it and why 
so little does so much. It’s filled with pictures 
of some of America’s greatest cattle, hogs, 
sheep, goats, horses, rabbits, chickens, turkeys, 
etc.—all fed Calf Manna. 


A card will bring the Calf Manna represent- 
ative and the Encyclopedia. 


Write nearest address today: 


ALBERS MILLING COMPANY CALF MANNA DEPT. 28-E 
Dept. 28-W, 1060 Stuart Bldg. Carnation Bidg. 
Seattle 1, Wash. Oconomowoc, Wis. 
THE FEED BAG — September, 1946 elle 


Li Sage, 
| THE 
Youy 
MAL 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 
Wheat 
Wheat Middlinga 
Rye Middtings 
Malt Sprouts 
Linseed Weal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


NUISANCE 


High Intensity 
Application 


rapid sweet mix 
For All Bulky Feeds 


Quick put in of either ‘hot or ‘cold molasses—deep 
penetration—uniform saturation—at any tempera- 
ture. A smooth, ‘silky sweet mix for all coarse feed 
stocks—at great capacity—and small cost for power 
and labor. America’s best hi-speed molasses 
applicator. 

Ask for Catalog B-165 


S. HOWES CO., INC., Silver Creek, N. Y. 


BAG CLEANERS 
STOP DUST || 


Save heat, power and money and get CLEANER 
bags with the DAY vacuum process. Three types 
of units to meet all conditions. Two units available 
with dust filters so that cleaned air and heat are 
returned to work space. Ask about the new Type 
CC complete compact unit, shown here, 


Write for full information 


3 PLANTS for SERVICE and SAVINGS to YOU 


in MINNESOTA—Home Office and Plant 
818 THIRD AVE. N. E., MINNEAPOLIS 13 
fn MISSOURI— 1820 Harrison St., Kansas City 8 
in CANADA—Ft. William, Ont., P. O. Box 70 


/ 
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DEPENDABILITY 


"It PAYS you to SPECIFY 


CALCIUM CARBONATE 


You'll agree, Alden Calcium Car- 
bonate mixes better, gives you 
better results. Neted for its excel- 
lent quality. In Alden territory, 
most mixers of quality feeds insist 
on Alden. They know it’s made 
right. Nationally known inde- 
pendent laboratory tests prove 
Alden’s uniform purity over a i 
period of 20 years. 


IOWA LIMESTONE COMPANY 


Bankers Trust Bidg. 
Des Moines, lowa 
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Scientific Design 


Rugged Construction 


Smooth Running 


Efficient Grinding 


Profitable Operation 


COMBINES ENDURANCE WITH 
REMARKABLE ADAPTABILITY 
FOR "VARIETY" GRINDING 


40 to 150 H.P. 
Engine or Motor Drive 


PROMPT DELIVERY OF SEVERAL SIZES 


“Americas Leading HAammenmill”..... 


A machine of such rugged construction and scientific design that it is the most outstanding 
hammermill on the market today—so carefully and accurately constructed that it will not get 
out of alignment throughout its lifetime. 


For flour and feed manufacturers there's profit in the enormous capacity, remarkable endurance 
and the uniformly fine quality grinding. For those engaged in varied feed grinding, profit lies 
in the Speed, adaptability, and quick "Change-over" features. 


Whatever your production problems, you'll find a profitable answer in these 
rugged, smooth-running, superbly efficient Hammermills. Thousands of custom 
grinders as well as many of the world's largest millers have standardized 
on Jacobson UNIVERSALS for new installations and replacements. 


Wire or Write For Complete Information 


| JACOBSON MACHINE WORKS | 


1074 Tenth Avenue S. E. Minneapolis 14, Minn. 
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A and Feeding Program 


MILLING COMPANY 


223 WEST JACKSON BOULEVARD 


Edna Arcady is a fine Here- 


UR 


with the requisite number of ‘‘lunch 


I ford-Shorthorn crossbred 


counters”. But Edna would be more im- 
pressed with her famous Buckeye Arcady 
Quadruplets if she knew the incidence of 
such multiple births in cattle is only one 
in 850,000. 


Edna doesn’t know, either, that of ap- 
proximately 50 such births annually, there 
are only four cases on record where the 
offspring are all living. And in TWO of 


these four ‘“‘families’”—Edna’s and her 


WHY NOT ? & 
--.lvegot 


Four Faucets 


famous predecessor, Eva Arcady, whose 
Kentucky Arcady Quads are now past a 
year old .. . these husky Quads have had 
the help of Arcady Calf Starter and the 
Arcady Five Point Program. 


Livestock and Poultry need the nutrients 
and protection that quality ingredients, bal- 
anced food elements and scientific blending 
put into every feed in the Arcady line. Right 
now is the time to push the complete line of 
ARCADY Feeds. 
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most farm leaders believe 


HE basis of our low cost effi- 

cient handling of grains is 

based on our ability to hedge 
and to insure ourselves. This whole 
system, started in Chicago during 
the Civil war, is built around our 
Chicago board of trade and other 
grain futures markets. 

Even those who don’t find it con- 
venient or possible to use the fu- 
tures markets directly benefit from 
it as our futures markets allow 
grain firms, millers, and feed pro- 
cessing plants in all primary mar- 
kets to insure themselves, and 
world and domestic prices in nor- 
mal years are registered daily 
there by the actual hour and min- 
ute. 

During August of this year the 
Institute of Public Relations, a na- 
tionally known organization, pub- 
lished a@ summary of opinions of 
some 1,800 economists, farm leaders 
and farm trade groups, chamber of 
commerce directors, as well as farm 
and trade journals. The results were 
most heartening to those of us who 
believe in our marketing system. 

Two of the questions they were 
asked were: 

1. What influence do commodity 
exchanges have on_ distribution 
costs? 

2. Should commodity exchanges 
be maintained or closed perma- 
nently? What were the answers? 


An abstract of an address delivered at the 50th 
annual convention of the Grain & Feed Dealers 
National Association held in Chicago, Sept. 3-5. 
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by F. PEAVEY HEFFELFINGER* 
President, Grain & Feed Dealers National Ass'n 


1. Approximately 80 per cent be- 
lieved that commodity exchanges 
reduced distribution costs. 

2. Approximately 82 per cent be- 
lieved that commodity exchanges 
play an important role in the mar- 
keting of basic commodities. 

Our association was active dur- 
ing those years from 1909-1914, 
which until recently were referred 
to as the “golden years of agricul- 
ture’—the years upon which the 
first parity formulae were based. 
Our association was active when 
the Norbeck-Burtness bill in about 
1924 started off the long list of ‘farm 
relief legislative proposals which 
continue to this day, with agricul- 
ture still claiming that relief has not 
been effected. 

Let us consider the plans pre- 
pared for disposal of the agricul- 
tural surplus as a means of attain- 
ing farm prosperity: 

There are three principal variants 
of this proposal for handling the 
surplus. The first is to have some 
agency gain control of the surplus, 
so that the domestic population will 
have to bid up a fair price level for 
the remainder, then to dump this 
surplus portion abroad, under one 
of the various schemes. A scheme 
proposed early in farm relief plan- 
ning was merely to dump it at 
whatever price it would bring at 
whatever point it could be sold. 


Commodity 


distribution costs 


The loss would be paid either by 
the agency which took over the 
control of the surplus, or the very 
low returns from dumping would 
be returned to the American pro- 
ducers and serve to discourage 
their surplus production. 


The second general idea for the 
surplus is under some variation of 
the old export debenture plan, 
whereby an exporter of wheat 
would get a credit on imports. Here, 
obviously, the government would 
merely take out of its customs 
pocket the funds needed to finance 
the export debenture. The dumping 
would not be so obvious, since it 
could not be tossed out regardless 
of price, as the amount of the de- 
benture would put a brake on the 
export price level. Under this first 
and second plan for handling the 
surplus, there is the immediate ob- 
jection that foreign nations, cer- 
tainly in some instances, would not 
like it and would react against it. 

There is another objection in that 
it is fallacious to believe that any 
amount of wheat can be dumped 
into the world market at any price; 
there would come instances where 
no wheat could be sold abroad at 
any price. 

The other, and perhaps principal, 
objection to this or any other “two 
price system” is that our own noa- 
tionals could face a high or “‘parity 


(Continued on. page 69) 
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You can’t see SMOOTH SHAVES in. the blade 
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you depend on its maker for satisfaction 


DISTRIBUTORS 


FARALLONE is a sure source 


BRADLEY & BAKER 
of satisfaction when you buy A & D 


155 East 44th Street, 
New York 17, N. Y. 
Norfolk, Va. + St. Louis, Mo. 
Baltimore, Md. 
Jacksonville, Fla. 


Vitamins in feeding oil or Vitamin D 
in dry form... 


EELSINGH & LUGTIGHEID 
Grand Rapids, Mich. 


Consistent high quality and lowest possi- Cleveland, Ohio 


ble prices mean constant satisfaction to 
users of Farallone A & D Vitamins. For 
Vitamins A & D in feeding-oil or Vitamin 


WAYNE FISH & CO. 
Minneapolis, Minn. 


SNOW & COMPANY, 
Los Angeles, Calif. 


“> TAYLOR-WALCOTT CO., 
236 Ritch St., 
San Francisco 7, Calif. 


D in dry form get in touch with Farallone or 


one of its strategically located distributors. 


FARALLONE PACKING COMPANY 


Division of The Borden Company 4635 East 12th Street 
Oakland 1, California 


el6e THE FEED BAG — September, 1945 


| pa 
| 
} 
| 
| 
3 
| Faraone 
SOLE, 
: ORES 67 
x PACKING CD a o 
| | _ BORDER on 


Men 


INAL details of the Illinois 

Feed association's third an- 

nual convention, which will 
be held Sept. 30 - Oct. 1 at the Con- 
gress hotel, Chicago, have been 
completed and a very successful 
meeting is anticipated, Victor C. 
Dewein, Forsyth, president of the 
organization, has announced. 

“Harmony and cooperation with 
other groups serving feeders will 
be the keynote of the convention,” 
Mr Dewein declared. “There’s a 
great opportunity for future expan- 
sion of good will between feed as- 
sociations and we want to work to- 
gether with other organizations for 
our mutual good.” 

The convention's first general ses- 
sion will open Monday morning, 
Sept. 30, with an address by Ray 
Bowden, executive vice president 
of the Grain & Feed Dealers Na- 
tional association, who will give 
Illinois feed men the latest informa- 
tion on present and anticipated 
government regulations concerning 
the feed industry. 

After Mr. Bowden has analyzed 
the national feed picture, Dr. W. E. 
Carroll, acting dean of the Univer- 
sity of Illinois college of agricul- 
ture, will discuss, “A Better Illinois 
Agriculture.” Dr. Carroll is expected 
to reveal the rapid strides forward 
made by Illinois farmers during the 
war period. 

Radio station WLS will broad- 
cast its widely-heard Dinner Bell 
program direct from convention 
headquarters at noon on the open- 
ing day. Art Page, master of cere- 
monies on the program, will feature 
feed men on his show. 

Joe Meeks, secretary of the IIli- 
nois Federation of Retail associa- 
tions, will address the convention 
on the subject, “The Crisis in Re- 
conversion”, at the Monday after- 
noon general session. He will de- 
scribe the problems which are be- 
ing encountered and which can be 
expected in the future by retail 
feed and farm supply dealers. 

After Mr. Meeks’ address, Art 
Moore, editor of The Prairie Farmer, 
will speak on “What the Farmers 
Think About the Feed Business.” 
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will hold annual convention 
at chicago, sept. 30-oct. 1 


DR. ROBERT GRAHAM 


He will give personal opinions of 
hundreds of farmers with whom he 
has come in contact during the past 
several months. Mr. Moore will also 
utilize survey results compiled by 
his magazine in presenting his sub- 
ject. 

The Chicago Feed club will spon- 
sor a cocktail party for convention 
guests preceding the annual ban- 
quet session. All members of the 
association are invited to attend 
the party, according to Lyman Peck, 
feed consultant, who heads the re- 
ception committee. 

The evening banquet session at 
the Congress will feature a “no 
speaker” program and an elabo- 
rate floor show. “The banquet will 
be strictly a fun session with busi- 
ness topics barred,” Mr. Dewein 
declared. “Monday night will be 
a real night of entertainment.” 

Dr. Robert Graham, dean of the 
University of Illinois college of vet- 
erinary medicine, will discuss the 
very timely subject, “Cooperation 
Between Veterinarians and Feed 
Dealers”, at the opening session 
on Tuesday morning. Dr. Graham 
understands both sides of this co- 


DR. W. E. CARROLL 


operation question and is expected 
to make some concrete suggestions 
on how better teamwork can be 
achieved. 

Following Dr. Graham's talk, 
Walter C. Berger, president of the 
American Feed Manutacturers as- 
sociation, will explain the latest 
problems of the feed industry 
brought on by government regula- 
tions. Mr. Berger’s long service in 
Washington during wartime has 
given him ample opportunity to 
learn the inside workings of price 
control and he is expected to out- 
line what the future regulations 
concerning the feed industry will 
be. 

Winding up Tuesday's conven- 
tion session will be a question box 
forum in which experts will present 
answers to feed and nutrition ques- 
tions which were submitted pre- 
viously through the mails. Feed 
dealers who have not sent in their 
questions will be able to ask them 
directly to the experts, President 
Dewein said. 

With Chicago's hotel situation 
tighter than ever and rooms harder 
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OTHER “CCC” PRODUCTS 


ldied-Mangonesed Calcium The combination of these factors is primary in the produc- 

any desired leve 

(any desired level tion of quality "CCC" minerals. It is your guarantee that 
Manganesed Calcium 

Elect (ice-lowing) Calcium only the best quality minerals are carefully chosen and cor- 
. rectly processed under the constant supervision of skilled 
Arrow-Head Insoluble 

G-220 


men. Write, wire or phone today for information and price’. 


674 


(A LCIUM ARBONATE (OMPANY 


ucers of TRACE ELEMENTS PRODUCTS” 


43 EAST OHIO ST., CHICAGO 11, ILL. 
BRANDEIS THEATRE BLOG., OMAHA 2, NEBRASKA 


BOX 409, CARTHAGE, 
else 
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OUT OF THE FRYING PAN Let me confess that I am for America first 
INTO THE FIRE although I must admit that I am not calloused 

. to the troubles of other people. I am just 
one of those old fashioned Americans who believe that his home is his citadel 
and my country is my home. 


Charity begins at home and so I do not believe in sharing the productivity 
of our country with other nations until we have taken care of all those who 
are in need within our own boundaries. I do not believe the oft’ repeated 
fallacy that America can or should feed the world. 


Right now I am disturbed with attempts to extend the ever normal granary 
of Henry Wallace’s tenure as secretary of agriculture to embrace the entire 
world. The ever normal garnary was a failure in the United States and will, 
if tried,-be a failure throughout the world. 


To say the least, we are not consistent in our efforts to socialize farming 
and business and democratize the governments of the United Nations. There 
can be no planned economy in a true democracy. 


Planned economy has not, will not and cannot work in these United States. 
Our people were bred, born and have prospered because of free enterprise 
and we will never relinquish our right to be president for the dubious privilege 
of sharing what we produce with others who may or may not produce as 
much as we do. 


Planned economy has never been successful in the history of this world. It 
didn’t work for Alexander, Caesar, Napoleon, the Kaiser, Mussolini, Hitler or 
Hirohito. It will not work for Stalin. 


There will always be an England, a Germany, a France, a Turkey and a 
Russia. The people of those countries have just as much right to live in their 
own homes as we have. Whether they embrace socialism, communism or 
democracy is their problem and not our concern. 7 


It is our concern when our elected and appointed officials attempt to share 
what we have worked for and are working for with others who will not put 
even the little they have into the common pot. 
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This is one of the Fleischmann advertisement$ 
that will reach 4,703,916 farm families during 
the fall months. It has been developed to help 
you sell more rations to hog raisers. 


Fall-farrowed pigs offer you a big slice of the 
market for feeds containing vitamin D. Fall 
pigs as well as sows bred for spring farrowing 
get little sunshine, so have a special need for 
supplemental vitamin D. 


Every time your feeds help raisers get bigger 
litters that live, better growth and body main- 
tenance, or more meat production, you pave the 
way for repeat sales. 


Fleischmann’s Irradiated Dry Yeast, rich econom- 
ical source of vitamin D helps you provide one 
of the nutrients essential to the profitable rear- 
ing of livestock. It helps animals make the best 
possible use of the calcium and phosphorus in 
your feeds, concentrates and minerals. 


For further information about FIDY and for in- 
formation about all of our promotional services, 
address Desk FB-9, STANDARD BRANDS 
INCORPORATED, Agricultural Department, 595 
Madison Avenue, New York 22, N.Y. 


800d stare in Life Pigs get a 
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in weight. B quick steady gains 
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Grain and 


ORE than 800 feed and 

grain men who attended 

the 50th anniversary con- 
vention of the Grain & Feed Dea!- 
ers National association held Sept. 
3-5 at the Stevens hotel, Chicago, 
heard repeated warnings that al- 
though many warborne problems 
no longer confront the industry 
there are many others still to be 
solved. 

The convention re-elected F. Pea- 
vey Heffelfinger, F. H. Peavey & 
Co., Minneapolis, president; H. H. 
Green, Pattonsburg, Mo., Charles G. 
Robinson, Memphis, Tenn., and R. 
C. Booth, Cedar Rapids, Iowa, vice 
presidents. Ray B. Bowden, Wash- 
ington, D. C., who was honored at 
the banquet session, was re-named 
executive vice president. 

Early arrivals were at the Stevens 
at 9 a. m. Tuesday, Sept. 3 for the 
breakfast of the feed distributors 
committee. An executive committee 
meeting followed at 9:30 and the 
association's board of directors held 
their meeting at 10:30 a.m. 

Samuel D. Jackson, governor of 
associated commodity exchanges, 
was the featured speaker at the 
Tuesday noon luncheon of the Na- 
tional Grain Trade council which 
drew a good attendance. Various 
committee meetings were on the 
program for Tuesday afternoon. 
President Heffelfinger and the 
board of directors paid tribute to 
George E. Booth, veteran Chicago 
feed and grain man, at the annual 
board of directors dinner which was 
held Tuesday evening at the 
Stevens. 

The first general session of the 
golden jubilee convention opened 
at 9:30-a.m. Wednesday with an 
address of welcome by Harry 
Schaack, president of the Chicago 
board of trade. Mr. Schaack urged 
the association to expend its en- 
ergies in solidifying the grain and 
feed industry in a common bloc to 
defend and promote its interests. 
“We must man our ship with a fu!l 
crew to bring her home to a safe 
berth,” he said. 

Mr. Schaack was followed on the 
program by President Heffelfinger, 
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dealers national holds 50th 
annual convention sept. 3-5 


ONE of the surprises for Ray 
B. Bowden, executive vice pres- 
ident of the Grain & Feed 
Dealers National association at 
the golden jubilee Chicago 
convention, was the presenta- 
tion of a gold watch by some 
of his friends in the trade. 
Mr. Bowden is shown left about 
to receive the gift from Harry 
Cowan, Spencer Kellogg & 
Sons, Minneapolis, who made 
the presentation for the group. 


whose address is published in this 
issue of The Feed Bag beginning 
on page 15. 

Final speaker on the Wednesday 
morning schedule was J. J. Pelley,. 
Washington, D. C., president of the 
Association of American Railroads. 
Mr. Pelley’s topic was, “A Working 
Partnership.” He emphasized the 
importance of close cooperation be- 
tween the feed industry and the 
railroads of this country in order 
that there may be adequate trans- 
portation facilities available wher- 
ever they are needed. “Teamwork 
is absolutely essential,” Mr. Pelley 
said. “Neither the industry nor the 
railroads can achieve maximum 
good results without it.” 


e 
The Wednesday afternoon ses- 
sion was devoted to a two-hour all 
trades forum under the direction of 


Frank Theis, Kansas City, vice 
chairman of the National Grain 
Trade council, who served as mod- 
erator. “What's Ahead for Our 
Trade” was the general topic cov- 
ered by the forum, whose members 
were: Dr. O. B. Jesness, chief of the 
division of agricultural economics 
at the University of Minnesota, Min- 
neapolis; Richard Uhlmann, Chi- 
cago grain man; Ed Cherbonnier, 
St. Louis, public relations counsel; 
Steve Wilder, Cedar Rapids, Iowa, 
chairman of the national country 
elevator committee; C. S. Gordon, 
Quaker Oats Co., Chicago; and 
Fred Lake, Denver miller and ele- 
vator owner. Questions were fired 
from the floor at the panel after 
each panel member had presented 
briefly his views on the discussion 
topic. 

The Chicago board of trade 
played host to the visiting feed and 
grain men with a party and enter- 
tainment from 4:30 to 6:30 p.m. 

Chairman Steve Wilder, Cedar 


¥ 


Rapids, Iowa, opened his country elevator 
forum promptly at 9:45 a.m. on Thursday, 
Sept. 5. Members of a panel who discussed 
current problems of country elevator oper- 
ators were: Elton Kile, Kileville, Ohio; 
Grover Simpson, Salina, Kan.; R. G. Car- 
gill, Minneapolis; R. C. Booth, Cedar 
Rapids, Iowa; and Pete Stallcop, Spokane, 
Wash. Mr. Stallcop presented the views of 
Larry M. Smith, Waterville, Wash., who 
had been scheduled as a member of the 
panel but was unable to attend. The meei- 
ing was expanded into an open forum 
after each panel member had spoken. A 
particularly lively discussion of interest 
rates followed the panel's presentation of 
that subject. 

At the conclusion of the forum, Dr. Wil- 
liam J. Hale, research consultant associated 
with the Dow Chemical Co., Midland, Mich., 
spoke on “The Farmer Triumphant.” Dr. 
Hale explained the expanding use of agri- 


ABOVE are photos taken by The Feed Bag cameras at the Golden Jubilce 
convention of the Grain & Feed Dealers National association held Sept. 3-5 
at the Stevens hotel, Chicago. TOP ROW, all left to right, shows participants 
in the all-trades forum: Richard Uhlman, Chicago, and Fred Lake, Denver, 
Colo.; Dr. O. B. Jesness, University of Minnesota, and Frank Theis, Kans:s 
City; Colin S. Gordon, Chicago, $. W. Wilder, Cedar Rapids, lowa, avd 
E. G. Cherbonnier, St. Louis. SECOND ROW, the feed industry forur: 
Charles Kenney and C. Dean McNeal of OPA in Washington; Dr. Cliff ©. 
Carpenter, Chicago, and H. H. Green, Pattonsburg, Mo.; John Hinck, Cor»- 
ing, lowa, and J. P. Parks, Kansas City. THIRD ROW, country elevator forur:: 
Elton Kile, Kileville, Ohio, and Grover Simpson, Salina, Kan.; R. G. Carg''!, 
Minneapolis, R. C. Booth, Cedar Rapids, and Pete Stallcop, Spokane, Was!:.; 
also J. J. Pelley, Washington, D. C., and Harry Schaack, Chicago. BOTTO 4 
ROW: Harold E. Stassen, former governor of Minnesota, with F. Peav-y 
Heffelfinger, Minneapolis; Sam D. Jackson, governor of the Associated 
Commodity exchanges with R. C. Woodworth, Minneapolis; and Dr. Willian 
J. Hale, Midland, Mich. 


cultural products by industry and pre- 
dicted that the future will see a utilization 
of farm products by industry such as could 
not now be dreamed of. “Industry can use 
the good products, the not-so-good, and 


the downright bad products and mate 
useful goods from them,” he said. “Focd 
consumption within a few years will have 


(Continued on page 2:! 
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OUR TURKEYMEN are counting the days before 
oun marketing. They know that healthy, 
well-developed birds in minimum feeding time are 


the basis of real turkey profits. 


Your turkey mashes, because of this need for fast de- 
velopment, call for a reliable source of vitamin D to 


help promote quick, healthy skeletal and body growth. 


One dependable source of vitamin D is D-SEC*, vita- 
min D in powder form—a product of E. R. Squibb & 
Sons. Tests show that D-SEC is not only as efficient as 
fish liver oils for chickens, but in the case of growing 


turkeys, it has been found even more effective. 


D-SEC is offered in a potency of 900,000 A.O.A.C. 
chick units per pound. Because it’s in powder form 
it’s easy to mix—disperses evenly. D-SEC is small in 
bulk—costs less to ship—requires less storage space— 


and is always available. 


For further information and prices, write Department 
FB-8, E.R. Squibb & Sons, Veterinary and Animal 
Feeding Products Division, 745 Fifth Avenue, New 
York 22, New York. 


*Trademark registered. 


EASTERN SALES AGENTS: 


ATKINS & DURBROW, Inc., 165 John Street, New York 


Branch Offices: 


Boston Chicago Minneapolis Kansas City Omaha 


PACIFIC COAST SALES REPRESENTATIVE : 
FRED DEHOFF COMPANY 


Merchants Exchange Building, San Francisco, California 
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by Congressman LAWRENCE H. SMITH 


Racine, Wis. 
Sept. 12, 1946 


OPA RETURNS 


And with its return, we find a shortage of meats and a promise by OPA en- 
forcement officers that black market operations will be eliminated. Already the 
consuming public is protesting the severe shortage of meats just a few days after 
price controls have been reimposed. The normal flow of cattle to the slaughter 
houses has reached the "trickle" stage with the result that packing house em- 
ployes are being thrown out of employment. There is a real shortage of meat and 
government excuses cannot laugh off this situation. The promise to stop black 
market operations means nothing to the public which wants meat. OPA intends to 
hire 2,500 enforcement agents but with public sentiment against OPA, it is doubt- 
ful that the law can be enforced. Successful enforcement must rely on public 
cooperation and there is no evidence of public support in this matter. The appli- 
cation of price control after a brief holiday has thrown our economy out of joint 
again and it will seriously curtail production so badly needed at this time. The 
public should understand that price control is geared to an economy of scarcity 
and that it is the brain child of the bureaucrat. 


GOOD NEWS--ONLY A START 


The war department has estimated that 53,079 civilian employes will lose 
their jobs Oct. 1. More than 5,000 of these employes are in the Washington area. 
Notwithstanding that cut, more than 500,000 workers will still remain on the war 
department payrolls. This is a creditable reduction in war department personnel 
but it is only a start in the right direction and considerably more pruning is in 
order for the future. It is likely that government employes who are forced out of 
work can secure employment in productive enterprise which appears to face a labor 
shortage one year after the war. 


TRANSPORTATION CRISIS 


During the next 60 days, the country and the food industry will face the most 
serious freight transportation situation since the war started. Only a major 
"miracle" can prevent serious maldistribution and loss of food. The crisis is not 
limited to any one food commodity or any particular section of the country. Short- 
age of sugar in the East is partly due to lack of transportation to move beet sugar 
east. The California fruit pack,.which will reach its peak next week, is 
threatened because of lack of box cars to move empty cans west. Rations may have 
to be cut in Japan and Korea because of inability to move wheat and flour to Pacific 
ports. Potatoes are piling up in growing areas, partly because of lack of cars. 
Cattle that should be moving to the East are still on the range waiting for 
shipment. 

Unprecedented demand and an actual shortage of cars is the reason for the 
crisis and, as usual, the administration has waited until the horse is out of the 
stable before trying to close the door. Carloadings are higher now than they were 
in the midst of the heavy redeployment program. For the five weeks prior to Aug. 10, 
loadings were more than 920,00 cars a week--100,000 more than a year previous. 

Since 1941 there has been a drop of 40,000 in the number of freight cars in service 


(Continued on page 105) 
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— convention 
(Continued trom page 22) 


to take second place to the use of grains 
and other agricultural commodities by 
industry.” 

Dr. Hale displayed samples of plastics 
manufactured from grains and alcohols 
and explained how farmers have come 
through the ages from peonage to a posi- 
tion where they now almost regulate the 
industry of the nation. “The farmer truly 
is triumphant,” Dr. Hall said. “Don't let 
anyone tell you otherwise.” 


Calendar 


of coming events 


Illinois Feed Association, Con- 
gress Hotel, Chicago, Il. 


Iowa Poultry Improvement Asso- 
ciation, Des Moines Coliseum, 
Des Moines, Iowa...... Oct. 1-3 


Washington Nutrition Conference, 
Washington State College, Pull- 
mom, Oct. 10-12 


Association of American Feed 
Control Officials, Shoreham 
Hotel, Washington, D. C....... 


Southern Mixed Feed Manufac- 
turers Association, Knoxville, 


Wisconsin Hatcheries Association 
Cooperative, Schroeder Hotel, 
Milwaukee, Wis. ..... Oct. 21-23 


Michigan Associated Feed Men, 
Michigan State College, East 
Lansing, Mich... .Oct. 31-Nov. 1 


Ohio Animal Nutrition Confer- 
ence, Ohio State University, 
Columbus, Ohio. .Oct. 3l-Nov. 1 


Washington Junior Poultry Expo- 
sition, Civic Auditorium, Seattle, 
Wash. 


Cornell Nutrition Conference, 
Onondaga Hotel, Syracuse, 


Western Grain & Feed Associa- 
tion, Hotel Fort Des Moines, 
Des Moines, Iowa. ...Nov. 25-26 


American Dehydrators Associa- 
tion, Jefferson Hotel, St. Louis, 


Institute of American Poultry In- 
dustries, Municipal Auditorium, 
Kansas City, Mo. ...... Feb. 2-4 


Midwest Feed Manufacturers As- 
sociation, Kansas City, Mo..... 


The final general session of the conven- 
tion was opened at 1:30 p.m. in the Tower 
room atop the Stevens by Co-Chairmen 
Jerry Parks and John Hinck of the feed 
industry program. Dr. Cliff Carpenter, 
president of the Institute of American 
Poultry Industries, Chicago, outlined the 
progress made by the poultrymen of this 
nation in growing healthier birds but said 
that the threat of Newcastle disease made 
careful preventive measures necessary 
everywhere. 

“Newcastle disease can swoop down on 
a flock like a plague,” Dr. Carpenter said. 
“Within a week it can maim or kill several 
hundred birds.” He advised feed dealers 
to work with their customers in checking 
the disease wherever possible. 

Following Dr. Carpenter's talk, C. Dean 
McNeal, director of the food price division 
of OPA, addressed the convention on 
“Present Governmental Policies.’ Mr. Mc- 
Neal said he spoke from the industry 
standpoint as he had been in his post with 
the price agency only six weeks, but his 
remarks were pertinent and well-received. 

He outlined current price discussions 
under consideration by OPA and said that 
in his opinion decontrol was proceeding 
rapidly and would undoubtedly be com- 
plete before too many months have passed. 
“The decontrol board which announced its 
decision Aug. 20 did one of the best and 
most honest jobs I have ever seen any 
government agency do,” Mr. McNeal said. 
He summed up his remarks with the state- 
ment, “I hope that next year I can discuss 
some of the complex problems that exist 
not under government controls but in a 
totally free competitive world of trade.” 

After Mr. McNeal's talk, President Heffel- 
finger and Ron Kennedy, secretary of the 
National association, conducted the annual 
business meeting. Chairman Elmer Sexauer 
and Chairman Sam Rice reported for the 
nominating and resolutions committee, re- 
spectively. All resolutions were - passed 
unanimously although there was some 
spirited discussion beforehand, and the 
meeting voted into office the candidates 
suggested by the nominating committee. 

Re-elected to the board of directors for 
two years were: Ray C. Ayers, Slaton, 
Tex.; C. S. Woolman, Chicago; E. H. Beer, 
jr., Baltimore, Md.; J. H. Caldwell, St. Louis; 
Ben U. Feuquay, Enid, Okla.; John S. Hede- 
land, Omaha, Neb.; W. C. Holstein, Mil- 
waukee; Max Cohn, Buffalo, N. Y.; Dan 
Southwell, Buffalo, N. Y.; H. E. Sanford, 
Portland, Ore.; and F. E. Gillette, Nash- 
ville, Tenn. 

Newly-elected directors who will serve 
two-year terms are: John Hinck, Corning, 
Iowa; Howard McMillen, Minneapolis; Nor- 
man Fitzgerald, Mankato, Minn.; Gene 
Warren, San Francisco; Columbus Hayes, 
Mt. Pleasant, Iowa; Frank Daniels, Bing- 
hamton, N. Y.; Granville Bond, Boston; Bob 
Brundige, Kingston, Ohio; Kilmer Bagley, 
Duluth, Minn.; Clarence Lee, Dallas, Tex.; 
and Albert DeLuse, Indianapolis. 

The membership gave a rising vote of 
confidence to President Heffelfinger and 
his 1946-47 official board as the final 
general session was adjourned at 4:30 p.m. 

About 800 attended the banquet session 
which wound up the convention program 
on Thursday evening, Sept. 5. Featured 


Secretaries Meet 


The Secretaries’ Circle, composed of sec- 
retaries of associations affiliated with the 
Grain & Feed Dealers National association 
had their own conference at Chicago. The 
day-long session was presided over by 
Mark Thornburg, Des Moines, chairman of 
the Circle and executive secretary of the 
Western Grain & Feed association. 

Top photo shows Leon Jackson, Oregon 
Feed & Seed Dealers association, Portland, 
conferring with Lloyd S. Larson, Illinois 
Feed association, while Ed Glennon, Amer- 
ican Feed Manufacturers association, looks 
on. Bottom photo shows Ray B. Bowden, 
Grain & Feed Dealers National association, 
with Mr. Thornburg, and Chairman-elect 
J. F. McElligott, Northwest Country Eleva- 
tor association. 


speaker was Harold E. Stassen, former 
governor of Minnesota who aspires to the 
Republican presidential nomination in 
1948. He urged international cooperation 
by the United States. 

“We must realize that the United States 
is a fundamental economic and social part 
of the entire world,” Mr. Stassen said. “I 
am confident that mankind can find the 
way to progress and peace through c- 
operation.” 

Mr. Stassen opposed detailed regulation 
by the government and recommended tht 
the government should only more point cui 
“rules of the road” for industry to follow. 
He strongly urged American business men 
to learn about the workings of the UN 
so that they can thoroughly understa: 4 
its vital role in world politics and econom ’. 

A huge golden jubilee birthday cak», 
gift of the American Bakers associatic.., 
was cut and distributed to guests at tle 
banquet session. Then the convention was 
over and 800 feed and grain dealers went 
back to their home towns from New York 
to California with a firm resolve that they 
were going to do the best they could in 
the partially decontrolled business wor!d 
they live in. 
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THIS RECORD—MADE BY RED ROSE 
EXPERIMENTAL FARMS' HERO—HAS 
SELDOM BEEN EQUALED IN THE UNITED 
STATES, ON 2X MILKING. 


HERD AV. 
21 HOLSTEINS 


D.H.LA. RECORD 
2X-365 DAYS 


THE RED ROSE 
FEEDING SYSTEM 
CEADS 

AS THESE 2X D.H.I.A. RECORDS | 
| OF ESHELMAN-BRED HOLSTEINS | 
_ PROVE. 


But Red Rose Leadership is not in| 


ited to Dairy Feeds—our 
; 104 YEARS SPECIALIZING --:2207201=5 yr. old—363 d. 
on better feeds for ALL farm; 
) needs makes Red Rose Feeds a! & 
better investment for poultrymen, | 
hog and other farmers, | 
as we 
JOHN W. & SONS | 
1842 Lancaster, Pa. 1946 | 


Circleville, O. York, Pa. 


RED ROSE ORMSBY CASSIE 
9924618 =2 yr. old— 352 d. 
M. 559.1 F ~2X 


RED ROSE LOU WINTERTHUR 
2367910 —2 d. 


2005689 —7 yr. old — 365 d. 


FARFIELDS PRIDE BARBIE 864927 
Son of CORNELL PRIDE and CROSALFALFA 
M.O.C, BARBIE; she had four 365-day records 
—average 923.7 Ibs. F., 3.94 test, classified 


RED ROSE EXPERIMENTAL FARMS, illustrated above, 
proving-grounds for Red Rose Feeds, operated in con- 
nection with our laboratory, for our feeders’ benefit, 
at no additional cost; the Red Rose Farms are operated 


ot a profit—visitors welcome. **BARBIE’’— our Herd Sire 


NTENNIAL 


x 
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SOMETHING TO SELL WHILE Heated by the 


on the 


THE GOING IS TOUGH: sltinere 


—Something in abundance for ready 
turnover during these days of short- 

ages in feeds and merchandise. 
It's ---- 


Toxite 


Powerful Disinfectant and Insecti- 
cide of 100 Uses. 


Used in hatcheries Used in the home 
Used in brooder houses Used in stores 
Used in laying houses Used in markets 
Used in farrowing pens Used in warehouses 
Used in barns Used in hotels 
Used in dairies Used in kennels 


Used everywhere to control disease, parasites, 
household pests. 


ADVERTISED TO 
16 MILLION MONTHLY 


—A recognized “leader"—not merely during 
today's shortages of merchandise—but also 
for the days when trade returns to "normalcy." 
...» Yes, the sure-kill performance of Toxite 
brings steady demand and repeat business 
... It's a leader... but not a "loss leader." 
It begins in trade, but still allows splendid 
profit. 


Now then... 


READ THIS: 


WE WILL SPEND oxife 


$25 REGISTERED U S$ PATENT OFFICE 


OF OUR OWN MONEY 
FOR you eee J ' ' 


LICE, TERMITES, ANTS, ROACHES, SIMILAR 
- « « On a merchandising idea to PESTS. 


bring people into your store . 


A Free Introductory Check Plan that Germ Killer and Control for 


has already made thousands of friends 


COCCIDIOSIS, BRONCHITIS AND MANGE 


details... 


TOXITE LABORATORI Toxite 


We wont to know how you will spend $25 of your own money is sold in 
to bring customers into our store... And tell us what profit 5-Gallon 


A good 
year ‘round 


we will make on Toxite and how good a “repeater” it is. ‘ J q selling 
Our jobber's name is:— 4 P item! 


{(Jobber's N 
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Gels 


HE dark circles had van- 

ished from under the eyes of 

Lem Jones, proprietor of the 
Hickory Grove Feed store. This was 
the first morning back at the office 
after a pleasant vacation with Mrs. 
Jones in a restful summer resort, 
and even the bills in the morning 
mail looked like good news to Lem. 
His disposition, too, showed im- 
provement, and even Mickey, the 
office boy, brunt of his “off days,” 
was being ordered about with un- 
usual courtesy. 

“Say,’’ commented Mickey to Joe 
and Skid Ward back in the ware- 
house. “The boss is a new man. 
Got a good notion to hit him for a 
raise this morning.” 

“Raise?” grunted Joe, pouring an- 
other sack of barley into the maw of 
the grinder. “You oughta get a 
raise right out the front door for all 
the nutty stuff you've been pulling 
cround here lately.” 

“Aw, come on, sarge,” pleaded 
Mickey. “Don't spoil the day for me 
just because the boss tries to be 
nice for a change.” 

“Well,”” answered Joe. “Maybe 
he won't feel so good when I ask 
him about something, soon as I fin- 
ish grinding this batch of grain. Bet 
he'll hop clear through the ceiling.” 

Mickey's eyes narrowed into in- 
quisitive slits. 

“What you gonnd ask him, Joe?” 
he quickly asked. 

“Now, ain't you the nosey kind,” 
chided the chief warehouse hand. 
“Wouldn't you like to know?” 

When Joe finished the batch of 
grinding, dusted himself, and pro- 
ceeded to Lem’s office, Mickey 
started to follow him. 

“Scram, nosey!” Joe ordered. 
“This is private between me and 
the boss. Get into that jeep and get 
going with that delivery to Hack’s 
chicken farm. They're in a hurry for 
the stuff.” 

Reluctantly Mickey obeyed. His 
instinct told him there was some- 
thing important in the offing—par- 
ticularly with Joe secretive about it 
as he mentioned seeing the boss 
about something. 

“Good morning, chief,” greeted 
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to joe’s secret and arranges 


warm welcome for new bride 


by EMIL J. BLACKY 


Joe, as he dropped into a chair next 
to Lem’s desk. “Gosh, you're look- 
ing swell. Browner than an Indian. 
How was the fishin’?” 

After Joe asked the latter, he 
wished he hadn't for the next five 
minutes was occupied with Lem 
telling about all the big ones that 
got away, and the displaying of 
questionable snapshots to prove 
that he had landed the biggest 
muskie of the season at the resort. 

The fishing tales finally subsided 
and Joe cleared his throat. 

“Boss,” he began with a far-away 
look in his eyes. ‘Do you s’pose you 
can get along without me for a 
week?” 

Lem looked up, startled. That was 
an unusual question to ask with the 
new crops coming in and the load 
heavier than ever in the warehouse. 
But work or no work Lem liked Joe 
and would sacrifice almost any- 
thing for him. 

“Well, ‘er, you see, boss, when I 
was in Australia I met a girl,” 
mumbled Joe. 

“Oh, so that's it,” commented 
Lem, remembering the time he met 
Mrs. Jones at a county fair. 

“Well, you see, boss,’” continued 
Joe shifting his feet from one side 
to the other. “I've sent her the 
money, and she’s getting into San 
Francisco next Thursday, and I'd 
like to go there to meet her. And, of 
course, you might guess we're 
plannin’ to be married right here in 
Hickory Grove, soon as we get 
back.” 

Lem fairly leaped over the desk. 

“Well, Joe, congratulations and 
my blessings. Glad to see you get- 
ting settled. And what's more you 
can count on me for a nice raise for 
a wedding present. Two can't get 
along as cheaply as one, you know, 
and it doesn't matter what anybody 
says.” 

“Gee, thanks, boss, I'll sure need 


it,” Joe replied, beaming. “But 
how's about that week off?” 

“Oh that?’ smiled Lem. “Why of 
course you can have it. I plumb 
forgot we had Skid back there in 
the warehouse now. He kin handle 
the job, can't he?” 

“Sure can,” replied Joe. “He's 
learned a lot since he started here 
on that veteran's job training plan. 
Fact is, I'm afraid he'll show me 
up in a lotta ways one of these 
days and get to be my boss.” 

“Well,” consoled Lem, “I'll have 
something to say about that. And 
besides you're getting a new boss 
now, the kind you can’t walk out 
on so easy.” 

Lem winked and laughed at his 
remark, and Joe didn’t need a sec- 
ond thought to know that he meant 
the new bride. 

So with everything understood 
and Lem pledged to secrecy about 
Joe's trip, the chief warehouse 
hand, grips packed and dressed up 
like a stroller in the Easter parade, 
waited on the following morning 
for Mickey to drive him to the sta- 
tion in “Mickey's Mustang,” the 
Hickory Grove Feed store delivery 
jeep. 

A family of 12 children, waiting 
for presents to be opened on Christ- 
mas morning, couldn't have been 
more curious than Mickey concern- 
ing Joe’s sudden decision to make 
a trip. Finally, his questioning be- 
came unbearable, so Joe invented 
an alibi. 

“Well, I know you won't sleep 
nights unless you're in the know,” 
he whispered. “But don’t tell the 
boss I told you. We're buying a 
new diesel engine and I’m going 
to the factory to look it over. Now, 
don't forget, the boss doesn’t want 
anyone including the power com- 
pany to know about it. And if I hear 
that you spilled the beans when I 
get back, I'll pin your ears back— 
for good!” 


(Continued on page 101) 
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S. needy Delivery 


ALBERT & WHITE really de- 

liver the goods!"’ That's the 

statement of a Louisiana feed- 
er who buys all his farm needs from 
the popular feed store at Arcadia, 
La., which is operated by Andy 
Talbert and A. P. White. It’s also 
typical of the sentiments of hun- 
dreds of southern plantation own- 
ers who have come to depend on 
the reliability of the firm's products 
and its fast, free delivery service. 

“More than half our orders are 
delivered to the farmer's door,” Mr. 
Talbert declared. “We do our best 
to cover completely the trading 
area around us with speedy, effi- 
cient delivery trucks,” he said. 

Now that new motor vehicles are 
appearing on the market in in- 
creasing numbers, Mr. Talbert and 
Mr. White are planning regular de- 
livery routes, to be used as soon 
as they can obtain new trucks. Cur- 
rent deliveries cover a radius of 
seven miles around Arcadia, but 
this probably will be extended. 

Talbert & White handle the full 
line of Purina feeds along with 
other farm necessities. Both owners 
appreciate the value to the feeder 
of scientific feeding and are ready 
to offer helpful suggestions when- 
ever they are asked. 

Mr. White is a graduate of an 
intensive course in poultry health 
held at Louisiana State university 
and helps poultrymen with all their 
disease and chick nutrition difficul- 
ties. “The men who raise baby 
chicks need helpful counsel some- 
times,” he said, “and we always 
want to be able to give it to them.” 

The remedy department at Tal- 
bert & White's is fully stocked with 
tested and proved products. Both 
Mr. Talbert and Mr. White recog- 


* 


service makes a hit with 


louisiana feed buyers 


nize that disease prevention prob- 
ably is more important than disease 
treatment and so whenever they 
can they urge farmers to anticipate 
trouble in advance and to stop it 
before it begins. 

The firm uses newspaper and 
moving picture advertising to good 
advantage, but writes its advertis- 
ing in a subdued, factual tone. “We 
want to make an honest statement 
without benefit of fanfare,’’ Mr. Tal- 
bert explained. “We like to set 
down what we have to sell, our 
location, and our service facilities 
without going into two-dollar 
words.” 

“We have no policy except fair 
dealing,” Mr. White declared. “That 
always seems to cover every situ- 
ation. We like to think of the farmer 
as the third partner in our busi- 
ness. In that way, we never are 
careless or thoughtless where he 
is concerned.” Employes at Talbert 
& White’s have been drilled in 
thoughtfulness to the customer. 

The big Talbert & White ware- 
house is located a block from the 
salesroom, but the owners hope to 
remedy this situation soon by buy- 
ing a building large enough to ac- 
commodate all their needs. “Our 
present store is far too small for our 
volume of business,” Mr. White 
stated. 

The store is located just off trans- 
continental highway 80 and has 
plenty of parking space for cus- 
tomers’ cars and trucks. Inside the 
store, convenience is also the rule. 
Clean, bright walls and shelves 


_ with generous display space make 


it possible to display all products to 
the best advantage. 

Mr. White is able to supply his 
business with a little Senator Clag- 
horn type humor because he once 
served as secretary to Gov. Allen of 
Louisiana and has many memories 
of his days at Baton Rouge, the 
state capital. His political experi- 
ence has given him a broader pic- 


REGULAR delivery service is 
greatly appreciated by feed 
buyers, according to A. P. 
White, above, co-owner of the 
Talbert & White Feed store, 
Arcadia, La. Shown at lower 
left is a front view of the store 
with one of the delivery trucks 
parked in front. © 


ture of the actual needs of the farm 
population and the difficultics 
under which they sometimes hav2 
to work. 

Mr. Talbert has had considerab'c 
experience in the farm auction 
business and so has had close con- 
tact with hundreds of feed buyes 
right on their farms. His policies 0! 
honest dealing have won mary 
friends for Talbert & White. 

Buying produce from the farme’s 
is a convenience suggested by Mr. 
Talbert and based on his conta7i 
with farmers at their own homc.. 
The Talbert & White store handl:s 
farm produce on a cash basis, b«- 
lieving that customers prefer ca:h 
rather than merchandise paymen's. 

The general policy at Talbert & 


(Continued on page 
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FARM SERVICE 


The Fair-Acre Plan includes an extensive Farm Service Program 
working through franchise dealers. Our Farm Service agents are 
agricultural school graduates with actual farming backgrounds... 


Write for they know farmers, farming and farm problems in their section. 
explanatory brochure The service agents stimulate business for dealers by working 
“THE FAIR-ACRE PLAN” 
with their trade . . . they create new customers by working with 


prospects. Dealers who are concerned with prosperity of present 
customers and want new ones, will reap substantial profits from 
Farm Service. Are you interested? 


INCORPORATED 


Roanske - Virginia 
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BEE” 


MODEL S. MILL 


Equipped with 
ERIEZ Separator 


Big Business Builders 


There should be a lot of grain to grind this year 
and next. This will call for rugged mills with out- 
standing capacity. Grinding jobs will be heavy. 
The “Jay Bee" mill is dependable for every grind- 
ing requirement and finish the job at the lowest 
operating and maintenance cost, and highest 
capacity for the H. P. used. 

So sturdy and dependable is the "Jay Bee" that, 
in one case the mill ran 24 hours a day for 45 
continuous days with only one stop to change 
hammers. This is the kind of mill that you need. 
Why does the "Jay Bee" do such outstanding 
grinding jobs so economically? Because of its all 
steel balanced construction—heavy cast iron base 
—and its 3600 R. P. M. speed on direct connected 
units. Balanced rotor and balanced alloy steel heat 
treated hammers for maximum toughness. 

Made in sizes from 20 HP to 200 HP with belt, 
V-belt and direct connected drives. 


Manufactured by The Bossert Company, Inc., 
Utica, New York, for more than a quarter century. 


Write for detailed information, prices, terms, etc., or ask for 
an appointment with our representative in your territory. 


J.B. SEDBERRY, INC., Dept. 78, Franklin, Tenn., Utica, N. Y 


John J. Woods & Sons, Jay Bee Sales Co., Dallas, Tex.; Jay Bee Sales Co., 
433-439 Livestock Exchange Bldg., Kansas 7th St., Louisville, 


City, Mo.; Jay Bee Sales Co., 220 Broadway, 
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The Lamiell Co., 

Greenwich, Ohio; W. H. Hust, Jay Bee Co. 
New York, N. Y.—Jackson, Tenn.; T. G. Hol- harry 
land Mach. Co., 474 Fairfax Road, Drexel Hill, 1031 _N. Humphrey Ave., Oak Park, Ill.; E. 
Pa.; Harold W. Grubbs, Box 2469, Winston. 8B. Harrison, Whigham, Ga.; C. ¥. Wier, Sr., 
Salem, N. C.; A. M. Sorenson, Jefferson Hotel, Yates Hotel, Utica, N. Y.; A. F. Shirk, Box 


523, Canton, Ohio; Bryant C. Long, Box 893. 
Baton Rouge, La.; M. E. Padgett, Bennetts 
ville, S. C.; 0. D.’ Padgett, Sandersville, Ga. ; 
H. A. McLeod, Box 381, Columbia, Miss. : 
The Dibert Co., San Francisco, Calif.; The 
Western Building Co., Los Angeles, Calif.; J. 
D. Vance, P. O. Box 497, Murfreesboro, Tenn 


THE FEED BAG — September, 1946 


i 
5 
. 


Good 


background is valuable 


MR. & MRS. R. H. RICHARDS 


IG city folks can make a suc- 
RB cess out of retail feed selling 

in a small town, asserts Royal 
H. Richards, owner of the Brewster 
Farm Supply Co., Brewster, N. Y., 
who came from a New York City 
advertising agency to open a retail 
feed store. 

“I've found that merchandising 
practices I learned in the advertis- 
ing business have proved very 
helpful in selling feed and farm 
supplies,” Mr. Richards declared. 
The busy Brewster dealer was in 
the advertising business for 10 
years and spent another five years 
as a buyer for the far-famed R. H. 
Macy Co. department store. 

Now he and Mrs. Richards, who 
is an accomplished commercial ar- 
tist, are applying their talents to 
their own business. They've made 
their store one of the most attractive 
retail establishments in Brewster 
and have plenty of plans for future 
improvements. 

The business is built around 
quality feeds. The feed department 
is kept clean and airy at all times 
and merchandise is arranged so 
that the older stocks are always 
sold first. Like every other feed 
retailer, Mr. Richards has had his 
share of difficulties brought on by 
shortages, but he is hopeful that 
conditions will improve consider- 
ably within the next year. “We 
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opened our doors Jan. 20, 1945, 
right in the worst period of short- 
ages,” Mr. Richards explained. “But 
our customers were cooperative 
and understanding, which made 
our plan of voluntary rationing 
much simpler.” 

Kennel owners buy large quan- 
tities of dog foods and dog reme- 
dies at the Brewster Farm Supply. 
The trading area, near the Con- 
necticut state line, includes dairy 
farms, dude ranches, and a num- 
ber of kennels which are famous 
for the fine strains of hunting dogs 
they breed. 

Mr. Richards’ store is the head- 
quarters for DDT farm control, a 
service offered to all farms and 
dairies in the community. “Our 
training in the proper use of DDT 
preparations to attain maximum re- 
sults has won us a lot of new cus- 
tomers,’ he declared. 

“We do a lot of selling outside 
the store, thanks to our DDT and 
general farm help services. Farm- 
ers know that a phone call to the 
Brewster Farm Supply will bring 
them helpful free advice on any 
farm problem,” Mr. Richards said. 

The Brewster Farm Supply sold 
75,000 chicks during its 11 months 
of operation in 1945. The firm han- 
dles Hall chicks and some capons 
and ducklings. Chicks are in stock 
all the year around but ducklings 
are only stocked during the spring. 
Alert to the value of live displays, 
the Richards always place their 
chicks and ducklings in a promi- 
nent place in their store. 

“The children come in to look 
at our chicks and then their parents 
follow them,” Mr. Richards ex- 
plained. “We always make the 
children feel welcome here and 
usually we have some candy suck- 


SALE of dog food, supplies, 
and remedies has developed 
into an important sideline ai 
the Brewster Farm Supply Co., 
Brewster, N. Y. Note. the at- 
tractive display of dog collars, 
leashes, and other supplies in 
photo at right. 


in feed business 


ers for them when they come in,” 
he said. 

The children are good will repre- 
sentatives for the store, Mr. Richards 
believes, and so both he and his 
wife and the store’s two employes 
give the same careful attention to 
the children’s questions as they do 
to those of adult customers. 

With every order of chicks sold, 
Mr. Richards includes instructions 
almost as complete as hospitals 
give to mothers with new-born 
babies. Customers are advised in 


_advance as to when their chicks 


will be ready for them. They are 
warned to have brooder houses 
ready at the proper temperature 
and are sent a list of suggested 
poultry supplies which the Brewster 
Farm Supply sells. These include 
brooders, thermometers, thermo- 
stats, trays, founts, litter, and disin- 
fectants. 

The baby chick department is at- 
tractively arranged with a promi- 
nent display of poultry remedies. 
Alongside is a long table with 
neatly arranged containers of live- 
stock and dog and cat remedies. 

Other departments in the store 

(Continued on page 96) 
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The biggest names in the Formula Feed Busi- 
ness are printed on SAVAGE Tags. 

The fact that Savage Tags are used by the 
leaders in the industry, is evidence enough 
that they are both economical and efficient. 

Economy results from our specializing. 
We're geared for mass production with high 


speed modern printing machinery so that an order for a run of a million passes as smoothly through 
our plant as an order for a run of a thousand. 

At no cost to you, we'll originate simple designs in bright colors, to identify your /ine. Each design 
and color combination will tell from beyond reading distance, or in a mixed stack, exactly what’s 
in every bag. 

A “Batch of Samples” will show you how they work... We'll gladly send them free. Write today. 


ESTABLISHED 1919 - - Phone Cleveland 0913 - - HOMER J. SAVAGE, President 


e34e 


THE FEED BAG — September, 1946 


Pas, 
cree* = 
Gr" 
— trend parted 
TUN ; Seti 


XTENSIVE remodeling is now 
of being done at the Potter Ele- 
vator Co., Potter, Wis., be- 
cause the firm's owner, William 
Lerche, believes that no business 
organization can compete success- 
fully in the modern world when it 
is housed in antiquated quarters. 
“Dealers can't expect customers 
‘o shop in old-fashioned stores,” Mr. 
Lerche declared. “The farmers have 
a right to modern places in which 
to shop. They know that dealers 
who want to, can modernize their 
business places now and they soon 
will stop patronizing those who do 
not spruce up a bit.” 

Mr. Lerche began his remodeling 
program in early June, as soon as 
the new materials and machinery 
he wanted were available. He in- 
stalled a 75 h. p. Jacobson hammer 
mill, a 1¥%2 ton Blue Streak mixer, 
and a new corn cracker. These new 
machines will supplement the 11/2 
ton Blue Streak mixer and the 30 
h.p. Robinson mill which have been 
in use for several years. 

The Potter Elevator Co. handles 
Murphy, Purina, and Wayne feeds. 
During the war Mr. Lerche usually 
was able to satisfy at least part-of 
his customers’ demands because he 
handled three lines and was able 
to maintain a partial stock of each. 

Sales at the Potter Elevator now 
average more than $200,000 a year. 
In step with the anticipated buyer's 
market ahead, Mr. Lerche has 
launched his remodeling program 
because he wants to be prepared 
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essential in business today 


william lerche maintains 


for the days of competition which 
he believes lie not far in the future. 

Mr. Lerche has stepped up his 
newspaper advertising with an eye 
to the future. He places regular 
display ads in the widely read 
papers of his community which go 
into almost all the farm homes. 

“I'm also planning to make my 
annual feed meeting bigger and 
better than ever this year,” the feed 
man declared. This yearly affair 
has become traditional among the 
farmers of east central Wisconsin. 
Feed manufacturers supply top nu- 
trition speakers, remedy makers 
send their specialists, and a valu- 
able educational evening is always 
assured for the hundreds of farmers 
who attend. 

Mr. Lerche often features a play 
starring students of the rural schools 
in a theme built around the opera- 
tion of a feed store. These plays 
not only amuse, but often give cus- 
tomers their first real insight into 
the problems the dealer faces in 
operating his business in times of 
shortages. The children too learn 
from participating in the plays, Mr. 
Lerche believes. 

“These good will meetings have 
won us many friends,” he stated. 
“We always have ample refresh- 
ments and entertainment to go 
along with the serious side of the 
meeting, and the customers keep 
coming back for more year after 
year.” Door prizes and a free din- 
ner are two of the lures which at- 
tract customers to the meetings. 

In his salesroom, Mr. Lerche al- 
ways features a live demonstration 
of some kind. One of the most popu- 
lar of these is a live calf, whose 
day by day and week by week pro- 
gress is easily observed by the cus- 
tomers. Beside the calf pen Mr. 
Lerche has a bulletin board on 
which he records the weekly pro- 
gress of the experiment, including 
the actual gain made during the 
week, the total gain during the 


KEEPING his feed store up-to- 
date is very important to Wil- 
liam Lerche, owner of the Pot- 
ter Elevator Co., Potter, Wis., 
shown above with his book- 
keeper, Miss Gehl. An exterior 
—_ of the plant is at lower 
eft, 


feeding period, the daily average 
gain, and the cost of the feed. 

At the end of the pre-determined 
feeding period, Mr. Lerche awards 
a prize to the farmer who guessed 
closest to the actual finishing 
weight of the calf. Farmers for miles 
around compete in these contests 
and the live demonstrations are the 
subjects of discussion at many of 
their get-togethers. 

“Live demonstrations prove con- 
clusively the merits of feeding qual- 
ity products,” Mr. Lerche declared. 
“They have contributed greatly to 
the ever increasing volume of busi- 
ness of the Potter Elevator.” - 

The Potter Elevator Co. operates 
almost entirely on a cash and carry 
policy. Although limited credit is 
granted to a few reliable regular 
customers who must have it, the 


(Continued on page 86) 
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Very simple mixtures, 
when reinforced with 
Cattle ManAmar, pro- 


duce highly efficient dairy feeds. 


If your present ingredient supplies will not 
permit you to mix enough dairy feeds, why 
not sell Cattle ManAmar “‘straight’’? It will 
help maintain volume...win new customers 


...aid needy feeders...build confidence and 


Jersey breed, This famous 

She has by Mr. and Mrs Producer of the 

15.056 ths mi. Ferndale, 
Produc 4 


goodwill for tomorrow’s cow feed business. 


here 
Of 552.5 tbs. of 
all breeds. 


Write us for full details of our Cattle 


ManAmar Program. 


PHILIP PARK, Inc. 


608 S. Dearborn, Chicago 5, Illinois * Laboratory at San Pedro, Calif. 
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wymore & son find 


feed store popular 


it, then it’s not for sale in the 

Ozark state,” declared a pros- 
perous Missouri farmer recently. He 
was referring to the Wymore & Son 
feed and farm supply store at Lib- 
erly, Mo., which has one of the most 
complete stocks of farm needs in 
the Midwest. 

The bustling departmentized store 
is located on a prominent corner in 
Liberty, the center of a thriving 
farming community. Its wide awake 
owners, Harold Wymore and his 
son Jack, have made every effort 
to make theirs the most complete 
farm supply store in the state. 

In addition to quality lines of 
feed and remedies, Wymore & Son 
handle Allis-Chalmers tractors, 
McG@ormick-Deering milking ma- 
chines, trucks, electrical appli- 
ances, harnesses, fertilizers, and 
almost all other farm needs. “Our 
aim is to provide everything neces- 
sary to operate a modern farm 
profitably and efficiently,’’ Harold 
Wymore declared. “Our stocks of 
machinery and equipment have 
helped us maintain a steady profit 
at times when our feed supplies 
were so low that we could not 
otherwise have operated,” he said. 

“If it’s used on the farm, we have 
it,” is the Wymore & Son slogan. 
Missouri farmers, who like to be 
shown, have been convinced that 
the motto is truth and not fiction. 

The feed department is large and 
clean. Wymore & Son carry three 
nationally advertised lines of feeds 


y: Wymore & Son haven't got 
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and have maintained sufficient in- 
ventories at all times to take care 
of at least a part of every farmer's 
needs. “There have been plenty of 
tough times,” Harold Wymore de- 
clared, “but thanks to voluntary 
rationing we've been able to stretch 
our limited supplies a long way.” 
In the company’s office are samples 
of all the feeds the firm has on hand 
so that customers can examine the 
products before they go out to the 
feed warehouse to make their pur- 
chases. The Wymores make gener- 
ous use of feed manufacturers’ ad- 
vertising posters in their feed de- 
partment. 

Feed has been the basis of the 
Wymore & Son business ever since 
Harold Wymore and his father, now 
deceased, first opened the doors of 
their store 24 years ago. Harold 
Wymore tests all his feeds on his 
own 350 acre farm, which is a 
model of good farm management. 

Wymore & Son are already plan- 
ning an extensive building and re- 
modeling program, which will be- 
gin as soon as materials are avail- 
able. “We're going to build a mod- 
ern new layout in tune with the 
times,”” Jack Wymore explained. “If 
Dad and I want to win new busi- 
ness and keep the steady customers 
we have, we're going to have to 
keep one step ahead of the compe- 
tition.” 

The company started with one 
small building in 1922 but now its 
departments are spread over an en- 
tire city block. Expansion and re- 
modeling are going on now. A new 
frame machinery warehouse was 
recently constructed, the main of- 
fice building will be completely 
remodeled and enlarged, and bet- 
ter facilities will be provided for 
the spare parts department. 


Wymore & Son have a splendid 
location, close to the main square 
of the city of 4,000 and on its prin- 
cipal thoroughfare. There is ample 
free parking space all around the 


A COMPLETE line of farm 
supplies is an important asset 
to the bustling feed business 
operated by Harold Wymore, 
Liberty, Mo. His brother, 
George, and son, Jack, are 
shown above examining a new 
milking machine. Below is an 
exterior view of the feed store. 


store and farmers can park as long 
as they like. “We're right near the 
heart of town, yet not harassed by 
parking and traffic inconvenience,” 
Harold Wymore declared. ‘Farmers 
like to have plenty of space for 
parking and they don't like time 
limits,” he said. “Here they can 
park as long as they want to and 
do all their shopping.” 

With son Jack and younger broth- 
er George back from the service, 
Harold Wymore is now able to 
spend more time on his farm. Dur- 
ing the war he had to commute 
between the farm and the store, 
managing both. “It’s good to be 
able to get out in the country,” he 
said. “And now I have more time 
to try out the products we sell in 
the store.” 

Most of Liberty's 4,000 citizens 
and hundreds of farmers in the 
neighboring area know Harold and 
Jack Wymore personally. The farm- 
ers have come to depend on Wy- 
more & Son to have the latest and 
from feeds and fertilizers to tractors 
and trucks. 

Jack Wymore runs the modern, 
well-stocked parts department, 
which has repair facilities for all 
types of farm machinery. The firm 
gives quick, efficient repair service 
and sells replacement parts to 

(Continued on page 84) 
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ARMERS hear so much about 

the necessity of feeding grain 

to dairy cows that they get 
the idea the profit all comes from 
the “grain feeding. In reality, the 
most profit comes from the rough- 
ages but added profits can be made 
from the grain fed. Pasture, hay, 
silage, and bundle feed all are 
roughages. Some are succulent, 
such as silage and pasture, and 
some are dry but all of them, even 
at present prices, furnish nutrients 
at less cost per pound than do 
grains. It is only the digestible nu- 
trients in feeds that the cow can 
use to make milk. Roughages are 
lower in pounds of digestible nutri- 
ents per 100 pounds than are grains 
but they also sell for less per 100 
pounds or per ton. There is not, 
however, the difference in feeding 
value between good roughages and 
grain that many people think. 

Corn and wheat, two of the 
grains richest in digestible nu- 
trients, contain approximately 80 
pounds of digestible nutrients in 
each 100 pounds of grain. Alfalfa, 
one of the best of the roughages, 
contains about 50 pounds of di- 
gestible nutrients in 100 pounds of 
hay. True, that isn't as much as 
corn or wheat but alfalfa will av- 
erage about $25 per ton, some 
places more and other places less, 
while corn or wheat will average 
$60 per ton. Figured on the cost per 
pound of digestible nutrients at 
present prices, the cost is about 3.2 
cents per pound in wheat or corn 
and only 2.5 cents per pound in al- 
falfa hay. When the comparison is 
made with silage at $10 per ton the 
digestible nutrients in the silage 
cost at least 20 per cent less than 
they do in grain at present prices. 
The cow uses digestible nutrients 
to make milk so for economical pro- 
duction milk can be made more 
cheaply with roughages than with 
grain. 

The most striking comparison is 
with pasture. One hundred pounds 
of pasture will contain only 17 to 
18 pounds of digestible nutrients. 
Much of the pasture is water. Even 
at $3.00 per cow per month for 


produces maximum profits 


in feeding dairy cattle 


by R. L. STOVER 
Kansas State College 


pasture, which is higher than 
charged many places, the cost is 
only 10 cents per day per cow. 
Where grazing is good, a mature 
cow will eat 100 pounds of grass 
a day. This grass has cost only 10 
cents yet contains at least 15 
pounds of digestible nutrients and 
costs only 6 cents per pound of 
digestible nutrients. 

Farmers and dairymen often state 
that they make their greatest profit 
while the cows are on pasture. That 
should be the case, for at present 
prices they are getting digestible 
nutrients for these cows for only 
about one-third or one-fourth as 
much per pound in pasture as in 
other roughage and only one-fifth 
as much as in grain. The inability 
of the cow to eat sufficient rough- 
age to give maximum production is 
the only reason for feeding grain to 
dairy cows. Grain, being more con- 
centrated than roughages, enables 
a cow to get more total pounds of 
nutrients out of a given volume (the 
amount she can eat a day) of grain 
than she can out of the same vol- 
ume of roughage and will therefore 
produce more milk. 

There are several factors that can 
change the above statements. For 
one thing, roughages vary much 
more in quality than do grains. 
Good and poor roughages may 
vary one-half in their value while 
grains seldom vary over 10 per 
cent. The quality of the roughage 
not only varies but the quality af- 
fects the palatability and also the 
amount of the feed wasted. Cattle 
turned out onto top quality pasture 
in the spring will often refuse grain 
but later as the quality of pasture 
declines most cows will eat all of 
the grain they can get. They do it 
because the quality of the pasture 
has declined. They do not eat it 
quite as readily and will eat grain 


instead if it is available. The loss 
through wasting is usually greater 
with roughage than with grain. Be- 
cause of these factors the saving 
through using maximum amounts of 
roughage to produce milk may not 
be as large as it should be unless 
quality roughages are produced 
and fed. 

Little trouble is experienced in 
getting cattle to eat silage but that 
is not always true of hay. Quality 
hay, hay that the cattle will eat 
readily, is made by cutting the crop 
at the proper stage. 

Alfalfa will make the best hay if 
cut just as it starts to bloom. Lespe- 
deza makes the best hay if cut just 
as it starts to bloom. Red clover 
should be cut before reaching full 
bloom to make the best hay. If cut 
at the proper stage of maturity the 
cattle will eat the hay more readily, 
less will be wasted, and more di- 
gestible nutrients secured from 
each ton of it. 

Cows do not like stemmy, brash 
hay. They like leafy, soft hay. After 
cutting, the hay can be ruined by 
the way it is handled. Best results 
are secured by raking the hay, es- 
pecially legume hays, with a side 
delivery rake soon after cutting and 
letting the hay cure in the windrow. 
This helps to hold the leaves and 
cure all the hay more evenly than 
if left to cure in the swath. Hay 
should not be put into the mow too 
damp but over-curing results in 
harsh, stemmy hay that the cattle 
do not relish. Although hay balers 
and choppers and other new met!:- 
ods of making hay are affecting 
conditions somewhat, the basic priri- 
ciples are still the same. Cows were 
made to handle roughage and ary 
system of feeding dairy cows th:t 
produces the most profits makes 
maximum use of roughages. From 
75 to 100 per cent of the milk is pro- 
duced from roughage so for max’- 
mum profits make maximum use of 
high quality roughage. 
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FEEDING PLATES 
for Chicks and Poults... 


Here’s a new merchandising medium that really brings 
results. Peerless Feeding Plates for chicks and poults bring 
new convenience to your customers. Pave the way for 


aggressive selling ... increase your sales, There’s no fuss 
= j or bother in feeding baby chicks or poults on clean, sturdy 


kraft plates, Clearly imprinted with your name, they’re a 
wonderful give-away item for alert, enterprising feed 
; manufacturers and dealers. Provides a daily reminder of 
j =©YOUR BRAND of Feeds and Mashes. 

of ; Get new customers on your Chick and Turkey Starter 
Mashes — give Peerless Feeding Plates FREE with every 
purchase. Watch that old sales booster “good will” bring in 
extra dollars ... bigger sales .. . steady profit. Write for 
free samples and full details today. Use the handy coupon below. 


Also makes a sanitary, easily dis- 
posable dog or cat feeding tray. 


FIBRE PRODUCTS CORPORATION 
Marion, Indiana 
e Please send free samples and prices of the new Peerless Feeding 1 
Plates. 
Name 
| Town State. 
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“FEED ’EM 
AND REAP” 


Poultry and livestock production . . . and farmers’ profits 
. .. have gone up largely because of the scientific supple- 
mental feeds you produce. Naturally, such feeds need a 
good protective package — Bemis Bags. 


From your standpoint, there’s an additional advantage 
in putting your products in Bemis Bags .. . the extra 


salability that results from the distinctive, colorful brand 
printing and from the unsurpassed Bemis Washout Inks 
used in reproducing your brand. 


Still further, the 33 Bemis plants and offices, spanning tie 


country, assure a dependable source of supply, with quick, 
convenient service. 


Baltimore Boise * Boston Brooklyn Buffalo 
Charlotte * Chicago Denver Detroit East 
Pepperell * Houston « Indianapolis * Kansas 
City * Los Angeles « Louisville * Memphis 
Minneapolis * Mobile « New Orleans 


New York City * Norfolk * Oklahoma City 
Omaha « Orlando « Peoria « St. Helens, 
Ore. © St. Lovis ¢ Salina © Salt Lake 
City « San Francisco * Seattle * Wichita 
Wilmington, California 
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Linseed 


GOOD share of the linseed 
that the world desperately 
needs is right down here in 

Argentina and nearby Uruguay but 
the world will not get it cheaply. 
That was made.very plain to the 
writer here in Buenos Aires. 

The Argentine government has 
nationalized its linseed crop, which 
in a normal year totals 40,000,000 
bushels. The government buys the 


The accompanying article was pre- 
pared especially for The Feed Bag 
by Paul McMahon, veteran news- 
paper man. Mr. McMahon is now on 
a five month tour of Latin American 
countries. Watch for additional ar- 
ticles in future issues. 


linseed from the farmers at a fixed 
price, sells it to the crushers at the 
same price, buys the oil and cake 
at a fixed price, and orders the do- 
mestic market satisfied at a fixed 
price. 

What the needy nations of the 
world are waiting for as this is 
being written is the price that the 
Argentine government will make 
them pay for it. Up to now, the 
government has not established an 
export price. Representatives of 
several European countries, includ- 
ing Britain, Denmark, Holland, and 
France, have been discussing the 
matter for several months with Ar- 
gentine officials without coming to 
an agreement. 

A high American official here 
explained to me why the United 
States had turned down the invita- 
tion of the other countries to join 
in the consultations. 

“The price Argentina finally will 
demand will be an exaggerated 
one and we don't intend to place 
the United States in a position 
where it can be blamed for helping 
to establish such a high price,”’ he 
said. “We would get the blame for 
the high price that is sure to come.” 

This official has warned Argen- 
tine leaders against bleeding the 
foreign nations by telling them the 
story of a farmer he once knew. The 
farmer had suffered some misfor- 
tunes and found himself unable to 
buy food for his family. He asked 
his grocer for credit, saying he 
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price is anxiously waited by 
needy nations of world 


by PAUL McMAHON 


would repay him when he got back 
on his feet. The grocer extended 
credit to him but charged exorbi- 
tant carrying charges. Eventually, 
the farmer got out of his difficulties 
and began to prosper. After paying 
off the grocer, the farmer went miles 
out of his way to trade thereafter 
with another grocer. 

“You can take advantage of the 
rest of the world now because they 
must have your linseed but there 
will come a day—within a very few 
years—when they won't be so de- 
pendent upon you and then they 
may remember your policy during 


-their period of need,” the United 


States official has told the Argen- 
tines. 

The Argentine government is 
buying up all the linseed crop in 
that country at a price of 35 pesos 
per 100 kilos to the farmer. (An 
Argentine peso is worth about 25 
cents in United States currency; a 
kilo is 2.2 pounds.) The government 
turns the linseed over to the crush- 
ers at the same price. 

The government then buys from 
the crushers whatever meal and 
oil is not needed domestically, pay- 
ing for the cake 222 pesos per 
metric ton and for the oil 99 pesos 
per 100 kilos. It is interesting to 
note that while the Argentine gov- 
ernment pays the crushers only 99 
pesos per 100 kilos, it was selling 
oil to the UNRRA until some months 
ago for 176 pesos per 100 kilos, a 
profit of 77 pesos. Furthermore, all 
observers here are convinced that 
the new export price will be con- 
siderably higher than the old 
UNRRA rate. 

The Argentine government is also 
the sole buyer and exporter of the 
nation’s wheat and observers point 
out that the export price, already 
established, is 75 per cent above 
the domestic price. A part of the 
Argentine policy is to provide 
wheat and linseed cake and oil at 


a low price to domestic consumers 
and to make up for it by soaking 
the foreign market, neutral experts 
claim. This system, they point out, 
will work as long as there is a 
world shortage but as soon as pro- 
duction in other countries starts the 
Argentines and Uruguayans may 
be left with an unexportable sur- 
plus. 

Acreage in linseed is increasing 
in both Argentina and Uruguay, 
according to reports of agricultural 
departments in both countries. 

At one time during the war, the 
Argentines were so short of fuel 
that they were burning linseed. The 
United States entered into a barter 
agreement, providing coal in ex- 
change for linseed so badly needed 
in many countries. The price was 
roughly about $1.66 a bushel. Sev- 
eral months ago an effort was made 
to negotiate a new price because 
Argentina was not delivering but 
all efforts failed. 

In Uruguay, where, as in Argen- 
tina, a flourishing linseed crushing 
business has developed recently, 
the United States heeded pleas for 
a higher linseed price and last 
March offered $2.27 a bushel. The 
Uruguayan linseed is brought in 
the open market. Prices continued 
to shoot upward and at this writing 
American government officials 
claim they can't buy a bushel of it 
although they are offering $3 a 
bushel. 

Uruguay normally produces only 
10 per cent as much linseed as 
Argentina. It has, however, a back- 
log of 135,000 tons from past crops 
that now is going through the 
crushers. Another 150,000 tons is 
expected in the next harvest. 

If the Argentine were to begin 
exporting at favorable prices, 
United States officials here say 
there would be large supplies avail- 
able to the States from Argentina 
and Uruguay. But with the Argen- 


(Continued on page 88) 
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You Can Make An Ultra-Lifed Feed for Every Poultry and Livestock Need 


They Look to 


ULTRA-LIFE 


When The Going Gets Tough 


When the feed manufacturer is up against it for 
business, and when Old Man "Real Competition" 
steps in—and he will step in before long—it is then 
that he looks to Ultra-Life for aid. 


Ultra-Life has consistently rendered an outstanding 
service to its feed manufacturers, through thick and 
thin. That's why they stay in business and increase 
their feed sales. 


Don't kid yourself! Competition in the feed busi- 
ness is going to get tougher than ever before, and 
it will soon be here. Many feed manufacturers will 


fe 


go out of business because—they cannot offer their 
trade the service which it needs and demands. 


ULTRA-LIFE SERVICE is comprehensive: it includes 
1, radio advertising; 2, road signs and bill boards; 
3, newspaper advertising; 4, The Poultry and Live- 
stock Journal; 5, beautifully printed and illustrated 
literature; 6, Formula Service; 7, chemical analysis 
of feed ingredients; 8, Eamesway Poultry Service; 
9, trained hog and dairy servicemen; 10, Ultra-Life 
Poultry Concentrate and Ultra-Life Livestock Con- 
centrate from which you make feeds that produce 
outstanding results under all normal conditions. 


Ultra-Life service will beat any competition. Do you want this service? 
Write Ultra-Life for details. 


ULTRA-LIFE LABORATORIES, INC. 


MAIN OFFICE 
EAST ST. LOUIS, ILLINOIS 5 


Warehouses at: Philadelphia, Pa.; Richmond, Va.; Tampa, Fla.; Omaha, Neb.; Wichita, 
Kan.; Denver, Colo.; Milwaukee, Wis.; Fort Worth, Texas; Royal Oak, Mich.; New 
Orleans, La.; Belleville, Pa.; Minneapolis, Minn.; Cedar Rapids, Iowa. 
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Store and 


ROAD, clear-vision display 
R windows at the new Allen 

Feed & Chick store, Fort 
Worth, Tex., present an inviting 
appearance to customers of this 
busy farm service firm in the heart 
of the cattle country. 

The new concrete building, com- 
pleted by George 
R. Allen, the own- 
er, in late 1945, 
is clean and spc- 
cious and offers 
scores of im- 
provements that 
make better serv- 
ice possible. From 
the double-width 
front doors to the 
store room in the 
rear, the Allen Feed & Chick store 
is modern and up-to-the-minute. 

“Our customers deserve the best,” 
Mr. Allen declared. “That's why we 
built this new store. We knew that 
our old store building had served 
its purpose and were determined to 
build a new one as soon as the war 
was won.” The white concrete 
structure on busy Belknap boule- 
vard in the hub city of the cattle 
empire is a real tribute to Mr. 
Allen's determination. In it he has 
one of the most efficient feed busi- 
nesses in the great Southwest. 

The display windows at the Allen 
store are five feet high and permit 
the showing of large stacks of feed, 
built-up poultry remedy displays, 
and brooders, feeders, and other 
poultry equipment. “The big win- 
dows allow plenty of light to enter 
the store and permit us to arrange 
extensive displays whenever we 
are concentrating our selling on 
certain products,” Mr. Allen said. 

Visual ‘selling has always been 
one of Mr. Allen’s merchandising 
policies. He entered the feed busi- 
ness in the so-called recession 
period of 1938 with only a limited 
amount of capital. “There was some 
rough going at first, but business 
hcs improved steadily until today 
I sometimes can hardly believe this 
is the same firm that I started on 
a shoestring only eight years ago,” 
he declared. 


George R. Allen 
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are combined in super feed 


service by 


Mr. Allen is a firm believer in 
attractive displays. His stock is al- 
ways arranged so that the most 
merchandise can be seen at one 
time by a customer anywhere in 
the store. Poultry and livestock 
remedies are displayed on a four- 
tier stand in an eye-catching pyra- 
mid arrangement. Mr. Allen sells 
the Globe Laboratories and Dr. 
LeGear's remedy lines and has the 
display near the front doors of his 
store. 

Pellets, oyster shell, seed, and 
whole grain feed are sold from 
shining clean open bins which are 
located along the walls of the office 
inside the main salesroom. Using 
far-famed Texas ingenuity, Mr. Al- 
len built his now 50 by 69 foot 
building right around his former 20 
by 40 foot frame structure. The 
smaller, inside quarters now serve 
as a made-to-order office. “Our 
store really grew from the inside 
out,”” Mr. Allen explained. The neat 
shingled office makes an attractive 
centerpiece for displays. 

Sacked feeds are stacked scien- 
tifically near the rear of the sales- 
room. They are based on raised, 
portable platforms five inches above 
the store’s concrete floor. All sacks 
are re-arranged at least once a 
week and the older stocks are 
moved progressively to the top of 
the piles so that they are sold first. 
“Rats and mice don’t have a chance 
to satisfy their hunger here,” Mr. 
Allen said with a smile. 

Brooms are kept busy ridding the 
store of another enemy, dust. Mr. 
Allen realizes that even if some of 
his male customers might overlook 
a little dirt in busy times, their 


WHEN  merchandising-minded 
George Allen, Fort Worth, 
Tex., decided to build the new 
feed store shown at lower right, 
he built it right around his 
former structure pictured in 
upper photo. The old quarters 
now serve as a made-to-order 
office. 


texas dealer 


wives would be eager to point out 
that the store wasn’t as clean as it 
could have been. “The women are 
some of our best customers,” Mr. 
Allen explained. “We like to keep 
our store spic and span because 
we want our customers to feel at 
home here.” 

Mr. Allen keeps black-and-white 
records of the prices he charges for 
all merchandise. He maintains 
these records permanently, and 
they can be consulted by the cus- 
tomers at any time. Even before 
there was an OPA, the Allen Feed 
& Chick store kept tab of its prices 
so that customers could compare 
the current cost of living with pre- 
vious times. 

“These records settle many friend- 
ly disputes between customers,” 
Mr. Allen stated. “They also serve 
to remind customers who may think 
prices are abnormally high that 
prices in the past have always been 
fair at my store.” 

The Allen Feed & Chick store 
sells the Universal Mills line of 
feeds which are manufactured in 
Fort Worth and offers expert nutri- 
tion and health services. Trained 


4 
e436 


employes and Mr. Allen himself are glad 
to analyze any customer’s problem on 
request. They make trips directly to Texas 
farms and ranches when it will be a 
convenience to their customers. 

Mr. Allen is convinced that a sound idea 
of economics and the principle of supply 
and demand will make a dealer more 
conscious of his obligation to his custo- 
mers. “Dealers should make their money 
do triple duty by spending sums on adver- 
tising that will encourage prospective 
buyers to stop in, one-time customers to 
become regular customers, and regular 
customers to continue buying,” he said. 
Mr. Allen endorses one-stop feed and farm 
supply stores because they eliminate in- 
conveniences for the farmer and mean 
more profit for the dealer. 


Minral 


More sales, more profits when you sell the hog sup- 
plement your hog feeders KNOW and PREFER. Sargent 
MultiRICH Minral Meal is a headliner with so many 
dealers because they know it assures big volume, big 
profits. Ask your Sargent representative for the facts. 


The Allen Feed & Chick store sells a 
large volume of feed and remedies to sub- 
urban and backyard farmers in the Fort 
Worth and Dallas trading area. Employes 
welcome small orders with the same friend- 
liness they accept large orders because 
Mr. Allen doesn't believe in punctuating 
his courteous service with dollar signs. 
“The small lot purchasers buy more feed 
than the big feeders in the long run,” he 
said. “That's why we are sure that the 
small purchase customers deserve all the 
attention we give them.” 

Mr. Allen's business philosophy can be 
summed up in his advice to other dealers: 
“Follow the times. If possible, offer such 
extra services as free flock culling, free 
inspection, and minor veterinary treatment. 
Let your customer know that you stand 


Always the 
Headliner 


SARGENT PLANTS, DES MOINES, IOWA 


Algona, Iowa — Monmouth, Ill. — Fremont, Nebr. — Waverly, Mo. 


ready to sell him anything he needs to 
keep his livestock, poultry, and garden in 
top shape. Display your stock attractively, 
sell it courteously, and remember that 
cleanliness is next to godliness.” 

Inside the gleaming white Allen Feed & 
Chick store at Fort Worth, George R. Allen 
is proving that it pays to keep up with 
the times. 


Southern Manufacture's 
To Hear Walter Berger 


Walter Berger, Chicago, president of the 
American Feed Manufacturers association, 
will be a featured speaker at the annual 
meeting of the Southern Mixed Feed Manu- 
facturers ‘association which will be held 
Oct. 21-22 at the University of Tennessee, 
Knoxville, A. T. Pennington, president of 
the organization, has announced. 

Other speakers will include Lloyd Riford, 
chairman of the board of the American 
Feed Manufacturers association; Dr. J. E. 
Hunter, Allied Mills; Dr. Albrecht of the 
University of Missouri; and a number of 
other outstanding nutritionists and industry 
leaders. 

Feed men planning to attend the meet- 
ing, which is being held in conjunction 
with the southern animal nutritional con- 
ference, should make hotel reservations 
immediately at the Farragut, Saint James, 
or Andrew Jackson. 

The afternoon of Oct. 22 has been re- 
served for the annual golf tournament 
which will be in charge of Jerry Mac Nicol, 
former secretary of the association. 


Frantz Co. Buys NYCO 


Yeast Culture Process 


The Frantz Co., Pittsburgh, Pa., has taken 
over the animal and poultry feed business 
of the Northwestern Yeast Co., Chicago, 
according to an announcement by Charles 
C. Frantz, president of the firm. 

The purchase included the trademark 
and process for NYCO brand animal pou!l- 
try yeast culture, Mr. Frantz said, and the 
firm expects to be in full production soon. 
The Frantz Co. is located at 124 Third 
avenue, Pittsburgh, 10, Pa. 


"Hiring that garage mechanic was your idee, 
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Take a look at the table above. It shows the average riboflavin 
potency of several common feed ingredients. B.Y-21 is from 
180 to 450 times richer than any other of the 

feed ingredients shown. 


Would you like to know more about this natural source 

of riboflavin? Send for the new, free booklet giving the 

important facts about B.Y-21. | 
free booklet today 


Agricultural Division 
tcultural Division Commerical Solvents Corporation 


“@OMMERCIAL SOLVENTS Terre Haute, Indiana 


Gentlemen: Yes, I would like to know more about B.Y-21, 


Coporation the widely used natural source of riboflavin 
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T xe BIG NEWS in TAT Formula 83 is that it contains 
ANTU (alphanapthylthiourea) sensational new kill- 
ing agent, developed during the war—so powerful one 
lick kills rats. Can be used for all three approved, 
modern methods of control: 
For feeding— -a ready-to-use bait, tasteless, | 
requiring no prebaiting. | 
For drinking— a concentrate powder for 
dusting on water. 
For tracking— «a concentrate powder for 
dusting burrows and runways. 

Your customers have read about ANTU in many 
magazine and newspaper articles during the past year. 
Now, we’re launching a hard-hitting national adver- 
tising campaign telling them that ANTU is available 
in. TAT Formula 83. 

TAT Formula 83 is the rat-killer you and your 
customers have been waiting for. You can sell it on 
a satisfaction or money-back guarantee. Be set to 


meet the big demand! ORDER NOW FROM YOUR 


POULTRY 


RI 


1586 


. JOBBER and get special deals and merchandising 
HfOARDS HAI, helps available. If your jobber cannot supply you, 
write direct. 


UR tYMAN 


NATIONALLY ADVERTISED 


We're telling the TAT Formula 83 story to your customers this Fall 
in these 12 leading national and secticnal, home and agricultural 
blicati American Poultry Journal, Better Homes and Gardens, 
Country Gentleman, Hoard'’s Dairyman, New England Homestead, 
Pathfinder, Pennsylvania Farmer, Popular Mechanics, Poultry Tribune, 
Progressive Farmer; Successful Farming, Wallace's Farmer. 


Other Outstanding TAT Products Are: 
TAT Ant Traps .. . Ant Bait... Roach Traps . . . Mole Killer 


Insect, Repellent . DDT Sprays, Dips, ond Dusts ... 
Weedette (2,4-D Weed Killer) 


~ 


3 SIZES 
&,\ 35¢ PKG. 


= (Mounted 12 on At- 
tractive Counter Card) 


= me $1.00 CAN 
(4-oz. Farm Size) 
$1.00 SHAKER- CONTAINING ANTU...SO POWERFUL 
TE Oe TOP BOX ONE LICK KILLS 


(For tracking) 


A Product of 
Oo. E. LINCK CO., MONTCLAIR, N. J. 
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Delivery 


UYING feed in the Hatfield, 

Mass., trading area generally 

means buying at Raffa’s Feed 
store. Farmers from throughout the 
western part of the state have come 
‘o depend on the quality products 
and dependable delivery service of 
M. S. Raffa’s up-to-date firm. 

“The whole western half of the 
state is our trading district,” Mr. 
jaffa said. “That is, we're glad to 
serve as many customers as we 
can. We feel that if feeders from 
mniles away want to buy their feed 
‘rom us, we should be happy to 
serve them.” 

Mr. Raffa’s attractive red, white, 
ond blue truck is familiar on almost 
every highway and byway in west 
central Massachusetts. Deliveries 
cre made every Monday and Tues- 
day to Northfield, every Wednesday 
to Montague, and every Thursday 
to Shelburne Falls. On Friday and 
Saturday the truck is kept busy with 
local deliveries around Hatfield. 

“Delivering is an important busi- 
ness builder for me,” Mr. Raffa as- 
serted. “The first time new custo- 
mers come into my store they gen- 
erally mention that they've seen my 
truck on the road.” Mr. Raffa has 
a fixed rate per ton which he 
charges new customers for first de- 
liveries. Once these buyers have 
been added to the Raffa Feed 
store's list of regular customers, the 
deliveries are made free. 

“Certainly, delivering adds more 
to the overhead than carry-it-home 
selling,” Mr. Raffa agreed. “But my 
business is dependent on a high 
percentage of delivered orders and 
close control of delivering costs 
makes my truck a wise investment.” 

The Raffa Feed store handles 


is big business builder for 


new england feed dealer 


Dailey’s Double Diamond line of 
feeds which have proven very 
popular with its customers. The 
firm has no grinding or mixing 
facilities at present but Mr. Raffa 
hopes to install a complete feed 
mill sometime in the future. First, 
however, he intends to build his 
thriving business up even more by 
making it better known throughout 
Massachusetts. 

“You can’t sell anything unless 
people know you have it to sell,” 
Mr. Raffa declared. “It's only com- 
mon sense to spend a generous 
amount of money on advertising 
because, if well-planned, it always 
brings results.” A regular percen- 
tage of the profits of the Raffa Feed 
store goes into advertising. 

Right now Mr. Raffa is distribut- 
ing book matches which carry the 
name and address of his firm along 
with the picture of an attractive girl. 
“The men display these match fold- 
ers to other men so that each pack 
usually is seen by at least half a 
dozen people,” he said. “That 
means half a dozen potential custo- 
mers for about a penny.” 


Newspaper advertising has also 
brought in new customers to the 
busy Hatfield store. “Well-written 
newspaper advertisments can real- 
ly attract the prospects,” Mr. Raffa 
stated. “Often a few well-chosen 
words can do the work of hundreds 
of column inches.” ? 


When the town of Hatfield re- 
cently celebrated its 275th birthday, 
M. S. Raffa was right on hand to 
gather some free publicity for his 
feed store. He decorated his tricolor 
truck with silhouettes of chickens 
and ducks, loaded it with farm sup- 
plies, and drove it in the anniver- 
sary parade. “A lot of new custo- 
mers were attracted to my store by 
the truck's having been in the pa- 
rade,” Mr. Raffa said. 

Mr. Raffa does most of the deliv- 
ering himself. With his business less 


DELIVERY service for feed 
buyers is an important business 
builder for M. S. Raffa, above, 
Hatfield, Mass., feed dealer. 
Shown at lower left is a front 
view of Raffa's Feed store with 
his attractive delivery truck 
at the leading dock. 


than a year old, he feels it impor- 
tant that he gets out to meet pros- 
pective customers right at their 
farms. An experienced employe is 
in charge of the store while Mr. 
Raffa is making deliveries. Most of 
the delivering is done in the morn- 
ing, so that Mr. Raffa is always on 
hand in the afternoon to serve farm- 
ers who drive in for their feed. 
Whenever he visits farms, Mr. 
Raffa always points out the lines 
of farm supplies which his store 
carries. These include fertilizers, 
tobacco twine, and other tobacco 
growers’ supplies used by nearly 
all the farmers in the Connecticut 
valley. Pails, rakes, hoes, shovels, 
and other small hardware items are 
always attractively displayed in the 
bright salesroom. Cement, lime, and 
some building materials have prov- 
en to be profit makers too. 
Although delivering is Mr. Raffa’s 


(Continued on page 82) 
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To remove ink from this bag soak in rich 
soap suds over night, wash thoroughly in 
warm suds rubbing the part heavily covered 
with ink. If any traces of ink remain after 
this treatment boil in suds for ten minutes. 


The trend today is toward the con- 

servation of food and materials. That’s why 
so many thousands of housewives are find- 
ing so many practical uses for Chase Bags. 
That’s why famous national magazines and 
newspapers are featuring the use of bags for 
smart dresses and accessories. Chase Wash- 
out Inks are bright, attractive, sharp—yet 
wash out quickly and easily. The 100-pound 
flour bag simply requires laundering—and 
presto!—it’s a pillow case. Small bags make 
attractive, thrifty, usable accessories. All 
sizes may be sewn together for spreads, dra- 
peries, etc. Your customers will be pleased 
with their cloth premium, when your bags 
are printed with Chase Washout Inks. 


* 
. 
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“Bag Magic for Home Sewing’’— Send for 
your free copy. National Cotton Council, 
P.O. Box 18, Dept. C-1, Memphis 1, Tenn. 


joreeneet FOR BETTER BAGS — BETTER BUY CHASE 


CHASE BAG Co. 


GENERAL SALES OFFICES, 309 WEST JACKSON BLVD. 


° CHICAGO 6, ILLINOIS 


BOISE DALLAS TOLEDO DENVER DETROIT MEMPHIS e BUFFALO ST. LOUIS NEW YORK e CLEVELAND © MILWAUKEE 
PITTSBURGH KANSAS CITY MINNEAPOLIS GOSHEN, IND. 


© PHILADELPHIA e« NEW ORLEANS ¢ ORLANDO, FLA. ¢ SALT LAKE CITY 
OKLAHOMA CITY «© PORTLAND, ORE. « REIDSVILLE,N.C. ¢ HARLINGEN, TEXAS ¢ CHAGRIN FALLS,O. * HUTCHINSON, KAN. « WINTER HAVEN, FLA. 
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Readers who are interested in obtaining a publication which gives 
a complete digest of most of the experimental data published in the 
United States and foreign countries may obtain complete details 
by writing to The Feed Bag, 1712 W. St. Paul Ave., Milwaukee 3, Wis. 


Title of Experiment: Waxy Corn vs. Non- 
Waxy Corn for Fattening Pigs Fed in 
Dry Lot. 
Author: L. E. Hanson, Agricultural Ex- 
periment Station, Lincoln, Neb. 
Digest: A group of 88 pigs were self-fed 
in three trials to compare the feeding 
value of waxy corn with that of non-waxy 
corn, when each is fed with a good pro- 
tein supplement and mineral supplement 
in dry lot. When given a choice of both 
kinds of corn, the pigs consumed 2.6 
times as much of the non-waxy corn as 
they consumed of the waxy corn. How- 
ever, the overall response of the pigs 
fed only waxy corn was fully equal to 
that of the pigs fed the non-waxy corn. 
The waxy corn used contained slightly 
more protein, fiber, ether extract, and ash 
and less nitrogen-free extract than the 
non-waxy corn. 

* * * 
Title of Experiment: The Digestibility and 
Feeding Value of Undusted and Sulphur- 
Dusted Peanut Vine Hay. 
Authors: Avery D. Pratt and James F. 
heart, Virginia Agricultural Experiment 
Station. 
Digest: Feeding and digestion trials were 
conducted on sulphur-dusted and un- 
dusted peanut vine hay compared with 
high grade alfalfa hay. Sulphur dusting 
apparently had little or no effect on the 
protein content of the peanut vine hay. 
The peanut vine hay in this tesi analyzed 
slightly over 14 per cent protein, which is 
above the average of 48 analyses of pea- 
nut vine hay and nearly as high as the 
average of 632 analyses of alfalfa hay 
reported by Morrison. The average di- 
aestibility of all the constituents of both 
undusted and sulphur-dusted.peanut vine 
hay was practically the same as that of 
alfalfa. Cows ate more peanut vine hay 
than alfalfa and ate it more readily, thus 
indicating the great palatability of pea- 
nut vine hay. The peanut vine hay re- 
sulted in at least as high milk production 
as the high grade alfalfa hay. The nu- 
trients from the peanut vine hay were 
used at least as efficiently in the pro- 
duction of milk as the nutrients from al- 
falfa hay. Either un@usted or sulphur 
dusted peanut vine hay may be used to 
replace alfalfa hay if the protein con- 
tent of the grain ration is adequate, this 
experiment indicates. 


* * * 


Title of Experiment: The Results When 
Vitamin D and Calcium Fail the Layers. 
Authors: D. C. Kennard and V. D. Cham- 
berlin, Agricultural Experiment Station, 
Wooster, Ohio. 

Digest: Four groups of Rhode Island Red 
pullets were given supplements as fol- 
lows: (1) oyster shell and vitamin D feed- 
ing oil; (2) granite grit and vitamin D; 
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(3) oyster shell and no vitamin D; (4) 
oyster shell — vitamin D added later. 
Group 2 took 47 times as much grit as 1, 
took 97 per cent as much food, and pro- 
duced 53 per cent as many eggs that had 
a hatchability of 48 per cent as against 
64 per cent for group 1. Group 3 took 93 
per cent as much food as group | and 
produced 75 per cent as many eggs with 
a hatchability of 25 per cent. Group 4 
responded quickly to addition of vitamin 


* * * 


Title of Experiment: The Effect of Limiting 
the Available Energy in Rations for Lay- 
ing Hens. 

Authors: H. Temperton and F. J. Dudley, 
National Institute of Poultry Husbandry, 
Newport, Shropshire. 

Digest: Three groups of yearling hens in 
laying pens and three groups in laying 
batteries were fed three rations differing 
in the amount of soluble carbohydrates 
(nitrogen free extract). Two groups, one 
from each management group, were fed 
5 ounces of mash per bird per day, two 
groups were fed 4 ounces and two groups 
were fed 3 ounces. Appropriate amounts 
of fish meal and oat husk meal were 
added to the rations of the latter four 
groups to provide the deficiency in pro- 
tein and dry matter. Restricting the nitro- 
gen free extract reduced both egg pro- 
duction and body weight in both man- 
agement groups over a 10 month period. 


* * * 


Title of Experiment: 
Fattening Project. 

Authors: E. B. Stanley and R. McCall, 
Arizona Agricultural Experiment Station. 
Digest: Seven lots of mostly two year 
old steers were fed to finish after 62 and 
93 days on rations of wheat or barley, 
cottonseed meal, hegri silage, alfalfa hay, 
and salt. No significant differences were 
recorded for wheat and barley in the 
amounts of gain produced, dressing per- 
centages, and grade on foot and in the 
carcass. Steam-rolled barley or wheat 
was only slightly*superior to ground 
barley or wheat. The calculated profits 
per steer were smaller with cut-back and 
light weight steers than with the rest of 


the individuals. 
* * 


Title of Experiment: Effect of Light and 
Availability of Feed on Egg Production. 
Authors: E. W. Callenbach, J. E. Nicholas, 
and R. R. Murphy, Pennsylvania Agricul- 
tural Experiment Station. 

Digest: Egg production was associated 
with light exposure. Both egg production 
and mortality were increased by lighting 
white leghorn pullets, but there was no 
relation between lighting or feed avail- 
ability and the occurrence of severity of 
cannibalism. Restricted hours of feeding 


Report on Cattle 


did not influence egg production or feed 
consumption, but did influence egg 
weight during March to June, inclusive. 
During a 36 week period, eight pens of 
about 40 white leghorn pullets each were 
paired to show the effects of artificial 
lights from 4 or 5 a.m. with and without. 
restricted feeding. In the arrangement cf 
the pens, four were of pullets in laying 
condition, whereas those in the other 
were in various stages of molt. Data was 
reported on the percentages of egg pro- 
duction for 24 and 36 weeks, feed con- 
sumption, mortality and cannibalism, and 
weight of eggs produced by different 
groups. 


Contoured Corn Fields 
Show Greater Yields 


As much as 51 bushels of corn per acre 
are lost each year by the farmer who uses 
inadequate fertilizer and checks his corn 
on rolling land. The principal thief is the 
runoff from the watershed carrying soil 
and fertilizing elements. 

A study of these losses from runoff and 
the influence of conservation practices is 
being made by the Purdue university agri- 
cultural experiment station and soil con- 
servation research division at the Throck- 
morton farm, south of Lafayette, Ind. 

In 1945, corn watersheds that were con- 
tour cultivated and had 900 pounds of 
8-8-8 and six tons of manure plowed under 
yielded more than during any of the three 
previous years, indicating that the bene- 
ficial results as measured by crop yields 
accumulate. The corn yield from the con- 
toured field was 122 bushels while the 
yield from the adjacent watershed was 71 
bushels or a difference of 51 bushels. The 
comparative yields in 1942, the first year 
that conservation farming methods were 
used on the one field, were 92 and 67 
bushels respectively in favor of the con- 
servation methods. 

The story of the disappearing crops is 
told in figures giving the amount of soil 
washed away on the comparative fields. 
Last year the total solids lost from two 
watersheds in corn check seeded and fer- 
tilized with 150 pounds of 0-14-7 per acre 
was 3/2 tons per acre. 

Nitrogen losses were likewise more than 
six times as great on the untreated as on 
treated watersheds. This explains in part 
the lower yields, as crop yields are often 
limited by the lack of nitrogen during 
critical growing periods. 

@ SIETAM’S CHICKS & FEEDS, Beloit, 
Wis., has constructed a new concrete load- 
ing platform. 


@ WAYNE MILLING CO., Honesdale, Pa., 


plant burned Aug. 18 at a loss of $100,000. 


BAN POULTRY SHOWS 

Pennsylvania has joined the list of states 
which have banned live poultry shows in 
an effort to combat Newcastle disease, the 
state’s department of agriculture has an- 
nounced. The order was made effective 
Sept. 1. Other states which have similar 
regulations are: Minnesota, Wisconsin, 
Iowa, Illinois, Nebraska, Kansas, Virginia, 
Missouri, and Utah. 
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You should have all the equipment illustrated above. Why? 
... because these units are used by Board of Trade Sampling 
Departments, State Grain Inspection Departments and 
Federal Grain Supervision Offices. The grades on the grain 
you ship are established with these precision devices. By 
having the same equipment you can buy from the farmer 
with more certainty of your grades. You eliminate guess- 
work ... you make money .. . save money. 


Since 1912 Seedburo has been considered headquarters 


for seed and grain testing and grading equipment, Let us 


help you solve your testing and grading problems. 


#105 Steinlite Moisture Tester. America’s most popular modern moisture 
tester for whole and processed grain. More in use than all other electric 
testers combined. Is fast, accurate and easy to use. Calibrated against 


official oven methods and guaranteed to give comparable results. Sold 
on Free Trial basis. 


#34 Boerner Sampler and Mixer. Standard equipment in Federal, Local 
and State Inspection Offices for reducing sizes of representative samples 


of grain taken from cars, trucks or bins. Insures accuracy in mixing samples 
‘es accurate in grading. 


co 
| numbers 4450 #550 | 
65 #22-S Primer”» 
Also send free coPY 
Ame 


ADDRESS 


651 
e500 


(#550 Scale. Ideal for weighing grain for 


#26 Weight Per Bushel Tester. Relief etched beam makes readings 
sharp and clear. Quickly gives weight per bushel, percentage of loss in 
cleaning, and direct weight of sample. Accurate, rugged, durable. Complete 
with #65 Government Standard hard wood strike-off stick. 


#150 Filling Hopper and Stand. For use with 1 pint and 1 quart weight 
per bushel tester. Constructed of heavy spun lacquered brass. Sliding 
plate valve is instantly released. 


#22-s Grain Prebes. The official Government standard probe. Made o! 
extra heavy gauge brass. 


#10 Grain Dockage Sieves. Made of 20 gauge aluminum, 13 inch 


diameter, 1% inch inside depth. Precision and commercial grades. Write 
for perforations available. 


#64 Sample Pan. For handling samples of grain for testing and grading. 
Standard in all respects. 


#396 Sample Cans. Made of carefully soldered heavy tin—moisture proof. 


isture tests, dockage per- 


centage, and weight per bushel; also for mail matter up to 18 oz. 


BROOKS BUILDING @® CHICAGO 6, ILLINOIS 
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peters claims his 


Cocher Spaniel 


ARKING dogs may never bite 
R but they surely can sell pet 

foods, according to K. M. 
Peters, owner of the Farmers Mar- 
ket at Sylacauga, Ala. Mr. Peters 
uilizes his friendly black cocker 
spaniel in pet food displays and 
the sales results are amazing. 

“The dog not only calls attention 
to the pet foods but also to our big 
stock of feeds and farm supplies,” 
Mr. Peters declared. “He's a really 
important member of our sales 
staff.” 

Since he took over the Farmers 
Market five years ago, Mr. Peters 
has built up the yearly volume of 
business from $8,000 to more than 
$75,000 in spite of wartime short- 
ages of feed and equipment. When 
he bought the store it was hardly 
an inspiration to customers. With 
the rafters exposed, no partitions, 
and bare brick walls, the build- 
ing showed little resemblance to 
the neat feed store of today. Mr. 
Peters rolled up his sleeves and 
changed things in a hurry. Today 
his store is bright and clean, a real 


helps boost sales 


credit to this southern dealer's am- 
bition. 

“There were two years of hard 
pulling before we really got things 
the way we liked them,” Mr. Peters 
explained, “but now everything is 
working smoothly. 

“Knowing the exact performance 
qualities of our feed and other pro- 
ducts is very important,” Mr. Peters 
declared. “We want to know these 
facts so we can tell the farmer 
honestly what to expect of the pro- 
ducts he buys from us. We don't 
predict wonders from anything; we 
just tell the farmers the truth about 
our products. 

“IT learn a lot from my customers,” 
Mr. Peters added. “Every time a 
farmer stops in he brings with him 
some bit of valuable information 
that we can pass on to other cus- 
tomers.” Mr. Peters wants his cus- 
tomers to trust his employes in 
whom he has instilled his own 
strong beliefs about customer 
service. 

Purina feeds are Mr. Peters’ big- 
gest selling line but in addition he 


FARMERS MARKET 
FEED- QUALITY BABY CHICHS ~SEED 


UTILIZING his friendly black 
cocker spaniel as a live display 
has boosted feed sales for K. 

_ M. Peters, above, owner of the 
Farmers Market, Sylacauga, 
Ala. Below is a front view of 
the attractive feed store show- 
ing an employe, Mr. Peters, 
and his dog. 


handles Royal Staf-O-Life and Cos- 
by & Hodges feeds. He also sells 
fertilizers, seeds, insecticides, gar- 
den tools, and a complete line of 
remedies. “Remedies are an essen- 
tial supplement to any dealer's feed 
sales,” Mr. Peters said. 


Mr. Peters’ store serves a trading 
area with a population of about 
20,000. His building is centrally lo- 
cated in Sylacauga, a city of nearly 
10,000. The reputation of the Farm- 
ers Market for quality feeds is 
known throughout rural Alabama. 

Mr. Peters has a high regard for 
the value of good merchandising. 
He has a progressive merchandis- 
ing schedule with highlights for 
each month of the year that has 
proven extremely successful. 

Every month Mr. Peters plays up 
some department of his store under 
this concentrated merchandising 
plan. In March of this year, for ex- 
ample, he featured dog and cat 
foods. A low stand running down 
the center of the store was filled 
with neatly arranged packages of 
pet foods. Then the friendly black 
spaniel was posted at one end of 
the display as a living demonstra- 
tion of the quality of the dog food 


(Continued on page 112) 
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Mutual Millers 


HE Mutual Millers & Feed Dealers 
association, which doubled its mem- 
bership during the past year, held its 31st 
annual convention at Jamestown, N. Y., 
Aug. 28-29. All officers were elected for 
another term. They are: Howard A. Fiske, 
president; Clarence E. Andrews, vice presi- 
dent; and Gustavus A. Bentley, secretary- 
treasurer. Graydon Williams was re-elected 
director and James Gray was named to 
the board to succeed Norman Godfrey. 
Walter C. Berger, Chicago, president of 
the American Feed Manufacturers assé- 


re-elect officers 
for another term 


ciation, headlined one of the convention 
sessions. He forecast an optimistic future 
for the feed industry and said, “In two 
months we should be ‘out of the woods’ 
on supplies.” Mr. Berger touched on the 
error which he thought the dairy industry 
made in asking for recontrol of feed prices. 
“It would have been better for the dairy 
people to have appraised more accurately 


FOR 
BETTER 


BRAKE 


Performa nce 


Stearns MAGNETIC 
offers LARGER BRAKE 
for HEAVIER LOADS 


A Magnetic Disc Brake that will 
develop a torque of 575 lbs. or 
the equivalent of 100 HP at ap- 
proximately 1000 RPM, now is 
available in the Stearns 1300 
Series. It can be sup- 
plied in floor or motor 
mounting types for AC 
or DC current. 


We can help you 
solve problems involv- 
ing eftective retarding 
of motors or machin- 
ery, whether for one or 


627 S. 28th St. 


The magnetic brake 
with the lining wear 
indicator and manual 
releases — distinctive, 
original 


STEARNS MAGNETIC 
MANUFACTURING CO. 


PULLEYS—CLUTCHES—SEPARATORS—DRUMS—MAGNETS 


< 


TERNS 


a sequence of controlled stops, 
whether for horizontal or ver- 
tical mountings. 

Stearns Magnetic Disc Brakes 
are being used efficiently and 
satisfactorily by out- 
standing motor manu- 
facturers and machin- 
ery makers in hun- 
dreds of exacting op- 
erations. 


Consult Stearns Mag- 
netic, Milwaukee 4, on 
your braking problems. 


Milwaukee 4, WIS. 


the effect on feed prices of the future grain 
crops we have coming up this harvest be- 
fore they used present feed prices as the 
background for their pressure for recontro] 
of feeds,” he declared. 

Congressman Daniel A. Reed and former 
Secretary of State Bainbridge Colby 
blasted government meddling in busines 


HOWARD A. FISKE 


and cited regimentation and too many 
governmental controls as big reasons for 
confusion and lack of free economy in 
distribution of vitally needed commodities. 
The convention agreed unanimously on 
a resolution urging all government agen- 
cies which have any control over the dis- 
tribution of feed and grain to utilize nor- 
mal industry trade channels in distributing 
supplies, pointing out that this system had 
proven far more economical for feeders. 


Central Group Requests 


Bigger Protein Quotas 


More equitable distribution of available 
protein meals through a revoking of WFO 
9 or new quotas based on a year prior to 
1945, has been requested by the Centra! 
Retail Feed association in an appeal to 
the secretary of agriculture. 

In asking that more protein meal be 
made available to Wisconsin and Illinois. 
the association said that growers in the 
two states were unable to obtain sufficien 
protein meal under the war order whic’: 
is based on 1945 quotas because muc! 
protein meal was delivered to soybean 
and flaxseed growers in return for thei 
products in 1945. Wisconsin and _ Illinois 
have only limited bean and flaxseed crop: 
and thus cannot exchange much for pro: 
tein meal. 

The Central association also appealed t: 
C. Dean McNeal, chief of the food pric« 
division of OPA, for higher wholesale anc 
retail margins on mixed feeds. Increasec 
costs of feed ingredients make higher mar- 
gins necessary, the organization said. 


@ W. A. COCHRAN, Waverly, Kan., has 
purchased the Jesse Hess feed business. 
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Nutritionally BALANCED Feeds 
will assist earlier replacement of liquidated flocks 


The first step in replenishing our de 
pleted poultry flocks is the production 
of good hatching eggs. And this calls for owns etiine te, 


soe —milk’s whey solubles and fish liver 
ohn Mim, and glandular meal—provide two top 
“4 “natural sources of vitamins and the top- 


Top Results Feeds— breeder Mashes that 
are nutritionally balanced in every respect. 


The contribution your feeds will make toward 
better hatchability will depend to a considerable ex- 
tent on the source and quality of the important nutri- 
tional balance factors you put into them. These factors 
are the natural source vitamins and amino acid proteins 


that nutritionally round out the bulkier ingredients. 


A combination of Borden’s Flaydry and Ladpro 


bracket amino acids. 
Top Results Mashes for Higher Hatchability 
These excellent natural sources assure an ample 

supply of the entire B-G Complex plus Vitamins A and 
D. They also contribute important amino acids and 
other essential nutrients that add to the nutritional 
power and goodness of your feeds. 

Both Flaydry and Ladpro are standardized by lab- 
oratory control and tested by biological assays. 


Wire or write for further information and prices. 


THE BORDEN COMPANY, Animal Food Department, 350 Madison Ave., New York 17, N.Y. 
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Soybean Oil Meal 


HE rather constant annual 
7 production of soybeans in the 
United States for the years 
1942 through 1945 at levels of 180 
to 190 million bushels raises a 


couple of important questions. 


(1) Is this level of soybean pro- 
duction artificial and sustained pri- 
marily by wartime crop production 
programs? 

(2) Is this level the maximum that 
can be sustained by international, 
together with domestic, demand? 

We have good reasons to believe 
that the production of soybeans and 
its various products is not at an 
artificial or excessive level. If price 
control continues, we will have to 
take active interest in encouraging 
soybean production lest the supply 
of raw material falls far short of 
the demand. 

The present need for animal food 
products (meat, milk, eggs, cheese, 
etc.) in the United States and the 
world seems practically beyond the 
ability of man’s resources to sup- 
ply them. Soybean oil meal is 
closely associated with the produc- 
tion of these foods. Prior to World 
War II most animal nutritionists 
realized that our production of pro- 
tein feeds in the United States was 
only about half enough to insure 
most efficient production of animal 
products. We are convinced that 
during this war period many farm- 
ers have realized that better feed- 
ing practices are profitable and un- 
doubtedly they will continue to rely 
more on balanced rations than has 
been the custom in the past. 

The production of carbonaceous 
grains in the United States is far 
out of balance with the production 
of protein-bearing materials. For 
example, the great state of Illinois 
that grows about 40 per cent of all 
the soybeans grown in the United 
States produces little more than 
enough soybeans to balance the 
corn production of that state. Yet 
illinois is expected to supply suf- 
ficient soybean oil meal to meet 
ihe needs of many outlying states, 
particularly those on the eastern 


“A paper presented by Mr. Hayward at the 
American Soybean association convention held 
in St. Louis, Mo., Aug. 30. 
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production will be smaller 


in spite 


by J. W. HAYWARD and 
B. CORMAN* 


and western seaboard. It is our 
general recommendation that farm- 
ers who want to assure a protein 
supply proportionate to their pro- 
duction of carbonaceous grains 
should grow approximately 1 bu- 
shel of soybeans to every 6.5 bu- 
shels of corn. It is true that not ali 
corn that is produced is used for 
livestock feeding. However, accord- 
ing to the years of 1938 through 
1943 fully 88 per cent of all the 
corn produced was utilized for live- 
stock feeding. Likewise, not all soy- 
bean oil meal produced is utilized 
for livestock feeding. Between 5 
and 10 per cent of the production 
of soybean oil meal or its equiva- 
lent in the form of flour or industrial 
protein is utilized for other purposes 
than for feeding livestock and 
poultry. 


of heavy demand 


The relatively large percentage 
of the soybean oil meal produced 
during the war years found its way 
into feed channels via the feed 
manufacturer. It is true that the 
feed manufacturer, probably more 
than any other supplier of feed ma- 
terials, has stressed the need for 
balanced rations. He has been a 
very important but inconspicuous 
factor in the proper utilization of 
soybean oil meal during the war 
years. He will continue to blaze 
trails in the expanded utilization of 
soybean oil meal. Production of 
commercial mixed formula feeds 
jumped from a calculated 15 mil- 
lion tons in 1941 to approximately 
29 million tons in 1943. This greatly 
accelerated production of commer- 
cial mixed feeds will be maintained 
so long as the demand for food 
products is with us. 

It is hardly necessary to elabo- 
rate upon the acceptability of soy- 


(Representative Values—Not Absolute) 
SOYBEANS SOYBEAN OIL MEAL 
Midwest Milling 41 & 48% 44%, 
Varieties Expeller Extracted 
34.0 — 38.0 42.0 — 44.0 44.0 — 47.0 
Fat (ether extract) %....... 18.0 — 21.0 33> S95 05- 1.2 
40- 5.0 5.0- 6.0 5.0- 6.0 
Nitrogen free extract, % .... 26.0 — 27.0 31.5 — 32.5 32.0 — 33.0 
5.0 5.5 — 6.0 5.5 - 6.0 
0.25— 0.28 0.28— 0.31 0.30-— 0.33 
Phosphorus, % ........ 0.54- 0.6 0.56— 0.63 0.58— 0.65 
Manganese, mcg/gm. .. 30” ; 30 30 
Phosphatides, % ........... 20- 2.5 2.0- 2.5 20- 2.5 
Choline, mcg/gm. .......... 2250 -3400 2250 -3400 2250 -3450 
Inositol, mcg/gm. ........... 1650 2000 2200 
Carotene, mcg/gm. 

(Total Carotenoids) ...... 0.84 0.54— 0.69 0.42— 0.48 
Alpha Tocopherol, mcg/gm... 37.5 present present 
2-Methyl, 1-4 napthoquinone, 

Thiamin, mcg/gm. .......... 6 - 12 Re = “2 21- 6.0 
Riboflavin, mcg/gm. ........ = 3 = 
Pyridoxine, mcg/gm. ........ 8 - 12 6.2 6.2 
Pantothenic acid, mcg/gm. .._ 12.4 14.0 14.0 
Niacin, mcg/gm. ............ 24 - 30 35 35 
Biotin, 0.6 0.7 0.73 
Para-amino benzoic acid..... No data available 

Note: Micrograms per gram may also be stated as parts per million. 
Approximately 454 grams = 1 pound. 
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bean oil meal as an ingredient in livestock 
and poultry feeds. The production of soy- 
bean oil meal has skyrocketed just as has 
the production of soybeans. Yet, in spite 
of this greatly accelerated production, 
there is not a single sack of soybean oil 
meal today that is not earmarked for some 
immediate use. 

The United States production of soybean 
oil meal during the last several years is 
reported as follows by the war food ad- 
ministration: 


Years, Soybean Per Cent 
Beginning Cake & 


Total 
of Total Production 


October Meal OilSeed Oil Seed 
Meals Meals 

1000tons percent 1000 tons 
1944-45 3,672.4 52.46 7,019.7 
1943-44 3,444.5 48.01 7,174.6 
1942-43 3,200.3 45.23 7,076.6 
1941-42 1,844.9 32.90 5,608.1 
1940-41 1,543.4 29.35 5,258.3 


The production of soybean cake and 
meal from the 1944 crop was the greatest 
that has ever occurred in the United States. 
Unless we take immediate action it is 
likely to be the largest production for 
many years to come, for we are now ad- 
vised that the acreage of soybeans planted 
in the United States in 1946 is the lowest 
since 1941. Soybeans planted in the United 
States alone for all purposes is estimated 
at 11.6 million acres for 1946. This acreage 
is 13 per cent below the 13.4 million acres 
grown in 1945. There is only a remote 
chance that an increase in yield will make 
up for the reduced acreage. 

Here is a challenge to the livestock in- 
dustry, to the feed industry and to soy- 
bean processors. The acreage must be 


maintained at a relatively high level to 
meet the great demand for protein and 
oil-bearing materials. The world-wide de- 
mand for oils and fats continues at a high 
rate and is not likely to be reduced. The 
production of cottonseed, linseed and soy- 
bean oil in the Western hemisphere gives 
every prospect of being less during 1946 
than in previous years. The production of 
lard and edible fat is also expected to be 
down sharply. 

For the convenience of soybean oil meal 
users we are including the most recent 
cmalytical data available. Some vitamin 
values have changed in recent years due 
mainly to refinements in analytical pro- 
cedures. 

There is a new concept on the effect of 
heat in the improvement of the nutritional 
value of the protein of soybean products. 
The standard accepted explanation has 
been that moist heat tends to make the 
sulfur-containing amino acids, cystine and 
methionine, more available to animals. 
From rather recent investigations it is now 
postulated that there exists in raw or im- 
properly cooked soybean products a sub- 
stance that inhibits the function of the 
protein-splitting enzyme, trypsin, in mak- 
ing available to animals the amino acids 
cystine and methionine. Although this pro- 
teolytic inhibitor can be removed from 
raw soybeans or inactivated by other 
means than applying the proper amount 
and kind of heat, we do not believe that 
this discovery will radically affect the 
method of processing soybean oil meal. 

A considerable amount of investigational 
work has been conducted during World 
War II on the value of soybean oil meal 
as the principal protein supplement in 


Buckeye Quads Growing Up 


Shown above are Emma, Eunice, Eloise, and Elmer Arcady, the famous Buckeye 
calf quadruplets, who are now nearly four months old. The calves were born May 
27, 1946 on the farm of William Henry Iddings near Irondale, Ohio. At birth they 
weighed a combined total of 143% pounds. The calves have been fed a special 
vitamin-rich emulsion prescribed by Fred Rech, chief chemist of the Arcady Farms 
Milling Co. and gained 82 pounds in the short period of 18 days on the vitamin diei. 
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“Oh, but the bags ARE important—if you 
were buying feed you wouldn't take the OLD 
bag, would you?" 


simplified rations for critical animals. Un- 
der certain conditions choline and methio- 
nine seem to improve the utilization and 
response to soybean oil meal, ‘but by far 
the most effective supplements are sardine 
meal, condensed fish solubles, and certain 
extracts of liver. Recent investigations have 
shown that the factor or factors found 
beneficial to soybean oil meal are also 
present in cow manure. Patton and other 
workers of the duPont Co. have recently 
published studies with chicks which em- 
phasize the unusual ability of non-protein 
factors in fish meal to supplement corn- 
soybean oil meal rations. Methionine is 
apparently without value when added to 
fishmeal-soybean oil meal combinations. 

Ferrin at the University of Minnesota has 
demonstrated that pigs on simplified corn- 
soybean oil meal rations do not respond to 
either choline or methionine. Small levels 
of fish meal have contributed factors which 
very positively supplement this simplified 
ration. Parallel studies with rats in the re- 
search laboratories of our company have 
confirmed the supplementary value of 
fish meal. 

These and various other similar studies 
indicate that properly supplemented soy- 
bean oil meal can be used as the prin- 
cipal protein concentrate in our most cri- 
tical rations for animals and poultry. This 
places soybean oil meal in the strongesi 
competitive position of all protein concen- 
trates commonly used for feeding purposes. 

——— 
@ HARRY E. CASSELL, Germantown, Pa., 
is planning to open a feed, grain, and hay 
store. 


FRANKLIN LEWI DIES 
Franklin L. Lewi, who headed the Frank- 
lin L. Lewi division of the Continental 
Grain Co., New York, died Aug. 5 at the 
age of 82. A veteran of 50 years in the 
industry, Mr. Lewi was a past president of 
the New York Hay & Grain association and 
several months ago was appointed by 
Gov. Edge of New Jersey to a committee 
which advised on feed and poultry short- 
age problems. He is survived by his wi- 

dow, a son, and two daughters. 
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, conditions make it hard to turn out feeds 
of outstanding quality. But many firms are getting 


ERIN 


practical, profitable help in meeting this challenge— 
through Dawe’s “VITAMIN ENGINEERING.” 


DAWE'S Combines Technical “Know-How” with Thorough 


Understanding of Feed-Mill Operation...to Help YOU! 


“VITAMIN ENGINEERING” joins scien- 
tific knowledge to hard-fisted experience in the 
actual making and selling of every type of feed. 
You get service that is not merely sound tech- 
nically, but that really works. 

The Dawe’s laboratories have created origi- 
nal fortifiers based on the latest nutritional 
knowledge, plus Dawe’s unequalled experi- 
ence in feed vitamin usage. These products 
embody special safety factors, anti-oxidant 
methods, and other important “‘plus” features. 

If you wish, personalized study by Dawe’s 


Result — feeds you are proud to offer, feeds 
that build prestige and profit for your line. It 
costs you nothing to get the facts about this 
unique service. Mail coupon today! DAWE’S 
MANUFACTURING COMPANY, 4800 
South Richmond Street, Chicago 32, Illinois. 


Formula Audit Bureau will gear these care- 
fully engineered fortifiers to your particular 


pourtRry Tupe 
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EVen OTesent CONGIUGHS ... YOU Gall 
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Dawes elk # S MANU SS 
1 B tiog Min Pig Copy 32, 
and pboue «p2eers,” of “Dawe's 
a Dawe “am jin nnd info, 
in 
: WITAMELK CONCENTRATES, DAWES cry 
0 Ww DAWE'S STEROL-D, ALASKA BRAND 


SALSBURY Consumer-Preferred Products 
«BRING YOU TOP POULTRY PROFITS | 


Powerful national farm paper and radio advertising, merchandising aids... 
help you sell more Dr. Salsbury products...easier and quicker 


Nation-wide surveys and independent farm paper chemical control and merchandising follow- 

polls show that thousands of poultry raisers vote through. It pays to feature the leader. 

first preference for many Dr. Salsbury’s products. In Dr. Salsbury’s you get a quick-selling line of 

They have confidence in the Dr. Salsbury name, merchandise that enables you to build your busi- 

and in your ability, as a Dr. Salsbury dealer, to "ess on a firm foundation of established consumer 

give helpful, friendly service. preference. for steady, repeat sales and profits. 
This significant popularity for Dr. Salsbury 

products means big sales and profit opportunities DR. SALSBURY’S LABORATORIES 

for you. For not only are many of your Dr. Sals- : Charles City, lowa 

bury products consumer preferred, but they have A Nation-wide Poultry Service 

the backing of research, careful formulation, 


Push these popular Dr. Salsbury fall items for 
welcome sales and profits. Recommend Dr. 
Salsbury’s Avi-Ton labor-saving treatment for 
removing large round and cecal worms in 
your customers’ flocks. 


it pays to push fop-selling Dr. Salsbury products 
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THOMAS E. COONS 


ARMERS of Montgomery 

county in the blue grass state 

have found that livestock 
raising and tobacco growing com- 
bine to produce a steady profit for 
them. The Monarch Milling Co., 
Mt. Sterling, Ky., has been serving 
these versatile feed buyers for more 
than 54 years. 

The present owners of the firm, 
R. Raymond Dotson and Thomas E. 
Coons, are considerably younger 
than their business, but they are 
determined to continue its excellent 
reputation among feed customers 
in their trading area. “It’s our aim 
to please Kentucky feeders and to 
keep them coming back,” Mr. Dot- 
son declared. 

A veteran of 12 years’ service 
with the Kentucky-Tennessee divi- 
sion of the Farm Credit association, 
Mr. Coons knows first hand the 
problems encountered by livestock 
raisers in his territory. Both he and 
Mr. Dotson, who has been asso- 
ciated with Monarch Milling since 
he was 17, emphasize the impor- 
tance of serving their customers’ 
every need. 

Wednesday is stock day at the 
busy Mt. Sterling stockyards and 
that means it’s a busy day for the 
Monarch Milling Co. too. Much of 
the firm's weekly volume of sales 
is accounted for on stock days. 
Farmers who bring their livestock 
into town for sale usually pick up 
their feeds and farm supplies and 
haul them home in their own trucks. 

However, the company has Chev- 
rolet trucks for long distance deliv- 
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selling feed for 


Strictly Cash 


eries, all of which are made on 
request. 

Selling is done on a strictly cash 
basis, however. “This has proven 
to be the best policy by far,’’ Mr. 
Dotson and Mr. Coons agreed. 
“Cash selling eliminates a hundred 
headaches,” they explained. Mr. 
Dotson had ample opportunity to 
witness the difficulties the Monarch 
Milling Co. experienced with credit 
selling during the years he served 
the firm in almost every capacity 
from office boy to sales manager. 
These observations convinced him 
thoroughly of the benefits gained 
by selling for cash only. 

The Monarch Milling Co. handles 
Aubrey and Ballard feeds, both 
manufactured in Louisville; and 
Clifty Mills feeds, products of Madi- 
son, Ind. It also sells some mixed 
feeds under its own Monarch brand 
name. 

Two lines of poultry remedies are 
stocked and account for a steady 
profit. “Remedies are the perfect 
sideline to our feed business,” Mr. 


SELLING on a strictly cash 
basis is the best policy accord- 
ing to Thomas E. Coons and 
R. Raymond Dotson, co-owners 
of the Monarch Milling Co., 
Mt. Sterling, Ky. An exterior 
view of the plant is shown 
below. 


is wisest policy 


Coons declared. “They're not diffi- 
cult to sell and they do a real 
service to the farmers.” 

The remedies are attractively dis- 
played and almost sell themselves. 
Mr. Dotson and Mr. Coons offer 
friendly poultry advisory service 
which is another big reason for the 
success of their remedy department. 

“No feed store can be complete 
today without a remedy depart- 
ment,’ Mr. Dotson declared. ‘“Reme- 
dies and feed naturally sell well 
together.” 

Block salt, crow repellent, and 
rodent exterminator are stocked at 
all times. Legume inoculators, DDT 
preparations, ammonium nitrate, 
and nitrate of soda all sell very 
well. “Our sidelines bring us in a 
substantial profit of their own and 
in addition attract dozens of pros- 
pective feed customers to our store,” 
Mr. Dotson asserted. 

Carefully bred tobacco seed al- 
ways is stocked too. Blue grass seed 
has sold well for many years, but 
the introduction of new varieties of 
tobacco seed recommended by the 
agricultural extension division of 
the University of Kentucky is a 
recent innovation which has proven 
successful. A full line of garden 


(Continued on page 106) 
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OPA Increases Margins 
On Feed Ingredients 


Margins for feed retailers, jobbers, and 
wholesalers were increased by the office of 
price administration, effective Sept. 3. 
The new margins shown below may be 
added to the ceiling prices of the products 
sold. 

The per ton margins are: 

Job- Whole- Re- 
ber saler tailer 
(Must 
Ware- 
house) 
Wheat Mill Feeds 
(Straight or mixed cars) $ .75 $3.15 $5.00 


(L.C.L. or pool cars).... 1.25 
Cottonseed Hulls & Bran.. .75 2.00 4.00 
Cottonseed Meal 
(Straight car) ......... 1.00 3.25 7.00 
Peanut Meal (Straight car) 1.00 3.25 7.00 
Peanut Hulls & Bran 
(Straight car) ......... 1.00 2.00 4.00 
Malt Dried Grain, Dried 
Brewers Grain, Malt 
(Straight car) ......... 1.00 3.25 7.00 
Cleanings, Malt Hulls and 
Malt Sprouts (Poolcar). 1.25 
Distillers Dried Residue 
and Dried Residue with 
Solubles (Straightcar). 1.00 3.00 7.00 
Distillers Solubles 
(Straight car) ......... 2.25 5.50 11.00 
Corn Gluten Feed and 
None 3.25 7.00 
Corn feed meal, hominy 
feed, corn bran, corn 
germ cake and meal.. .75 2.50 5.00 
Meat Scraps and Tankage None 3.50 8.00 


Soybean Oil Meal, Linseed 
Oil Meal, Dried Beet 
Pulp, Babassu Meal, 
Copra, Ouricuri, Palm 
Kernel, and Sesame Oil 


Producers May Figure 
Prices on Actual Costs 


The OPA has announced that manu- 
facturers, converters, and wholesalers who 
handle products priced on a cost-plus 
basis which were made from ingredients 
bought during the period of no price con- 
trol may now base their prices on the 
ceiling prices of the basic goods at the 
time of delivery of the finished product 
instead of the date of sale. The price con- 
trol amendment was made effective Aug. 
19. 

The original order provided that in pric- 
ing on a cost-plus basis the cost of in- 
gredients and services incurred from July 


PRICE CONTROL CHART 


Because of the removal of all 
whole grains and some other pro- 
ducts from price control, The Feed 
Bag staff has prepared a revised 
schedule, which will be found on 
page 67, showing maximum legal 
margins for all mixed feeds and feed 
ingredients still under control. Feed 
ingredients are listed alphabetically 
followed by the regulation number 
and maximum margins for jobbers, 
wholesalers, and retailers. Additional 
copies of this chart may be obtained 
from The Feed Bag, 1712 West St. 
Paul avenue, Milwaukee 3, Wis. 


1 through July 26 be computed either by 
the supplier's last ceiling before July 1, 
by new ceilings established before Aug. 15 
and in effect at the time of sale, or his 
actual cost, if lower than either. 

The new amendment enables the han- 
dlers to base prices on actual costs but in 
no case on a figure higher than the sup- 
plier’s ceiling to them before July 1 or 
the lower of either their actual cost or the 
ceiling price of the goods established prior 
to Aug. 15 and in effect at the time of or 
before the date of sale or the time of 
delivery. 

Now producers can take advantage of 
price increases granted on some of their 
products which are contracted for several 
weeks before actual delivery can be made. 


Boost Flaxseed Ceiling 
To $4 Per Bushel 


The department of agriculture has rec- 
ommended to OPA a $4 per bushel maxi- 
mum price for No. | flaxseed, Minneapolis 
basis, with differentials for other locations 
and qualities in effect June 30. The present 
ceiling is $3.60 per bushel. 

The department said that continuation of 
the $3.60 ceiling would slow up vital pro- 
duction and that a higher price was neces- 
sary in order to move flaxseed to crushing 
mills and to encourage greater acreage 
for 1947. 


End Restrictions on Use 
Of Wheat Millfeeds 


Limitations on the receipt of wheat mill- 
feeds and restrictions on their use in the 
manufacture of mixed feeds were discon- 
tinued Sept. 1 under amendment 11 to 
WFO 9. The limitations had been instituted 
April 1, 1946. 

The decontrol action was taken because 
of the discontinuance of the 80 per cent 
extraction requirement for flour millers. 
With the return to a normal 72 per cent 
extraction rate there will be a proportion- 


(Continued on page 62) 


‘VITAMIN NEEDS 


PACIFIC COAST BROKERS, Inc. 
"Seattle, Wash. 
PACIFIC COAST BROKERS, Inc. 
Portland, Ore. 
. e e 
W. C. FRITZ & SON 
124 West 4th St., Los Angeles 13, Calif, 
SHELLEY EQUIPMENT CO. 
217 S. 9th St., Lincoln 1, Nebr. 
e 
NORTHRUP KING & COMPANY 
1515 Jackson Ave., Minneapolis, Minn. 


e 
HORTON EARL COMPANY 
334 N. ist Ave., Minneapolis, Minn. 


e 
CORN BELT SUPPLY CO. 
220 S. Chambers, Sioux City, Ia. 
s 
M. A. McCLELLAND COMPANY 
Dwight Bldg., Kansas City 6, Mo. 
e 
FARLEY FEED CO.., Inc. 
Janesville, Wis. 
e 
WM. MEATH SALES CO. 
9 West Illinois, Chicago 10, Il. 
EDWARD G. KING 


611 Queen & Crescent Building 
ew Orleans 12, La. 


SAM KRAUS 

P. O. Box 83, Fort Wayne, Ind. 
e 

CONRAD BOTSCH 

626 Broadway, Cincinnati, Ohio 

KARR FEED SERVICE CO. 

17 S. High St., Columbus 15, Ohio 


e 
GENERAL COMMISSION CO. 
P. QO. Box 92, Jackson, Miss. 

e e 
THEO STIVERS 
1527 Candler Bidg., Atlanta, Ga. 

e 


JESSE C. STEWART CO. 
1217 W. Carson St., Pittsburgh, Pa. 


KING BROTHERS & CO. 
The Bourse, Philadelphia 6, Pa. 


BUFFALO FEED & SUPPLY CO. 
Chamber of Commerce Bldg., Buffalo, N. Y. 
e 
MUIR & COMPANY 


WILBER FEED Inc. 
48 Market St., Jamestown, N. Y. 


THE ATLANTIC SUPPLY CO. 
Snow Bldg., Baltimore, Md. 


e e 
P. J. OOSTING 


: 922 Franklin St., Grand Rapids, Mich. 
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Yes! VITAND is 
now available in 
Fortified Cod 
Liver Oil. 


VITAMINOIW 
fer POWATRY ard 


liver oil. 


VITAND;RY 
2000 


A scientific blend (dry form) of D-Ac- 
tivated Animal Sterols (Vitamin Ds) 
dispersed in Powdered Cereal Flour. 
Guaranteed to contain at least 2000 
A.O.A.C. Chick Units Vitamin D per 
gram or 900,000 Vitamin D units per 
pound. Extensive research has proved 
VITAND DRY 2000 as effective as 
fish liver Vitamin D for poultry and 


turkeys. 


ay 


powder 


—, 
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VITAND OILS 


Vitand in oil form is a Vitamin A and D feeding oil and can 


be supplied in potencies best suitable for your feed mixing 


requirements. VITAND now obtainable in fortified cod 


VITANDRY 
D2 


A new member of the well known 
Vitand Oil and Vitandry Family. 
D-ACTIVATED YEAST STEROL con- 
taining 4,000,000 or 10,000,000 Vita- 
min D2 Units (U.S.P. XI) per pound in 
powder form. A Vitamin Dz supple- 
ment for four-footed animals. Vitamin 
Dz facilitates the assimilation of cal- 
cium and phosphorous and other nec- 


essary minerals present in all feed. 


‘Farm Feed Division: 919 N. Michigan Ave., Chicago 11, Illinois ; 


FACTORY AND LABORATORY, BOONTON, N. J 
Boston—Chamber 


F. DREW & Cco., Inc. 


New York—15 East 26th Street, Zone 10° 
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— warorders 
(Continued from page 60) 


ate increase in the production of millfeeds. 

Suppliers of millfeeds no longer are re- 
quired to demand certificates of order com- 
pliance by persons receiving the millfeeds. 
The certificates will continue to be re- 
quired, however, on all deliveries of pro- 
tein meal and urea to persons other than 
feeders. 

The use of millfeeds in mixed feeds will 
still be subject to provisions of WFO 145 
which prohibits the use of more than 85 
per cent of the grain, grain products, and 
grain byproducts which the feed mixer 
used during the corresponding month of 
1945. 


Remove Restrictions 
On Corn Inventories 


All restrictions on inventories of corn 
were ended Aug. 15 by the department of 
agriculture under amendment 2 to WFO 
145. This amendment does not alter the 
restrictions on usage of corn and other 
grains in the manufacture of feeds and 
foods, however. 

Lifting of the inventory limits will allow 
mixed feed manufactures, feeders, food 
manufacturers and processors to purchase 
seasonal requirements of corn without re- 
gard to inventories. This also is expected 
to aid in the marketing of new crop corn 
in an orderly manner. Prior to the new 


Reasons Why 


Dairymen everywhere are asking 
for FUL-O-PEP CALF STARTER! 


its Thritty 


‘Many dairymen report Sav- 
ings of as much as $30 or more per calf on 
rearing cost, as compared to whole milk 
alone at today’s prices. That’s because at 
least 75% of the milk once used in raising 
calves may now be saved by feeding vitamin- 
rich Ful-O-Pep Calf Starter. 


its Handy 


Ful-O-Pep Calf Starter is 
easy to feed—there’s no gruel to mix, no 
buckets to scrub, no fuss or bother. Begin 
feeding Ful-O-Pep Calf Starter Pellets when 
the calf is 3 to 6 days old and in 4 to 6 weeks 
the milk is entirely replaced by Ful-O-Pep 
Pellets. 


é -K 

Vitamin-RU 
The vitamin needs of a calf 
during the first few months are richly sup- 
plied by Ful-O-Pep Calf Starter. Among the 
vitamin-rich sources in Ful-O-Pep is Con- 
centrated Spring Range*, Nature’s Richest 
Vitamin Combination, which provides many 
healthful benefits of fresh spring pasture. 


*Reg. U.S. Pat, Off. 


Cash in on today’s profit opportunity by recom- 
mending and selling Ful-O-Pep Calf Starter. 
This vitamin-rich feed builds satisfied custom- 
ers and repeat business, and opens the door to 
big tonnage on other Ful-O-Pep Feeds. For 
more information write to 


THE QUAKER OATS COMPANY, Chicago 4, Ill. 


\ \ 


amendment, corn users could not purchase 
or contract for corn in excess of usage 
and inventory limitations. It is unlikely 
that corn users will increase their present 
inventories beyond seasonal requirements 
because of the heavy discount now pre- 
vailing on new crop deliveries. 


1947 State Wheat Goals 
Only Slightly Higher 


State wheat goals for 1947 totalling 71,- 
720,000 acres have been announced by 
Clinton P. Anderson, secretary of agricul- 
ture. The state totals revise only slightly 
the national goal of 71,700,000 acres which 
was announced June 28. 

The total wheat goals are about the 
same as the indicated 1946 plantings of 
71,896,000 acres. About 70 per cent of the 
1947 total will be planted in winter wheat! 
and the remainder in spring wheat. If 
yields equal those of recent years, the 
1947 acreage can produce the fourth suc- 
cessive crop of more than a billion bushels. 
Because of the low level of world food 
stocks, the proposed acreage is somewhat 
larger than would normally be best for 
proper conservation and land utilization. 

The state goals are recommended by 
state USDA councils which include repre- 
sentatives of PMA, the extension service, 
state agricultural colleges, and other gov- 
ernment agencies. If they can be attained 
production will probably come close to 
1946 totals. 


Set Hen, Pullet Goal 
Of 435 Million Birds 


The department of agriculture has set 
its hen and pullet goal for Jan. 1, 1947 at 
435,000,000 birds. This is 93 per cent of 
the actual number of hens and pullets on 
American farms on Jan. 1 of this year and 
is 115 per cent of the average number on 
farms on the same date for 1937-41. 

The new goal will provide for egg pro- 
duction to meet all anticipated require- 
ments for 1947, with consumption in the 
United States figured at 360 eggs per 
capita. This allows for greater consumer 
use than in any other years except 1945 
and 1946 when consumption is estimated 
at 390 and 375 eggs per person, respec- 
tively. 

Feed shortages have caused heavy cull- 
ing of poultry. This means that the hen 
and pullet goal is about the number of 
birds that will be on hand next Jan. 1 if 
producers continue flock management on 
their present basis. The new goal repre- 
sents an anticipated carryover of 145,000,- 
000 mature hens and 290,000,000 pullets 
saved for egg production. 

The improved feed picture indicated for 
1947 is not expected to make much change 
in flock numbers by Jan. 1. Hatchery pro- 
duction dropped sharply after May of this 
year because of heavy cancellations of 
chick orders and the uncertainty which 
then concerned the feed situation after 
June 1. Slightly greater production of eggs 
per hen is foreseen for 1947 because of the 
probable larger feed supply and the re- 


(Continued on page 65) 
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WISCONSIN 


Looking for increased sales in high-income 
Wisconsin? Use the paper that reaches 9 out of 
every 10 farm families! Edited for the Wisconsin 
farmer exclusively. A farm paper—a business 
paper—a newspaper—all rolled up into one! In 
Wisconsin—it’s Wisconsin Ag! 


WISCONSIN 


Agriculturist 
and 


Farmer 
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Here’s the only paper that does the complete 
job of selling Iowa’s rich, progressive farm mar- 
ket. Gives volume circulation in every Iowa 
county. Preferred by local dealers and distribu- 
tors because it really boosts local sales. In Iowa 
—it’s Wallaces’ Farmer! 


WALLACES’ 


Farmer and 


IOWA 
HOMESTEAD 
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THE BANKER TURNED 


THUMBS DOWN ON 
PRICE PARKER... ° 


but Built Profitable 
Business anyway 


PURINA CHOWS 


PRICE PARKE 


{Interior of same store showing both chow and sanitation 


products displays 


Back in the lean, dark days of 1932, Price Parker of Vinita, 
Oklahoma, went to a banker for financial help in getting started 
in the feed business. Said the banker: ‘‘How do you expect to 
succeed in the feed business when our well-capitalized dealers 
in town are not making any money?” Back in 1932 that was a 
good question ... but it didn’t stop Parker. Today, those ‘‘well- 
capitalized” dealers are out of business and the banker is out 
of the community. Parker, who started with a “‘shirt-tail full of 
feed,” faith in Purina, and lots of initiative, runs one of the most 
successful businesses in Vinita. 


Starting with a backer who agreed to advance the price of a 
week’s supply of feed in return for $1.50 a ton over cost— paid 
every Monday — Parker had no _— to go but up... and he 
went there. In 1945, with feed on strict allotment, he sold 
nearly 1200 tons of Purina Chows. In addition to a substantial 
volume of Purina Sanitation, Farm Supplies and seeds, his 
hatchery business added in 1938 now amounts to 100,000 
chicks a year. 


Looking back, Price Parker believes he made the grade 
through service, salesmanship and merchandising based on 
Purina’s advertising-merchandising program, tailored to fit 
the needs of the community. 

It’s not hard to see why Parker has gone out of his way to 
help other dealers in neighboring communities establish Purina 
franchises. He knows the value of the Purina Franchise .. . 
knows the selling power behind a trade-mark 52 years old. 


Ralston Purina Company, Headquarters, St. Louis 2, Mo. 


The Purina Franchise 


Hub of a Profitable Farm Supply Business 
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sumption of the upward trend in egg pro- 
duction noticeable for the past several 
years, except for 1946, is believed likely. 
From 1935 to 1945 the annual rate of lay 
per hen housed Jan. 1 has increased from 
con average of 96 to 118. 


Loans Now Available For 
Grass Seed Producers 


Non-recourse loans are now available 
to producers who use uncertified orchard 
crass seed under the 1946 hay and pas- 
ture seed loan program, the department of 
agriculture has announced. The loans will 
include uncertified orchard grass seed 
sored in approved warehouses located as 
close as possible to farms as well as the 
seed stored right on the farms. 

Eleven cents a pound on pure seed has 
been established as the loan rate for the 
seed stored in approved warehouses. The 
loan rate for farm-stored seed has been 
set at eight cents a pound. 

Production of uncertified orchard grass 
seed in 1946 is expected to total about 
736,000 bushels compared with 499,000 
bushels in 1945. Supplies are larger than 
anticipated because of increased acreage, 
jarger per acre yields, and the loss of war- 
time export markets in Europe. In peace- 
time, Europe obtains most of her require- 
ments from Denmark. 


Remove Some Limitations 
On Usage of Grains 


An increased grain export goal and par- 
tial removal of limitations on domestic 
usage of grains were announced Aug. 23 
by the secretary of agriculture, Clinton P. 
Anderson. 


The 1946-47 export goal has been 
boosted from 250 million bushels of whea! 
and flour alone to a probable total of 400 
million bushels of all grains and grain 
products. 

The monthly quantities of grain used by 
feed manufacturers and corn and grain 
sorghums used by wet and dry processors 
and food manufacturers have been in- 
creased 5 per cent of the base period use, 
effective Sept. 1. 

The 80 per cent flour extraction order 
was terminated Sept. 1. Limits on the 
amount of flour which is produced for 
domestic use and on the use of wheat for 
other food and non-food purpose have 
been extended. The use of milling quality 
wheat by feed mixers is restricted further. 
After Oct. 1, feed manufacturers will be 
permitted to use milling quality wheat 
only in the West, where the quantity will 
be limited to 40 per cent of the grains 
used. 

Brewers will be permitted to use grain 
and grain products up to 85 per cent of 
a base period for three months after Sepl. 
1 as compared with the 70 per cent in 
recent months. Adjustments in malt expori 
limitations will be made accordingly. The 


Boars Head Golf Party 


The Des Moines Feed club held its an- 
nual Boar’s Head golf party Aug. 12 at the 
Hyperion Country club near Des Moines, 
lowa. Shown above are some of the mem- 
bers of the feed trade who participated in 
the festivities. 

From left to right in the top row are: 
Don Jorgenson and William Foster of Sar- 
gent and Co., with William Covington, 
lowa Feed Co.; Bob Jones, Russell-Miller 
Milling Co., Minneapolis, M. A. McClelland, 
M. A. McClelland Co., Kansas City, and 
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H. I. (Dusty) Rode, Milwaukee Feed & 
Grain Co., Milwaukee. 

Lower row shows: E. J. Scott with his 
son-in-law, Fred Kerber, Kerber Milling 
Co., Emmetsburg, Iowa; K. M. Walters, 
Atkins & Durbrow, Inc., New York City, 
Chris Miller, Russell-Miller Milling Co., 
Minneapolis, and Reed Merrick, Sargent 
& Co., Des Moines; and Damon Catron, 
Iowa State college with Maurice Wells, 
Waterloo Mills Co., Waterloo, Iowa. 


use of wheat and wheat products by 
breweries is continued and further limita- 
tions are placed on brewers’ use of rice 
for beer—85 per cent of the quantity used 
in the base period. 

Distillers will be permitted to use grain, 
not including wheat, at a level of approxi- 
mately 3 million bushels for the month of 
September as compared with the level of 
2% million bushels in recent months. These 
increases will go to established liquor 
producers. 


USDA Withdraws Offer 
To Purchase Wheat 


The department of agriculture has with- 
drawn its offer to purchase unlimited quan- 
tities of wheat at the specific prices an- 
nounced Aug. 7. The withdrawal was 
made effective Sept. 7. However, the Com- 
modity Credit Corp. will continue to pur- 
chase wheat to cover export requirements 
from time to time. These purchases will be 
made by accepting the best offers re- 
ceived at no higher than prevailing market 
prices, the department said. 


Remove Alfalfa Meal 
From Price Control 


Alfalfa meal is not covered by ceiling 
price regulations, according to a state- 
ment by Charles Kenney, head of the feed 
section of the office of price administra- 
tion. Previously, many feed dealers had 
believed alfalfa meal prices were still con- 
trolled because of divergent opinions given 
by different government sources. 


All Grains But Oats 
Certified as "Short" 


The secretary of agriculture has re- 
ported to the price administrator that the 
following commodities were still in short 
supply on Sept. 1: wheat, rye, rice, corn, 
barley, grain sorghums, oats cereals, dry 
edible beans, red clover, alsike clover, 
sweei clover, alfalfa seeds, millfeeds, feed 
screenings, soybeans, cottonseed, flaxseed, 
peanut oil, peanut meal, sugar beets, fish 
meal, fish scrap, all fish oils except fish 
liver oils, animal tankage, and meat scraps. 


Set National Rye Goal 
At 36% Over Last Year 


The 1947 national goal for rye harvested 
for grain is 2,425,000 acres, the department 
of agriculture has announced. It is planned 
to offer CCC loans on 1947 crop rye in an 
effort to stimulate production. This loan 
rate, based on the loan rates for corn and 
relative feeding value, will be announced 
later. It will be comparable with the corn 
loan rate which will be set at 90 per cent 
of parity at the beginning of the corn 
marketing year. 

The 1947 rye goal is a 36 per cent in- 
crease over the harvested 1946 figure of 
1,775,000 acres but only 66 per cent of the 


(Continued on page 72) 
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DID YOU KNOW THAT A SOUPFIN Shark 


A Sharks, formerly avoided, discarded and generally 

~ denounced, have risen from dishonor to dignity as the 

richest known source of Vitamin A, vital in both human and animal 
nutrition. The Soupfin shark—so named because the Chinese prize the 
fins for soup-making—are found in Pacific Coast waters, weigh between 
40 and 50 pounds. The livers from this species constitute about 10% 
of the gross weight of the fish and yield an average of 50% oil, the 
potency of which varies from a few hundred up to 300,000 U. S. P. 
units per gram. Approximately 2 of all Vitamin A produced in the United 
States is derived from this most prized of all sharks. 


For Growth 


Through highly specialized systems of scientific labor- For Reproduction 


atory testing and checking, essential Vitamin A oil is 

combined with Vitamin D concentrates to produce 
uniform RED ROOSTER Vitamin A & D Feeding i 
Oils—insured through Controlled Consistency of the nec- 


essary poultry feeding vitamin balance. 


More profits for dealers—more profits for pro- 
ducers when you rely on RED ROOSTER Vitamin 
A & D Feeding Oils for poultry feed manufacturing 
and flock management programs. Chicks reach market 
size quicker . . . hens lay more, nutritionally com- 
plete eggs. 


00 


MANUFACTURED UNDER STRICT LABORATORY CONTROL BY 


COLLETT-WEEK-NIBECKER, INC. 


FORMERLY TECHNICAL FISHERIES CORPORATION 
SAN — © CALIFORNIA 


WILBUR-ELLIS COMPANY ¢ DISTRIBUTORS WEST - THE ROCKIES * SAN FRANCISCO e LOS ANGELES 
R. W. GREEFF & CO., INC. » DISTRIBUTORS EAST OF THE ROCKIES » NEW YORK CITY » CHICAGO 
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Reuised Schedule of Maximum OPA Price Margins 


Compiled by The Feed Bag staff as of Sept. 10, 1946 


MIXED FEEDS RESOLD BY DEALERS 
(Does not include feeds you manufacture 
which are governed by historic margin.) 


Wholesale Margin is $2.50 in all cases 
Type of Feed 100 Lbs. Retail Margin 


Baby Chick Feed (Grain). . $5.50 
Growing Scratch .......... 5.50 
Chick 5.50 
Intermediate Grain ....... 5.50 
Developing Grains ....... 5.50 
Raby Chick Grains ....... 5.50 
60-40 Grain Feed ........ 5.50 
Horse and mule feeds..... 5.50 
All dairy and cattle feeds 

except calf feeds........ 5.50 
Chick Growing Mash 

after 10 weeks.......... 7.00 
All-Mash chick Mash 

after 10 weeks.......... 7.00 
Developing mash ......... 7.00 
(“rowing mash ........... 7.00 
Egg production mash ..... 7.00 
Breeder mash ............ 7.00 
7.00 
Crate: faliener 7.00 
7.00 
Fattening mash ........... 7.00 
7.00 
7.00 
Pig and hog feed ......... 7.00 
Pig and hog meal ........ 7.00 
Pig concentrate .......... 7.00 
Hog supplement .......... 7.00 
Hog concentrate .......... 7.00 
Sheep f66d 7.00 
Rabbit feeds ............. 7.00 
Chick growing mash ...... 7.00 
7.00 
Chick starter mash ........ 10.00 
All mash chick starter..... 10.00 
Baby chick mash ......... 10.00 
Developing-coccidiosis 

10.00 
All mash chick mash...... 10.00 
Battery broiler mash ....... 7.00 
Laxative mash (specialty). . 10.00 
Flushing mash (specialty). . 10.00 
Flush tonic mash ......... 10.00 
Coccidiosis specialty mash. . 10.00 
Hen supplement .......... 10.00 
Chick supplement ......... 10.00 
Poultry concentrate ........ 10.00 
Mash balancer ........... 10.00 
Mash supplement ......... 10.00 
Grain balancer ........... 10.00 
Egg supplement .......... 10.00 
10.00 
Calf balancer. ........:... 10.00 
10.00 
Pigeon squab feed ........ 10.00 
Flying feed for pigeons .... 10.00 
Mineral mixed feeds ...... 10.00 
Pheasant feeds ........... 15.00 
Wild turkey feeds ........ 15.00 
Grouse feeds: 15.00 
15.00 


Feeds for other fur-bearing 
animals except for rabbits 15.00 
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FEED INGREDIENTS 


.Granite Grit No Control 

Corn feed meal, i 2.50 on purchases 
hominy feed, corn MPR 305 from jobber 5.00 
bran, corn germ 3.15 on purchases 
cake and meal from processor 

Linseed Meal FPR 3 1.00 carloads 3.25 7.00 

Supp. 5 1.25 pool cars 
Milk Products—Dried No Control 


Product Regulation Jobber Wholesaler Retailer 
All Alfalfa Meals No Control 
Barley No Control 
Brewers’ Grains 1.00 carloads 320 7.00 
and Malt Sprouts MPR 526 1.25 pool cars 
Beet Pulp FPR 31.25 carloads 2.50 5.50 
Supp. 41.00 pool cars 
Blood Meal RMPR 74 No Margin 3.50 8.00 
Calcium Carbonate No Control 
Corn Gluten Meal FPR 3 
and Feed Supp. 8 No Margin 3.29 7.00 
Corn No Control 
Cottonseed Meal FPR 3 1.00 carloads 3.25 meal, cake 7.00 meal, cake 
Supp. 1 1.25 pool cars and pellets and pellets 
2.00 hulls and 4.00 hulls or 
hull bran hull bran 
Distillers Dried Residue 1.00 carloads 3.00 7.00 
and Dried Residue 1.25 pool cars 
with Solubles 
Distillers Solubles 2.25 straight 5.50 11.00 
car 
2.50 pool car 
Fish Meal RPS 73 Ceiling on processor — wholesalers use same 


markup as of January, 1942—retailers $7.00 per 
ton markup. 


and Condensed Milk, 
Buttermilk, Whey 


Meat Scraps RMPR 74 —No Margin 3.50 8.00 
Oats No Control 
Oat Mill Byproducts 1.25 3.25 7.00 
Oyster Shell No Control 
Peanut Meal, Etc. FPR 3. 1.00 carloads 3.25meal,cake 7.00 meal, cake 
Supp. 7 1.25 pool cars and pellets, and pellets, 
2.00 hulls 4.00 hulls 
and bran and bran 
Processed Grain No Control 
Rye Middlings No Control 
Salt No Control 
Screenings MPR 417 .50 ground 2.50 3.00 
1.00 unground 
Soybean Meal FPR 31.00 carloads 3.25 7.00 
Supp. 3 1.25 pool cars 
Tankage RMPR 74 No Margin 3.50 8.00 
Wheat Mill Feeds RMPR 173 .75 carloads 3.15 5.00 
1.25 pool cars 
Wheat No Control 
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VITA-MINO-MIX 


A DRY Vitamin and Amino Acid supplement that 
supplies all the necessary essential vitamins—A, D. 
Riboflavin and Pantothenic Acid for poultry and turkey 
feeds; it also supplies a high concentration of Live 
Yeast Enzymes, Choline—and the all-important essen- 
tial Amino Acids which are so necessary for rapid 


growth and high egg production. 


Each pound of VITA-MINO-MIX is equivalent to a 
pound of 400-D vitamin oil in Vitamin D potency. Each 
pound is equivalent to 25 pounds of Dried Skim Milk in 
Riboflavin and Pantothenic Acid. 


Simplifies mixing operations—Economical to use. 


ANIMIX 


A DRY Vitamin and Amino Acid supplement built 
especially for four-footed animals—for calf meals, pig 


and sow rations, dairy feeds, horse feeds, foxes, mink 
and rabbit feeds. 


Each pound of ANIMIX contains one million 
(1,000,000) U.S.P. units of Vitamin D from a source 
not toxic to rabbits and herbivorous animals; each 
pound contains 1,000 milligrams of niacin; also high 
in other essential B-complex factors, Vitamin A and 
Live Yeast Enzymes. 


Let ANIMIX help make your 4-footed animal feeds 
more complete. 


RAY EWING IS THE 
AUTHOR OF THE... 


PANTOTHENIC ACID 


ait 


CHOLINE CHLORIDE 


PROD 


RIBOFLAVIN 
(Contains 1,000,000 micrograms of 


riboflavin per ounce. Will not ball 
up in the mixer). 


FEEDING OILS 


All desired potencies 


1000 A/400 D 
2000 A/400 D 
3000 A/400 D 
2000 A/800 D 
85 D 


‘DRY-D, 


(contains 4,000,000 U. S. P. units of Vitamin 
D. per pound — for all four-footed animal 


feeds.) 


DRY-D, 


(contains 900,000 A.O.A.C. chick units of 
Vitamin D; per pound—for poultry and tar- 
key feeds.) 


PASADENA 2, CALIFORNIA 
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price” for bread at home, while financing 
low-cost bread to foreigners with whom 
they must compete in producing industrial 
goods. 

A third general proposal is that govern- 
ments agree among themselves that the 
exporting nations will limit their production 
and their exports; that the import nations 
will guarantee to take their supplies at a 
world-agreed price which (they hope) 
will be fair to both export and import na- 
tions. Some exports would be continued 
under this plan, at a world “fair” price, 
but presumably much lower than the 
“parity price” in America, the government 
standing the loss on exports, or assessing 
the loss back to farmers. 

At the same time that we were helping 
Great Britain through loans and in count- 
less other ways Canada and Great Britain 
were arriving at a wheat agreement to 
cover four years, and on a fixed price. 

For the first two years 1946-47 and 1947- 
48, 160 million bushels of wheat has been 
contracted for at $1.55, basis No. 1 North- 
ern Fort William. 

For the third year, 1948-49, 140 million 
at $1.25. 

And the fourth year, 1949-50, 140 million 
bushels, basis $1.00. 

I believe that the grain trade, together 
with the farm organizations should have 
vociferously and militantly opposed this 
deal in advance of its consummation, and 
there were ample rumors to have caused 
us to fear this sort of trade. 

Our present laws, in a sense, are built 
upon the theory that there should be no 
exports, or very little. If, they say, the 
export price is unfavorable we should 
confine ourselves to production for home 
use. America has built up, in its agricul- 
tural adjustment act, machinery to accom- 
plish this. It is given power to limit acre- 
age on a national basis, then upon a state, 
county, and individual farm basis. It pro- 
vides marketing quotas and penalties for 


marketing beyond quotas. It provides a © 


loan and support program whereby ex- 
cess production, even under the program, 
could be taken over by the government 
under a loan or a support price. 

Congress has pledged a high support 
price level for wheat and other crops for 
two years after the cessation of hostilities. 
That pledge threatens our marketing sys- 
tem because it almost guarantees that fu- 
ture crops will, under favorable produc- 
tion, come into government control or own- 
ership. The pledge is extended to the basic 
crops, which include wheat and corn in 
our field, and to the Steagall commodities, 
which in our field include soybeans and 
flax. It is a pledge that the price to the 
producer will not fall below 90 per cent 
of parity price. 

We believe that this pledge was emer- 
gency economics, but it is a pledge made 
end we have not asked congress to repu- 
ciate it. Rather, we believe that the con- 
gress can make its pledge effective with- 
cut resorting to the participations of the 
government in actual buying or selling of 
crain. Let the world market be reflected 
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for those two or three crops ahead, and 
the farmer paid the difference between 
this world market prices and some agreed- 
upon fair price, whether it be parity or 
somewhat less. The payments could come 
from the treasury, and perhaps best from 
there in order that the congressmen can 
count the cost of their pledge. 

I believe our trade generally is opposed 
to subsidies. 

In recent years there has been scanda- 
lous abuse of the word subsidy. The idea 
of a subsidy has been used to penalize 
one part of our earners in favor of another 
part. Under price control we were trying 
to get a high price for food to the pro- 
ducer, while making a low price to the 
consumer. A subsidy was paid, which only 
confused the public about the natural cost 
of producing food. 

In some late public testimony about 
price controls there was repeated testi- 
mony that subsidies should be continued 
so that the food costs of all consumers 
would be paid in important part by “those 
more able to pay”, meaning those paying 
most of the taxes. The idea, carried to its 
fullest conclusion, would be that a man 
of incompetence, or one unwilling to work, 
should have a desirable standard of living 
guaranteed to him by those able and will- 
ing to work. This idea was tried out in 
Marxist Russia, whose early slogan was 


“each according to his needs”. But that 
was too sloppy an idea for even the com- 
munists, and they changed it to read “each 
according to his desserts.” 

The grain trade once it made up its mind 
that ‘ceilings were detrimental to their 
country, the public, and our own trade, 
which sentiment crystalized about las! 
February, engaged in a militant and ag- 
gressive campaign through legislative 
channels, and later in masterful presenta- 
tion before the decontrol board. 

One significant thing Chairman Thomp- 
son said was that the decontrol board had 
rapidly come to realize that our economy 
was so inter-related that it made it diffi- 
cult and virtually impossible to deal with 
any one certain commodity independent 
of the others. 

We in the grain trade have long realizea 
this inter-relationship as between all 
grains, livestock, poultry, and in fact all 
farm and food products. 

This association has frequently spoken 
in opposition to a system of taxation which 
is openly and flagrantly favorable to co- 
operatives. Our members have tried to 
assure the public and the cooperatives 
that we do not seek a punitive measure 
against cooperatives as such; that all we 
wish and ask is equality of treatment in 
a nation whose constitution tried to assure 
equality of opportunity. There was an ef- 


Swinging on the Barnyard Gate 


“She's only taking that course to find out how to handle an old goat.” 


: Q ¢ HUSB 
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fort in the last months of the 79th congress 
to get this subject considered, and al- 
though the justice of the request was 
recognized it did not seem politically ex- 
pedient to take it up at that time. We are 
now asking that the new congress in 1947 
consider this whole subject and balance 
the tax load so that our competitive posi- 
tion is equal. 

What is ahead of the grain and feed 
trades? What does the future hold in store? 
Can we expect more certain yields and 
crops? I say definitely “yes.” 

Let's take a look! Our department of 
agriculture estimated recently that our 
better yields and crops in the last five 
years were due more to better and im- 
proved farming practices than to weather. 

Think of (1) Thatcher wheat and the rus! 
resistant varieties. 

Hybrid corn. 
Treatment for smut. 
Irrigation contour and strip 
farming practices. 
Fertilization of crops. 
New products to destroy 
weeds in crops. 

(7) Mechanization. 

These are just a few of the betterments. 
The grain and feed trade has had a lot to 
do in working with farmer customers, agri- 
cultural colleges, and others in bringing 
these things to pass. 

Our government has provided two bil- 
lions of dollars for supporting farm prices 
for two years ahead — supporting an 
artificial economy. How much that two 


(2) 
(3) 
(4) 


(5) 
(6) 


billions could do if it were directed at 
increasing the demand for agricultural 
commodities, better food for more people, 
wider use of farm products in industry! 

Availability of a satisfactory diet to 
many low income groups would stimulate 
use of farm products. In the end, industry 
must provide employment at wages suf- 
ficient to allow these groups to purchase 
their own adequate foods but for a time 
government might better subsidize these 
satisfactory diets than to subsidize an arti- 
ficial price economy. 

Industry can use our grains. From grairs 
we can make automobile fuel, automobile 
tires, plastics, medicinals, dry ice, and a 
long list of products that can be more 
widely used in a modern world. Right now 
the use of grains for industrial produc‘s 
seems to revolve around the price factor, 
but our chemists have only begun to dis- 
cover uses for our farm products in indus- 
try, and the next generation will marvel 
at how little we know of their potential 
use. 

Most of our problems stem from national 
legislation designed to help some other 
group. The first cure for this situation is, 
as it always has been, to elect to congress 
men better acquainted with the essentials 
of our republican form of government. As 
long as partisan groups opposed to busi- 
ness actively organize in the political field, 
there must be counter-organization. Either 
you men in business must be active for 
political candidates whose policies you 
approve or you should not sit back and 


Philip R. Park Employes Honored 


Seven employes of Philip R. Park, Inc., 
were presented with service pins and an- 
other with a plaque by Homer Park, vice 
president of the firm, at the annual sales 
meeting held July 22 at the Jefferson hotel, 
St. Louis. Shown above, left to right, are: 
FRONT ROW—Sylvia Newby, with five 
years of service; F. A. Clemons, who re- 
ceived a silver plaque for outstanding 


sales achievement; and Carl M. Kidman, 
who received a 15-year pin. BACK ROW— 
G. H. Grabe, who has served five years; 
Herbert Cole and Frank B. Astroth, who 
received 10-year pins; and W. J. H. Brock, 
who has been with the company for five 
years. Irving L. Owen, not shown in the 
picture, received a 15-year award. 


complain because other candidates are 
elected against you. 

Over hundreds of years the history of 
English speaking people has been the 
history of a struggle against the powers 
of centralized government. The constitution 
of this republic was not satisfactory to our 
people until it carried the first 10 amend- 
ments, the bill of rights which outlines 
these freedoms for which we struggled for 
generations. These rights will not be taker 
from you except by your permission, and 
they cannot be taken from you if you are 
as willing to fight for them as your fathers 
generations ago were willing to fight tu 
assure them. 

Our capital city, Washington, is a wor!d 
capital full of the stresses and strains o% 
politics in a confused world. Even the besi 
men you send there are under the in- 
fluence of scores of logical presentations 
by pressure groups. Here again it is your 
job to maintain contact with your members 
of congress, presenting to them studied 
analyses of proposed legislation, and the 
effect you believe that legislation would 
have on the congressmen’s home states or 
communities. 

There still is the problem of government 
in business as a principal job ahead. We 
know there will be further legislation in 
the next congress that will demand much 
of our time and effort. As we give you the 
analysis of these bills we can only hope 
that you all exercise your rights of citizen- 
ship, and express to your members of 
congress your firm conviction of these bills. 

When a businessman becomes afraid of 
the future, he is afraid of the political pos- 
sibilities, and is not afraid of evolution in 
the trade itself. Our trade has been chang- 
ing. Today we moved a bushel of wheat 
from Montreal in Canada to Liverpool in 
England with less man hours of labor than 
they used in moving the same bushel of 
wheat from Versailles to Paris less than 
200 years ago. 

The trade does change and it does im- 
prove with the years. There can be noth- 
ing static in our industry. We are faced 
every day with the necessity of better dis- 
tribution at lower cost, and if we ignore 
the necessity then others will slowly dis- 
place us. These natural changes in the 
trade are healthy. The political changes 
too often come from political rather than 
economic necessity, and can be bad. But 
even here we have the recourse of our 
own willingness to fight in the political 
crena if necessary. If we are united in 
action we can meet even this threat with- 
out too much anxiety. 

I urge that between you and your pa- 
trons there be built up an integrity of 
dealing, a consciousness of social obliga- 
tion, until our people turn away from the 
promises of false Utopias to depend upon 
the proven benefits of sane business under 
a sane capitalistic system. 

@ SPENCER ALFALFA MILL CO., Spencer, 
Iowa, has been organized with John W. 
Cory as president. 

@ H. L. JACOBSON, Minneapolis, has pur- 
chased the H. F. Miller Elevator at Bran- 
don and is operating it as the Brandon 
Grain Co. 
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Today your customers are at it again— 
trying to make fewer birds lay more 
eggs. And—those customers will judge 
your feed by this rigid standard—“‘does 
it keep my flock healthy, and laying 
lots of quality eggs?” 


Maintain the profit-building power of 
your feed, by using a guaranteed 
NOPCO Vitamin A and D Fortified 
Oil. Remember—Experiment Station 
records from coast to coast prove that 
pro-Vitamin A (carotene) is “slippery 
as an eel”—with losses up to 98% in 
natural feedstuffs during harvesting, 
curing, and storage. Yet “borderline” 
Vitamin A and D deficiency in your 
customers’ flocks will lower their 


Be sure your feed Keeps Em Laying ... use a guaranteed 
NOPCO* Vitamin A and D Fortified Oil 


profits, through slow growth, low egg 
production, poor hatchability, and 
poor health. 
Nopco spells quality in 
Vitamins A and D 

Nopco Vitamin A and D Fortified Oils 
are produced with unequalled skill, and 
their quality is maintained by exacting 
laboratory control. As many as 61 


different tests are conducted in Nopco’s 
laboratories on lots of Nopco A and D 
Fortified Oils. In addition, Nopco 
offers unequalled technical service and 
sales support—with consistent adver- 
tising in farm and poultry journals, 
and with trained poultry feed experts 
at your service with practical answers 
to your technical questions. 


Get acquainted with Nopco quality ... write for free 
‘‘FEED-MIXER’S FORMULA BUILDER” 


—handy, easy-to-use data sheet that simplifies calculation of the nutrient and 
vitamin content of formula feeds. Especially valuable during present ingredient 
shortages. National Oil Products Co., 141 First Street, Harrison, N. J.—since 
1926 manufacturer of top-quality NOPCO Vitamin A and D Fortified Oils. 


*Trademark of National Oil Products Co. 
Copyright 1946 National Oil Products Co. 


BUY VITAMIN A WITH YOUR VITAMIN D 


IN ONE RELIABLE NOPCO PRODUCT 
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1937-41 average. The acreage of rye har- 
vested for grain during the war dropped 
steadily because other crops offered more 
profits. The 1946 acreage harvested is less 
than 50 per cent of the 1937-41 average. 
If yields on the 1947 acreage, as set by 
the goal, are average, production will be 
about 29,500,000 bushels compared with 
21,400,000 bushels estimated for 1946. 

Production above 29,500,000 bushels 
next year could be utilized for exports, 
alcohol, and spirits, and to increase stocks 
to more normal levels. Stocks of rye on 
July 1 of this year were reported at 2,- 
400,000 bushels compared with 12,700,000 
on July 1, 1945 and 30,000,000 bushels on 
July 1, 1944. 

Exact state rye acreage goals will be 
announced later. Rye loans will be made 
to farmers on the basis of official rye 
grading standards. Rye for which loans 
are sought will have to be produced in 
1947, properly stored on farms or in ware- 
houses, and must grade No. 2 or better 
or No. 3 solely on test weight. 

The CCC has made rye loans every year 
since 1939. During this period farmers bor- 
rowed on 13,700,000 bushels but no rye is 
under loan at present. 


CCC Contracts to Buy 
All Surplus Copra 


The Philippine Islands will sell their en- 
tire exportable surplus of copra and coco- 
nut oil to the Commodity Credit Corp. 
or firms it designates for the year which 
began July 1, 1946, the department of 
agriculture has announced. The price of 
copra will be $103.50 per long ton, fo.b. 
ocean carrier. Coconut oil will be priced 
at 7% cents per pound, f.o.b. the Philip- 
pines. This will allow importation of copra 
and coconut oil within the existing OPA 
ceilings. 

The Philippine government also has 
agreed not to place any restorations on 
the production or export of the copra to 
this country. All purchases for foreign 
claimants will be handled by the U. &., 
which will receive all export licenses is- 
sued by the islands. Purchases for foreign 
agencies with International Emergency 
Food council allocations will be made by 
the fats and oils branch of the PMA 
through normal commercial channels. All 
copra purchased for importation into the 
United States will be handled by private 
importers controlled through import licens- 
ing. 

Shipments of copra and coconut oil 
reached 60,000 tons in July, almost equal- 


ling prewar tonnage. The speedy recovery 
of the Philippine copra industry has been 
largely due to the close cooperation be 
tween the United States and the Philippin» 
republic in increasing the world's shor: 
supply of fats and oils. This country pro 
vided inter-island boats to carry copra i» 
market, incentive goods such as textile: 
to encourage copra collections, and ha: 
vesting and drying equipment. By July |. 
1947, when the new agreement expire:, 
shipments are expected to be near prewa: 
levels. 

@ CAMDEN FEED MILL, Camden, Mich. 
is constructing a new building. 

@ GEORGE P. SEXAUER & SON, Brook 
ings, S. D., have opened a new feed store 
adjacent to their elevator. 

@ STOLFUSS BROS., Portage, Wis., have 
opened an all-electric feed mill on the old 
cheese factory site. 


MINERAL FEEDS CONVENTION 

The National Mineral Feeds association 
will hold its 1946 convention at the Fort 
Des Moines hotel, Des Moines, Iowa, Oct. 
10-11, the board of directors has an- 
nounced. The meeting is expected to be 
one of the most successful in the organiza- 
tion's history. 


Diesel Engine Provides Economical Power 


Diesel engines provide the most efficient 
and economical auxiliary power reserve a 
feed mill can have, according to John and 
Henry Wiest, Fort Atkinson, Iowa, who 
have made substantial savings ever since 
they installed a diesel engine at their busy 
plant. 

“We believe diesel power makes the 
finest source of standby energy there is,” 
John Wiest explained. “There’s no cost 
whatsoever when the engine is not run- 
ning and the operation cost is small com- 
pared with that of high line power.” His 
brother pointed out the dependability and 
simplicity of diesel engines as additional 


factors in their favor. 

The Wiest Bros. mill is located on the 
slow-running Turkey river which furnishes 
water power to operate two Leffell water 
turbines of 180 and 75 horsepower ca- 
pacity. Water supplies power the year 
around but in dry periods auxiliary power 
is always necessary. Formerly, this power 
was purchased from utilities, but the cost 
was high—nearly four cents a bag for fine 
ground feeds. 

“The diesel electric unit has cut our 
auxiliary power costs to only about a cent 
a bag,” said Henry Wiest. “It also removed 
the necessity of paying a $40 monthly 


minimum to the power company, whether 
the electricity used amounted to $40 or 
not.” 

The busy Wiest Bros. mill is in operation 
8 to 10 hours every day and about 60 per 
cent of its work is custom grinding. Custo- 
mers bring in grain from as far as 20 miles 
away. 

Equipment includes a 24 inch Monarch 
grinder, a Diamond huller, a 1 ton mixer, 
corn cracker, and grain cleaner. 

At left above is an exterior view of the 
Wiest Bros. mill. Arthur Wiest, son of 
Henry Wiest, is shown right making an 
adjustment to the Caterpillar diesel engine. 
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Tra-min adds ORGANIC Iodine 
plus important trace minerals. 
Costs less than Potassium lodide alone! 


POULTRY | 


THERE ARE OTHER REASONS TOO, FOR USING Tra=-min 


@ Organic lodine in Tra-min is better assimilated ... Six-year 
feeding tests show that Organic Iodine is more readily assimilated 
by animals and fowl than Potassium Iodide (Inorganic Iodine). 
Why waste money on iodine that can’t be utilized? 


@ Organic lodine in Tra-min is 100% stable ... Always the 
same, Organic Iodine never weakens or deteriorates in iodine 
value. Potassium Iodide on the other hand often loses much of 
its strength in a relatively short time. 


@ Tra-min supplies other important trace minerals... Manganese, 
cobalt, copper and iron are absolutely essential to proper growth 
and development of animals. By adding Tra-min to your feeds 


you can supply adequate amounts of these trace minerals in 
proper balance. 


@ It's free-flowing—easy to mix ... Feed manufacturers like to 
use Tra-min in their feeds and mashes, because it mixes easily 
and becomes evenlv dispersed in the feed. 


SAVE MONEY! Investigate Tra-min today. 


For full particulars write to Dept. B-9. 


ducts of Scientific Merit. 


RS 
WISCONSIN TEXAS NEW ENGLAND MINNESOTA 
| The Western Lime & Cement Co. Monasz Hatchery Supply Co. Grandone, inc. Newsome Commission Co. 
Milwaukee, Wis. Texas Needham, Massachusetts Minneapolis, Mion. 
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Many thanks to all who sent congratu- 
lations on the 2lst birthday of The Feed 
Bag. 

First visitors in our new offices were 
Bill Pratt of the W. C. Pratt Co., Chicago, 
and W. S. Larson, W. S. Larson Co., Min- 
neapolis. i 

The Murphy Products Co. of Burlington 
celebrated its 25th anniversary on Sept. 
4 with dinner, the WLS Barn Dance and 
Strickland Gillilan as the guest speaker. 
Guy E. Hillier of Penick & Ford Ltd., 
Cedar Rapids, left the Grain & Feed 


Dealers National convention at Chicago 
to attend the Murphy party. He took the 
Milwaukee road train to Sturtevant but 
was forced to hitch-hike from there to 
Burlington. 

Another birthday celebration during 
September was the golden anniversary 
of the Grain & Feed Dealers National 
association. The convention program was 
dedicated to Charles S. Clark, publisher 
of Grain & Feed Journals Consolidated, 
who called the organization meeting held 
at the old Saratoga hotel in Chicago on 
Nov. 9, 1896. 

Ray B. Bowden, executive vice presi- 
dent of the association, was given a gold 
watch and chain by a group of his 
friends in appreciation of his services to 
the grain and feed trade. The presenta- 


More than Feed Comes from the Critic Bag 


Although we are unable to take on new dealers at this time, we look 
forward to serving you just as soon as the ingredient supply situation 


improves. 


SCHULTZ, BAUJAN & CO. 


“The Beardstown Mills” 
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tion was made by Harry Cowan of Min 
neapolis who recently completed 40 years 
of service with Spencer Kellogg & Sons 
Harry was so nervous that he acted lik: 
the proverbial bridegroom and almos} 
dropped the watch. 

The chairman of the committee in 
charge of the arrangements for the gif: 
was Carl G. Orsinger of the Waterlo- 
Mills Co., Waterloo, Iowa. The secretar 
and treasurer of the committee was your 
truly. 

More than the usual number of jobber: 
attended the Chicago convention wher: 
Jerry Parks of Kansas City presided at . 
meeting of the feed distributors commii 
tee. Present from the East were Max Cohn 
of Buffalo who was elected chairman fo 
the ensuing year, John King of Boston 
C. J. Martenis of New York City anc 
Vernon Green of Washington, D. C. 

Three new secretaries were introduced 
at a meeting of the secretaries’ circle of 
which Jim McElligott of the Northwes: 
Country Elevator association will succeed 
Mark Thornburg of the Western Grain 4 
Feed association as chairman. The new 
secretaries are Gus Bentley of the Mutua! 
Millers & Feed Dealers association, C. 
Van Thomas of the Ohio Grain, Mil! 
& Feed Dealers association and Dick 
Meinershagen of the Missouri Grain, 
Feed & Millers association. 

Universal praise was accorded Ron 
Kennedy and Duke Swanson of the St. 
Louis offices of the Grain & Feed Dealers 
National association for the smooth way 
in which all convention arrangemenis 
were handled. 

E. J. Cashman, president of Doughboy 
Mills, Inc., New Richmond, Wis., believes 
in real hospitality for his guests. Since 
there is no hotel in this small town Ed 
has established a guest house. It is 
manned by a Filipino house boy who 
cooks, serves drinks and sees that the 
friends of Doughboy Mills enjoy plenty 
of rest and comfort. 

Recuperating from the famous Boston 
operation to relieve high blood pressure 
are Bill Andersen of the New England 
By-Products Corp. and Jim Dickinson, 
Chicago broker. 

Joe Nellis, president of the Chicage 
Feed Club acted as an impromptu auc- 
tioneer and raised $750 in additional! 
funds to entertain members of the IIlinoi: 
Feed association when they meet in Chi- 
cago on Sept. 30 and Oct. 1. 

It is now Indian summer in Wisconsin 
—still time for that vacation we have 
been talking about these past twc 
months.—DKS 


@ SIMPSON FEED CO., Newport, Ark., is 
constructing a new elevator. 

—_ 


PLAN TO SELL BUSINESS 

D. Hereley & Sons, Harvard, Ill., feec 
and grain dealers, are contemplating thc 
sale of their business to Chicago interests 
they have announced. If the sale, con- 
tingent on the prospective buyers obtain- 
ing the necessary capital, is completed, 
the present owners plan to retire. Their 
firm, one of the largest in northern Illinois, 
recently completed extensive repairs to its 
grain elevator and warehouse. 
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RIBOFLAVIN 85% 

q MERCK 

4 (NOT U. S. P.) 

4 1.5% 

i Ca (as Sulfate)....... oeeeeee 1.5% 

5% 

can cut your MERCK 


; = a One ounce contains one gram of Ribo- 
| flavin. Balance is starch and small 
R i 5 0 FL AVI y amounts of Calcium Sulfate and Iron 

Sulfate. 


Both Products Intended For Use In 
Livestock And Poultry Feeds. 


costs with these 

: POTASSIUM IODIDE 

TWO M ERC K PRO CTS POTASSIUM IODIDE MIXTURE 


FINE CHEMICALS FOR THE PROFESSIONS 
AND INDUSTRY SINCE 1818 


TT products, developed for 


greater economy, provide a substan- 


tial saving to you. They are suitable in 


every respect for feed or feed-ingredient 


application. 


You are invited to write for further information and prices 


MERCK & CO, Inc. Manufacturing Chemists RAHWAY, N. J. 


New York, N. Y. + Philadelphia, Pa. - St. Louis, Mo. + Elkton, Va. + Chicago, Ill. - Los Angeles, Calif. 
In Canada: MERCK & CO., Ltd., Montreal - Toronto + Valleyfield 
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HEN cold, gray days of late 
winter threaten the health and 
vigor of your customers’ flocks ... 
buy & bag of sunshine (VIT-D-400 
to you!) and mix i\\in your feeds. Vitamin D 
(the Sunshine Vitamin) in correct amounts 
offsets the lack of sunshine for confined pul- 
lets or laying hens — prevents rickets — en- 


courages strong, healthy growth. 


SUNSHINE! 


od of adding Sunshine Vitamin D to winter 
VIT-D-400 is a Vitamin D gupple- 
ment in dry cereal carrier. Containg a guar- 
anteed 400 A.O.A.C. chick units bf D pe: 
gram. Potency guaranteed one jyear from 
Low inf first cost. 
Easy to handle. Mixes freely/at sub-zero 


temperatures. It's the bright Answer to the 


feeds. 


date \of manufacture. 


Sunshine Vitamin problem fgr up-and-com- 
ing poultrymen and feed mamufacturers. 
For VIT-D-400 and for all/A and D Feed- 


ming Oils, consult the SILMO representative. 


SILMO 


Main Office and 
VITAMIN PRODUCT 


aboratory: 


FOR THE FEED 


Vinellaand, New Jersey 


INDUSTRY SINCE 192: 
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Signs 


3 IGNS of the times are evident 
everywhere at the Selby Poul- 
try & Egg Co. store at Mon- 
mouth, Ill. Alert, progressive-minded 
Eve Hanrahan, manager of the firm, 
is convinced of the merits of using 
signs wherever possible and her 
promotional ideas have built the 
store’s business up steadily. 

“Signs can often do a better job 
of selling than salesmen because 
customers aren't worried about 
signs high-pressuring them,"’ Miss 
Hanrahan explained. “Neat signs 
can put across ideas in a few words 
that thousands of flowery speeches 
couldn't make effective.” 

There are signs just about every- 
where in the busy Monmouth store, 
but they're not placed haphazardly. 
Each is placed where it will do the 
most good and Miss Hanrahan al- 
ways makes sure that the store 
never looks cluttered up because of 
too many advertising posters. 

“A dealer who doesn't ‘sign’ up 
is hiding his store’s light under a 
bushel,” Miss Hanrahan declared. 
“I attach the same amount of im- 
portance to adopting a sign pro- 
gram for my store as to a news- 
paper advertising campaign.” She 
condemned the practice by some 
dealers of putting up manufac- 
turers’ streamer type signs and 
then letting them hang until they 
become shabby and covered with 
dust. “Obsolete signs are far worse 
than no signs at all,” she said. 

“No alert dealer would think of 
spending a lot of time preparing an 
advertisement for his local paper 
and not changing copy for a year 
or two,” she declared. “Flexible 
sign policies are equally impor- 
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better than some salesmen 


declares eve hanrahan 


tant.’’ Once all customers have seen 
a sign, it has outlived its usefulness 
and effectiveness, Miss Hanrahan 
declared. 

Before joining Hugh Selby’s busy 
feed and hatchery firm, Miss Han- 
rahan had extensive experience in 
other fields of. retail selling. Her 
ideas paralleled those of the busy 
Burlington, Iowa, feed man and 
the combined advertising program 
based on their interpretation of 
good merchandising has proven 
very successful. Mr. Selby himself 
operates his other store at Burling- 
ton. 

The firm features excellent exte- 
rior signs, bright interior posters, 
and neat signs identifying the vari- 
ous departments. Miss Hanrahan is 
convinced that the generous usage 
of signs makes selling easier for 
Selby employes. 

“Our feed volume tripled the first 
week after we installed the banner 
sign across the entire front of our 
store," Miss Hanrahan declared. 
“On the first Saturday after we in- 
stalled this sign, 14 new feed pros- 
pects came to the store. Each of 
them credited the new sign with 
attracting their attention. Out of the 
14, nine have become regular cus- 
tomers who purchase more than 
two tons of feed a month from us.” 
Profits from feed sales to these nine 
alone have more than paid for the 
new sign. 

“Don't whisper, shout!” is Miss 
Hanrahan's advice to dealers who 
tend to pussy-foot when it comes to 
using advertising and merchandis- 
ing promotions. “Plan your store 
front to include a big sign with the 
name of your firm and a short slo- 
gan,” she suggested. “A firm with- 
out a selling motto is passing up a 
great selling opportunity.” 

Miss Hanrahan has made a study 
of interior sign usage and has come 
to some definite conclusions. “One 
well placed interior sign will do 


JUDICIOUS use of signs and 
live displays can do a better 
job of selling than some sales- 
men, according to Eve Hanra- 
han, above, manager of the 
Selby Poultry & Egg Co. store 
at Monmouth, Ill. Note use of 
signs with live chick display 
shown at lower left. 


more good than 10 signs scattered 
here and there,” she said. 

She favors eye-level signs and is 
constantly on the alert to discover 
areas in the store that seem to at- 
tract customers’ eyes. The price 
board in the produce department, 
for example, is almost a magnet to 
farmers’ eyes and it is natural that 
Miss Hanrahan utilizes the wall 
space nearby to “push” some of 
her merchandise. 

All departments in the store are 
identified by neatly lettered signs. 
Arrows painted with “To Feed De- 
partment” and “To the Office” 
guide new customers who are look- 
ing for certain departments. 

Miss Hanrahan is also a great 
believer in the value of live dis- 
plays and keeps a brooder of 
chicks, ducklings, goslings, or poults 
in the feed room almost constantly. 
In this department she has a fine 
opportunity to make use of the 
manufacturers’ display materials 
and uses them to the best possible 
advantage. Miss Hanrahan identi- 


(Continued on page 108) 
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J HE number of milk cows on American 


farms in June was 4 per cent under 
a year earlier and 6 per cent below the 
wartime peak, the United States depart- 
ment of agriculture has reported. The de- 
cline apparently was general because 
surveys showed fewer milk cows in 39 
states, status quo in six, and increases of 
more than 1 per cent in only two. 

The rapid increase in milk cow numbers 
which began early in the war was slowing 
already by 1943 as wartime problems hit 
farmers hard. The all-time peak, however, 
was reached in mid-1944 with a mark 12 
per cent above early 1938 levels and 2 per 
cent above the previous peak levels of 
early 1934. During the year which ended 
in June, 1945 milk cow numbers dropped 
1¥%2 per cent and for the calendar year of 
1945 the drop was 3 per cent. 

Labor difficulties were one of the first 
big problems dairymen had to contend 
with. Although the labor picture has bright- 
ened considerably during the past year, 
there is still not enough competent dairy 
help available, ihe department said. In 
areas where diversified farming is prac- 
ticed, the confining nature of labor require- 
ments for milk cows has meant that dairy 
cattle production usually is curtailed first 
when labor is scarce. 

On other farms increased profits have 
prompted farmers to drop the exacting and 
sometimes tedious task of raising dairy 
cows. The sharpest cuts have come in sec- 
tions where milking is a sideline and 
where dual purpose cows can be shifted to 
beef purposes. The South has been espe- 
cially hard-hit by the military demobiliza- 
tion, which has taken away much of the 
camp population of the section and has 
lessened the demand for milk. 

The sharpest decreases in milk cow num- 
bers during 1945 were in the Great Plains, 
northern Rocky mountains, and the South- 
west. From North Dakota to Texas and in 
Montana, Idaho, Oregon, Arizona, New 
Mexico, Arkansas, and Missouri the num- 
bers of milk cows dropped 7 to 10 per cent 
from the previous June. Rates of decrease 
from 3 to 6 per cent were evident in Min- 
nesota, Iowa, the eastern Corn Belt states, 
and many southern states east of the 
Mississippi river. 


Fewer Cattle 


California and Florida dairymen con- 
tinued to raise more milk cows. The strong 
demand for milk in these states has been 
due to an abnormally increased popula- 
tion. From Wisconsin eastward, numbers 
were barely maintained or made moderat> 
declines. In Wisconsin, milk cow numbers 
appeared to have leveled off after a steady 
upward trend since 1935. Maryland and 
New Jersey also maintained the status quo. 
In New England, New York, Pennsylvania, 
and Michigan declines of 1 and 2 per cent 
were recorded. 


The number of heifer calves saved for 
later use as milk cows fell sharply during 
the spring of 1946. All major regions re- 
ported a decline which was especially 
noticeable in the south central and west- 
ern states. Although the June reports, on 
which these figures are based, do not 
cover the entire year they provide a good 
signpost on the annual change and a fair 
indication of the degree of change. Unless 
farmers change their plans it is likely that 
the number of heifer calves under a year 
old kept for milk cows on farms next 
January will be 5 to 10 per cent less than 
on Jan. 1, 1946. 

Even with the decreases of 1944 and 
1945 there were still 3 per cent more milk 
cows in June, 1946 than in mid-1940 before 
the war had made heavy demands on the 
dairy industry. There are some sharp area 
contrasts, however. Sixteen states, espe- 
cially in the western Corn Belt and the 
central and northern Great Plains, had 
definitely fewer milk cows in mid-1946 
than in 1940. These states include the 
leading butter production states of Minne- 
sota and Iowa. The 16 states produced 
over half of the nation’s butter in 1940. 
Some important dairy states with large 
outputs of cheese, evaporated milk, and 
other whole milk products and some which 
had heavy military populations still have 
more milk cows than prewar. In Wiscon- 
sin, California, and Florida cow numbers 
were up 14 per cent or more over 1940. 


UNITED STATES AVERAGE 
96 PERCENT 


MILK COWS ON FARMS, JUNE 1946 AS A 
PERCENTAGE OF JUNE 1945 


PERCENT 
98 and over 
94-97 

HB 93 and under 
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on dairy farms 
usda reports 


Since July 1 prices of dairy product-, 
competing livestock products, and fee} 
grains have been so unsettled that n 
clear picture of the relative situation be- 
tween agricultural enterprises has emerge’. 
This makes it difficult to predict futur 
trends in milk cow numbers. Numbers «: 
young female stock kept for replacemen: 
of milk cows culled from herds have bee 
declining for several years with the Jun- 
reports indicating a continuation of th: 
trend. Heifer calves under a year old 
reached a peak of 25.6 per 100 cows on 
Jan. 1, 1943 and the number of calves 
1 to 2 years kept for milk was the highes' 
relative to cow numbers on Jan. 1, 1944. 
In spite of decreases which have followed 
the peak, numbers of young stock per 1()) 
cows on Jan. 1, 1946 were still above the 
longtime averages. The reduction in cow 
numbers in the past two years thus ap 
pears to reflect unusually sharp culling 
To continue the decline in numbers would 
require maintenance of a heavy rate of 
culling. 

Price increases which followed the firs! 
relaxation of OPA controls on beef July | 
appeared to offer no immediate incentive 
to farmers to reduce cow marketing. 


Limit On-the-Job Pay 
For Veterans to $200 


Feed industry veteran apprentices train- 
ing under public law 16 have had ceilings 
placed on the amounts they can earn and 
still receive government subsistence. Under 
a law signed by President Truman no 
veteran can receive more than $175 « 
month from his employer if single or more 
than $200 a month if married and stil! 
draw government aid. 

If a single veteran is being paid $15(! 
a month by his employer, the veterans 
administration will pay him $25 in sub 
sistence. A married veteran earning $15! 
a month would be eligible for $50 sub 
sistence. Single veterans being paid les: 
than $110 a month are eligible for ful! 
subsistence payments as are married vet 
erans earning less than $110 monthly. 

A complete program for training vet- 
erans for the feed industry appeared ir 
the August issue of The Feed Bag. Thes« 
new provisions should be applied to the 
examples cited in that sample program. 


@ LUTHER HESSONG, Charlottesville, Ind. 
has purchased the Charlottesville Elevato: 
from Don Thomas. 


@ FARMERS’ CO-OP. ELEVATOR, Tomah. 
Wis., has purchased the local elevator 
from Chapman & Chapman. * 


@ HAROLD WARN, Beloit, Wis., has pur- 
chased Charles Gayton’s grist mill ai 
Rockton, Ill. 
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How much of their milk checks 
are your customers losing because of 


|} 


What is 


Hidden Hunger 


Hidden hunger is a maddening de- 
sire for certain essential elements not 
ordinarily ——— in feed. As a 
result, livestock eat excessively in re- 
lation to on in weight and waste 
protein. Low milk production is a 
sure sign of it in dairy cows. 


Hidden Hunger is often 
directly due to lack of salt. 


Milk production and profit are lower when 
dairy cows don’t get enough salt 


HIDDEN HUNGER for salt will make a dif- 
ference in the size of milk checks just as assured- 
ly as hunger for any other feed. 


Salt plays such an important part in milk and 
meat production because of its close relationship to 
protein, one of the basic substances of life. Protein 
is the chief ingredient of every cell. On a dry mat- 
ter basis, meat and milk are roughly one third protein. 


Obviously, the only source of protein for an ani- 
mal is its feed. Only to the degree that it digests 
and assimilates this important ingredient is it able 
to produce milk in quantity and make profitable, 
economical gains in weight. 


Salt has much to do with the efficient digestion 
of protein. It supplies the chlorine for hydrochloric 
acid without which proteins are not digested but 
wasted. Salt also supplies sodium needed in bile 
for the digestion of fats and carbohydrates, and for 
stimulating the entire digestive system. 


Morton is telling this story of economical feed- 
ing to practically every farmer and feeder through- 
out the country. 


You can render a real service to your customers 
by telling them how salt will help them to maintain 
livestock production in spite of feed shortages, es- 
pecially of protein. 


Particularly recommend that they establish salt 
feeding stations wherever livestock gather so that 
their animals will have salt, Free Choice, before 
them all the time. 
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MORTON SALT COMPANY : 
CHICAGO 4, ILLINOIS 
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HIS simple chart makes easy 
Tv of computing the rela- 

tionship between mark-up 
and margin. It supplements the 
article on this subject which ap- 
peared in the March, 1946 issue of 
The Feed Bag. 

The chart, as will be noted, does 
your figuring for you so that it will 
not be necessary to use a pencil. 
And, further, the chart doesn't make 
mistakes. 

For example, if the cost of a given 
amount of feed is $5 and you sell it 
for $10, what is the mark-up and 
what is the margin? 

The single dotted line drawn 
across the chart solves the problem. 
It passes through the $5, column A, 
and through the $10, column B, 
which are the COST and SELLING 
PRICE respectively. The intersec- 
tion of that line with column C 
gives the answers, showing that 
the mark-up is 100 per cent, and 
the margin is 50 per cent. 

Column C, in itself, gives the re- 
lationship between MARK-UP and 
MARGIN, as printed in the March 
issue, excepting that here the mark- 
up varies all the way from 0 per 
cent to 400 per cent, and the mar- 
gin varies from 0 per cent to 80 
per cent. 

The chart is also applicable to 
larger or smaller amounts. Thus if 
the cost is $50 and the selling price 
is $100, the same dotted line gives 
the answers as 100 per cent and 
50 per cent respectively. In other 
words, you merely add ciphers to 
the figures in columns A and B. 
The only rule to remember is that 
as many ciphers must be added to 
the figure in B as in A, or vice 
versa. Or, likewise, if the cost is 
50 cents and the selling price is $1, 
the same dotted line again gives 
the answers. 


@ JOSEPH J. KIELER, Cuba City, Wis., has 
purchased the Cuba City Mill. 


@ NORTHERN ILLINOIS CORP., DeKalb, 
Ill., has purchased the Swanson-Plambeck 
Co., Rockford feed manufacturing firm. 


@ JOHN J. WILLIAMS, Millsboro, Del., 
feed dealer has been nominated as Re- 
publican candidate for the United States 
senate. 


| 


Margin 
can quickly be determined 
with aid of this chart 
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KEY FERMENTATION SOLUGLE 


100% NATURAL WHEY SOLIDS 
Guaranteed Not Less Than 50 Micrograms Riboflavin per gram 


The most complete When you use DRIED WHEY WITH RIBOLAC to build-up 

the feeding value of your mashes, you get the most com- 

group of naturally plete group of naturally related nutrients. Each of these 

related nutrients nutrients functions with all the others to promote greater 
feeding efficiency. 


DRIED WHEY WITH RIBOLAC . . 100% whey solids . . 
supplies Lactalbumin protein, all milk minerals, all 
vitamins of B Complex and Lactose. In addition, it 
; supplies extra riboflavin (Ribolac) which is concentrated 
Free Flowing from whey and added in sufficient percentage to raise 
; the natural riboflavin content of whey to not less than 
Easy-to-Mix 50 micrograms per gram. 


High potency 


For all ages of poultry... for health, growth, production and hatchability . . . it will pay 
you to improve your mashes by adding DRIED WHEY WITH RIBOLAC. 


For further details address National Sales Agents 


“GOLDEN” “EAGLE. “MILLING CO. 
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specialty, he doesn’t sell on credit. The 
money is collected when the feed is de- 
livered, a policy which the busy Hatfield 
feed dealer has no intention of changing. 
Now that feed prospects are brighter, 
Mr. Raffa plans to double or triple his 
volume of sales. At present his feed sales 
are averaging just about enough to take 
care of the needs of his steady customers. 
“I want to be able to contact hundreds of 
prospective customers as soon as plenty 
of feed is available,’” Mr. Raffa said. 
Right now M. S. Raffa is concentrating 
on making his trading section conscious 
of the advantages of buying at the Raffa 


Feed store. Judicious advertising, friendly 
customer contacts, and fast deliveries are 
building up a splendid reputation for Mr. 
Raffa among the industrious farmers of 
New England. 

@ GEORGE J. JENKS, Harbor Beach, Mich, 
has resigned as president of the Huron 
Milling Co. after 48 years’ service and will 


retire. 


APPOINTED VICE PRESIDENT 

James Olson has been appointed vice 
president and general manager of ihe 
Davenport Elevator Co., West Bend, Iowa, 
the firm has announced. Mr. Olson was 
formerly assistant secretary and manager 
of the company’s western Iowa stations. 
He succeeds Wallace Lerigo, who retired 
recently. 


IFCO D, or IFLOK D3. 


TYPE OF FEED 


This seal assures quality 


618-20 DES MOINES BLDG. 


It Costs So Little More To 


Better 


IFCO D, and IFLOK Dz supply the necessary Vitamin D 
to Livestock and Poultry feeds. Vitamin D helps assimilate 
calcium and phosphorus needed to prevent rickets. Vitamin 
D is not found in adequate amounts in feeds normally, but 
must be supplied by the sun or by fortification such as 


Add IFCO Vitamin D at Low Cost... . 


28% Pig & Sow Meal 


Hog Supplement 1 


Laying Mash 


Investigate IFCO Vitamin D for your 
feed. Shrewd feeders will beat a 
profit path to your door. Write, wire 
or phone for complete information. 


IOWA FEED CO. 


“WE MIX NO BRANDED COMMERCIAL FEEDS” 


Amount of Cost 
IFCO Vitamin D per Bag 


Ib, Tic 


1.4¢ 


V2 Ib. 


1.6lb. 5 


DES MOINES 9, IOWA 


FRED M. SEED 


Fred M. Seed has been elected a direc- 
tor of Cargill, Inc., Minneapolis, according 
to an announcement by Austen S. Cargill, 
executive vice president of the firm. Mr. 
Seed has been associated with the com- 
pany for more than 14 years and was 
made vice president in charge of the feed 
and oil division in 1945. 


General Mills Plans New 
Laboratory . Building 


The products control department of Gen- 
eral Mills, Inc., Minneapolis, will move to 
a new headquarters laboratory building 
in the near future, Harry A. Bullis, presi- 
dent of the company, has announced. The 
building will be adjacent to the firm's 
research department laboratories. 

The new structure will be three stories 
high with an exterior of tile and glass 
block. It will house a nutritional laboratory 
accommodating 2,000 experimental animals 
and special facilities for testing feeds and 
grains in addition to experimental labora- 
tories for food product testing. 


@ ROBERT E. HUDELSON, Benton, IIl., is 
completing construction of a new drive-in 


style building to house his feed store. 


@ JORSTAD SEED & FEED STORE, Ridge- 
land, Wis., completed an addition to its 
building during the summer. 
PURINA PLANT BURNS 

The mixed feed unit of the Ralston Pur- 
ina Co. plant at Stockton, Calif., was dam- 
aged severely by fire July 25. Prompt ac- 
tion by the staff and the local fire depart- 
ment prevented the blaze from spreading 
to nearby warehouses and elevators bui 
the feed unit was almost a complete loss. 
Rebuilding will begin as soon as possible, 
H. V. Nootbaar, vice president with the 
Los Angeles office of the company, 
announced. 
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HE public has been relying on gov- 

ernment corn crop estimates over a 
span of almost 80 years. Promptly at 3 p.m. 
EST, on the tenth of each month from July 
through November, the crop reporting 
board of the United States department of 
agriculture releases its estimate of the 
corn crop, which is immediately flashed 


This article, by C. E. Burkhead and 
H. R. Walker of the United States 
department of agriculture, is reprinted 
from Corn, official publication of the 
Corn Industries Research Foundation, 
New York City, Howard T. Walden, 
editor. 


around the world. Into each quantitive 
esiimate has gone many hours of exacting 
work by statisticians in each state and in 
Washington. 

The basic information for the govern- 
ment’s corn estimates comes directly from 
the farmers who actually grow the crop 
and who know corn. Something like a 
third of a million farmers report volun- 
tarily one or more times a year on their 
acreage, or on the outlook for corn in 
their locality and on their own farms. 
These facts are assembled and given a 
thorough analysis by a statistical staff in 
each state office. Then the results of this 
analysis, together with all data and ex- 
planatory comments, are sent to Washing- 
ton where they are given further review 
and analysis by the crop reporting board. 
The final result is expressed as so many 
bushels of corn expected for each state 
and for the United States. 

The state statisticians who prepare the 
initial state estimates are highly trained, 
experienced technicians with agricultural 
background, who have intimate knowledge 
of the producing capacities of their respec- 
tive states. Each must know his state— 
every part of it—and each knows it better, 
probably, than anyone else. They travel 
thousands of miles each year to watch 
the crop develop and talk with farmers 
about all phases of the corn crop. They 
study the effects of weather, farming meth- 
ods, kinds of seed used, and everything 
else that helps to make the corn crop. 

A production estimate consists of two 
things—the number of acres planted and 
the bushels produced per acre. The corn 
acreage must be established first. Informa- 
tion from individual farmers scattered 
through all parts of the United States is 
the basis for estimating the acreage of 
corn planted. These farmers report in 
March of each year what they intend to 
plant on their individual farms. From this 
information a report on prospective corn 
plantings is prepared so that farmers may 
adjust their farming operations in the light 
of these intentions. In June, farmers report 
the acreage they actually planted. From 
this information, together with additional 
dait on weather and the reported condi- 
tion of the crop, the acreages planted and 
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are exacting work 
for statisticians 


for harvest are estimated. An annual sur- 
vey is made in the fall when farmers re- 
port the acreages actually harvested. 
Yield per acre is forecast monthly from 
July through November, and an estimate 
based on harvesting returns is made in 
December. Yield estimates, too, are based 
primarily on information reported by farm- 
ers for their own localities and for their 
own farms. They look over the growing 


Maximum Manganese 
Soluble Phosphates 


in correct relationship 


with 8 other essential 


minerals 


crop as of the first of each month and 
send in a report on its condition. When 
corn has reached the stage where farmers 
can visualize its outcome in bushels they 
report on prospective yields. These reports 
and other factors affecting current pros- 
pects are analyzed and expressed in terms 
of bushels per acre. Applying these yields 
to the acreages already established pro- 
duces the estimate of the corn crop as of 
a given date. The forecast as of the first 
of any month takes into account growing 
conditions to that date and assumes nor- 
mal conditions for the remainder of the 
season. Thus, the forecast of corn produc- 
tion may be raised or lowered from the 
preceding estimate, depending on the pro- 
gress mgde during the month just past. 
Many significant factors enter into the 
analysis of the information on corn pros- 
pects. Allowances must be made for the 


‘Herman Nagel’s 


‘a 
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COBALT COPPER 


MINERAL CONCENTRATE 


IRON 


The HERMAN NAGEL CO. + 53 W. Jackson Blvd. - Chicago 


{ 


MAXIMUM ‘MANGANESE — to meet maximum re- 


quirements of laying or breeding bird — 


in CORRECT SCIENTIFIC PROPORTION with 


IODINE BORON ZINC 


pluu THE 4 PHOSPHATES 


Mono-Calcium Phosphate Di-Calcium Phosphate 
Mono-Sodium Phosphate Di-Sodium Phosphate 


in SAME SOLUBLE FORM 


as in EGG YOLK 


Simply add Herman Nagel's "Formula B" Mineral Concen- 
trate plus salt and calcium carbonate from your own stock. 
Your mashes then will provide the 10 minerals poultry and 
livestock need for buoyant health and tiptop vigor—all in 
correct scientific proportion. 


GET THE FULL STORY of Complete Mineral Nutrition. 
Write for FREE copy of "Facts for Feed Man." 


JOUR MASHES NEED 
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effect of hybrid seed, improved farming 
practices, use of fertilizers, temperature 
and rainfall, and other factors which play 
a part in making a corn crop. Acreage 
and yield information from the federal 
census of agriculture, available every five 
years; state assessors’ information, avail- 
able annually in 14 states; crop meter 
measurements and corn ear counts provide 
the basis for converting the farmers’ re- 
ports into accurate estimates of corn pro- 
duction. 

Improved methods of forecasting are em- 
ployed as they can be developed. When 
the crop reporting board releases the corn 
crop estimate as of any given date, the 
public may be assured that all known 
factors were considered and evezy effort 
made to make that estimate accurate and 
unbiased. 

@ J. E. KOZICZKOWSKI, Amherst Junction, 
Wis., has purchased the Nelsonville Mill 
at Nelsonville from Ben Cychosz and plans 
to remodel the plant. 

@ R. GORDON PHILLIPS, Oxford, Ind., 
is the new owner of the Corn Belt Grain 
Co., which formerly was known as the 
J. C. Fielding Grain Co. 

CALCIUM CARBONATE MOVES 

The Calcium Carbonate Co. offices for- 
merly located at 43 E. Ohio street, Chi- 
cago, have been moved to the twelfth 
floor of the Adams-Franklin building at 
222 W. Adams street, the firm has an- 
- nounced. The company’s new Chicago 
telephone number is Franklin 5738. 


— wymore 
(Continued from page 37) 


well-stocked parts department, which has 
repair facilities for all types of farm ma- 
chinery. The firm gives quick, efficient re- 
pair service and sells replacement parts 
to farmers who want to make their own 
repairs. 

“We are thoroughly sold on the impor- 
tance of our machinery and parts depart- 
ments,” the Wymores agreed. “By having 
a variety of stocks we benefit in two ways. 
First, there are numerous tie-in sales from 
one department to another. Many of our 
feed customers think of the harness or 
tractor parts they need, while a farmer 
who comes just for a spare part may end 
up by buying a sack of feed or a supply 
of remedies while he’s here. Every custo- 
mer in the store is a prospect for home 
electrical appliances,” Harold Wymore ex- 
plained. 

“The second advantage in having var- 
ied stocks is that business seldom slows 
up in all departments at once,”’ Mr. Wy- 
more added. “For example, the feed busi- 
ness is slack now because we haven't 
much feed to sell, but the sales of spare 
parts for farm machinery were never bet- 
ter and that department is carrying much 
of the overhead.” 

A modern inter-communication system 
knits together all departments of Wymore 
& Son. When their new buildings are com- 
pleted, Mr. Wymore and his son plan to 
include many other practical time and 
money saving features. 


Although feed and remedy sales wil! 
continue to get careful attention and gen- 
erous newspaper advertising, Harold and 
Jack Wymore also plan to expand their 
already large machinery and parts de- 
partment. “We'll never finish our expan- 
sion program,” Harold Wymore explained, 
“because we're going to keep modernizing 
in step with the times.” 


Northrup, King Announces 
Official Staff Changes 


The first changes in 20 years in the 
official family of Northrup, King & Co., 
Minneapolis, have been announced follow- 
ing the company’s annual meeting held in 
Minneapolis Aug. 27. Four new directors 
were elected and three new vice presidenis 
were named to the company’s official staii. 

Re-elected for another year’s term were 
six directors who have served continuously 
since 1926. They are: C. C. Massie, L. M. 
King, C. A. Burnham, H. H. Williams, J. H. 
Withey, and H. C. Fisher. The new direc- 
tors are: J. B. Massie, John W. Mathys, 
C. A. Bush, and Maurice Keating. 

The new vice presidents are Mr. Burn- 
ham, Mr. Williams, and Mr. Keating. J. 3B. 
Massie was named secretary to succeed 
Mr. Burnham and John N. Garth was made 
his assistant. C. C. Massie was re-elected 
president, an office he has held since 1914, 
and L. M. King was re-elected vice presi- 
dent and treasurer. 

@ BRADLEY'S AVON ELEVATOR, Avon, 
Ind., has been opened by Bernard Bradley. 


Mr. Dealer: 


Are you going to have trouble getting animal and 
poultry feeds, grains and supplements in enough 
quantities to satisfy your customers? Many dealers 
will, but they won't be Doughboy dealers, because 
Doughboy will supply them a complete line of feeds 
both straight and mixed. 

Are your profits being drained by hit-and-miss adver- 
tising costs? The Doughboy low-cost advertising plan 
reaches and influences customers with an effective, 
calculated selling impact. 

These are two of many ways in which Doughboy 
Industries, Inc., of New Richmond, Wisconsin, supplies 
and services Doughboy dealers, who are selling the 
finest lines of feeds and farm products in the world. 
If your feed business has special problems of supply 
and service. Doughboy can help you. For a full ex- 
planation of how you can build a better business with 
Doughboy write ... 


DOUGHBOY INDUSTRIES, INC. 
New Richmond, Wisconsin aa 
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Gives comp service 


Authoritative information—practical suggestions 
—proved ideas based on the work of General 
Mills scientists at Larro Research Farm are 
offered in the Larro folders and booklets dis- 
played by Larro dealers. 


Larro guides give you research information based 
on studies conducted by General Mills since 1912. 
They offer practical ideas on feeding and man- 
agement that help any feeder do an efficient job 


of making more profit over feed costs. 
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— up-to-date 
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management encourages customers to pay 
cash when they make their purchases. 

Deliveries are also discouraged by the 
company and Mr. Lerche makes only emer- 
gency trips to farms. “We can save hun- 
dreds of dollars over a year’s time by not 
delivering,” Mr. Lerche explained. “We 
will deliver emergency loads, but our de- 
livery charge of 50 cents a ton on large 
orders and 75 cents a ton on smaller ones 
usually convinces farmers of the advan- 
tages of hauling their own purchases.” The 
firm's employes explain courteously the 
delivery policy to new customers who, in 
general, are glad to take their own pur- 
chases home in return for the savings 
which are passed on to them. 


10-year Service Guarantee. 


APPROVED BY MILL MUTUALS — Write today for Bulletin 101 giving full details. 


When Magnetic Protection... See Ercez Firat 


RIEZ MANUFACTURING COMPAN 


12H +» Eug Peansgluana 


86 


PERMANENT MAGNETIC SEPARATOR? 


Because its efficiency has been proven. 


ERIEZ Magnets have been ordered and reordered by Every 
Major Processor of Feed and Flour. Small operators have also 
been quick to demand ERIEZ-Protected Equipment, sold under 


Mr. Lerche plans a continuing program 
of remodeling so that his firm will be up- 
to-date at all times. “Competition will be 
returning soon,” Mr. Lerche declared, “but 
with a modern place of business, we're 
ready to meet it head-on.” 


The main salesroom at the Potter Ele- 
vator includes a complete poultry remedy 
department arranged in special display 
cases designed by Mr. Lerche himself. 
Flanking the remedy cases is the com- 
pany’s trim office, partitioned off from the 
rest of the salesroom by a counter and 
grillwork. Two attractive white-on-black 
bulletin boards directly above this counter 
list the prices of the feeds and other stock. 


Besides farm needs, the Potter Elevator 
also sells a complete line of hard and soft 
coal. Coal prices are also listed on the 
office bulletin board. “Everything is made 
as convenient as possible for our custo- 
mers,” Mr. Lerche explained. “The more 
comfortable customers feel in a feed store, 
‘he more they are going to buy.” 


Leslie Hubbard Elected 
President of Neppco 


Leslie S. Hubbard, Lancaster, Pa., was 
chosen president of the Northeastern Poul- 
try Producers council by the group's board 
of directors at its annual business meet- 
ing held Aug. 23 at the Hotel Pennsyl- 
vania, New York City. John V. B. Rice, Tru- 
mansburg, N. Y., was named first vice 
president and James C. Weisel, French- 
town, N. J., and Hugh Thompson, Fanwood, 
N. J., were re-elected treasurer and record- 
ing secretary respectively. 

Robert F. Thurrell, East Wolfeboro, N. H., 
was named Neppco representative to the 
National Poultry Producers federation and 
President-elect Hubbard representative to 
PENB. Leon Todd, Trenton, N. J., was re- 
appointed managing director and Dr. Al- 
fred Van Wagenen, Morrisville, Pa., was 
re-named marketing specialist. 

The meeting urged continued decontrol 
of poultry and eggs because of the bright 
production prospects for the future. It de- 
ferred action on Newcastle disease until 
the organization's annual convention to be 
held in November. 

Howard Whelan, Brockton, Mass., 
ported great progress had been made by 
the Neppco cooperative division and de- 
scribed a five-year plan for future expan- 
sion of the division. Edward Walford, Wal- 
pole, N. H., spoke on behalf of the Neppco 
hatchery division of which he is president. 

Future aims of Neppco, according to Mr. 
Todd, the managing director, include the 
development of a broiler growers division 
and a campaign to get more egg cases, 
fillers, and flats. He also outlined plans for 
close cooperation with other poultry 
groups. 


In order that his customers will find 
things even more convenient in the future, 


ERIEZ MAGNET 
HAMMERMILL 
INSTALLATION 


@ SIEMER MILLING CO., Teutopolis, IIl., 
is constructing a new elevator. 


Why An ERIEZ 


"| wish you children would get out from under 
Mama's feet!" 
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"DELSTEROL” —the scientific 
source of Vitamin D... 
originated by Du Pont 


URING the war, in spite of feed shortages and 

constant changes in formulae in order to keep 
feeds in nutritional balance, average egg production 
throughout the United States increased from 134 
eggs per bird in 1940 to 151 in 1945. 


During this period commercial feeds were more 
widely used than ever by poultry growers. One ele- 
ment in these feeds was constant both in quality and 
in availability—Vitamin D in the form of “Delsterol,” 
Du Pont'’s registered trade mark for its “D’’-Activated 
Animal Sterol. Nutritional studies indicate a definite 
association between Vitamin D and egg production. 


“Delsterol,” the scientific source of Vitamin D, is 
made entirely from domestic raw materials by irra- 
diating selected animal sterols with ultra-violet light. 
It is highly concentrated and exceptionally stable. Its 
dry powder carrier facilitates thorough dispersion 
throughout the feed. It meets the requirements of all 
standard types of mixing equipment. It does not con- 
geal in cold weather, and will not impart “off” tastes 
or odors. 

For further information about this scientific, eco- 
nomical source of Vitamin D, write to E. I. du Pont 
de Nemours &. Co. (Inc.), Organic Chemicals De- 
partment, Wilmington 98, Delaware. 


us. pat OFF 
BETTER THINGS FOR BETTER LIVING 
«++ THROUGH CHEMISTRY 


D”-ACTIVATED ANIMAL STEROL 
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— argentine 
(Continued from page 41) 


tina exports being held off the market for 
months, American officials believe that the 
present available shipments should go to 
European countries which are in even 
greater need. 

High grain prices have induced many 
Argentine and Uruguayan farmers to in- 
crease plantings. Some predict a 15 per 
cent to 20 per cent expansion in grain 
acreage in Argentina during the present 
planting season. In Uruguay, which is al- 
most entirely a livestock grazing country, 
farmers want to boost their acreage of 
grain and many are planting more than 
ever before. Certain observers, howeve:, 


claim that the Uruguayan soil is not fer- 
tile enough for intensified agriculture and 
should be kept in pasture. 

High grain prices have reduced the num- 
ber of hogs in Argentina. Cattle herds also 
are reported definitely under their peak of 
two years ago. Meat scrap output has de- 
clined with the falling off of herds. 

& 


@ CAPT. JAMES W. SALE, Indianapolis, 
Ind., son of Fred K. Sale, has returned to 
the United States after 27 months in the 
Pacific theater. He will be released from 
service Oct. 8. 

@ PAUL KRIEBEL, Hudson, Mich., has be- 
gun construction of a new concrete block 
building to house his feed mill. 


NEW FVIDENCE 


the 


€ 
e Delving into the question of what makes 
milk a superior food, government scientists 


have now discovered 


° Nutrient X 


e —a factor associated with increased palata- 
bility of feeds, hence making them more effi- 
* cient in feeding results. 
Not a known vitamin or other recognized 
: nutrient, nutrient X is positively identified as 
e a constituent of the nonfat solids of milk. 
This is one more reason why you should 
e recommend dry skim and buttermilk in your 
vital feeds. j 
& 


AMERICAN DRY MILK INSTITUTE, 


eat UA SALLE 


STREET, CHICAGO 


LLOYD N. CASE 


Lloyd N. Case, Fort Collins, Colo., execu- 
tive secretary of the Colorado Grain, Mill- 
ing & Feed Dealers association, has been 
appointed secretary of the Colorado Wool- 
growers association, he has announced. To 
share his increased duties, Mr. Case has 
appointed Bernard E. Barker office man- 
ager and Eileen Runner stenographer on 
his staff. 


Pillsbury Names Keith 


Advertising Director 


Robert J. Keith has been appointed di- 
rector of advertising by Pillsbury Mills, 
Inc., Minneapolis, according to an an- 
nouncement by H. W. Files, vice president 
of the company. Mr. Keith joined the firm 
in 1935 and was appointed advertising 
manager in 1943. 

James L. Rankin, who became asso- 
ciated with Pillsbury in 1934, has been pro- 
moted to advertising manager to succeed 
Mr. Keith. Earl A. Clasen has been named 
assistant advertising manager of the flour 
and cereal division, Paul S. Gerot, division 
vice president, sales and advertising, has 
announced. 


—-—- - 
@ JAMES JANSEN, Beaver Dam, Wis., is 
planning construction of an addition to 
his feed store. 


@ L. A. WINBORN, Williamsburg, Iowa, 
has purchased the Harris & Son feed and 
grain business. 


JOHN H. SHAVER KILLED 

John H. Shaver, 34, assistant manager 
of the seed corn department of Northrup, 
King & Co., Minneapolis, was killed in an 
automobile accident Aug. 22 near Wes! 
Union, lowa. Mr. Shaver joined the firm in 
1936 and was nationally known as a corn 
breeder and production expert. His busi- 
ness associate, Howard Kaerwer, who was 
travelling with him, suffered a broken hip 
in the accident. 
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° Advertising support for SULFAGUANIDINE 
LACES FARME 


Hlomeste in its battle against coccidiosis is the 

= strongest ever given a drug product in 
: farm publications. 


—73 farm periodicals with monthly 
circulations totalling over 13,000,000. 


— Pages, two-thirds pages and half 
pages in four colors, two colors and 
black and white. 


Most important, too, is the reaction 
of poultrymen and poultry supply 
dealers. Their letters tell us remark- 
able stories of SULFAGUANIDINE'S 
success in controlling coccidiosis. 


Upon request, we will gladly 
supply full information on SULFA- 
GUANIDINE. 


AU INDUSTRY DIV! 
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NADRISOL SOLUBLES 


I'VE GOT A SUCCESS 


STORY TO TELL 


“In my case, Nadrisol Solubles helped make a 
puny poult a peppy poult and later a robust 
roaster. They never had to coax me to eat, so 
putting on weight was easy. The happy ending: 
to the story strictly benefits the boss, though.” 


What the bird didn’t know was that it consumed 
larger quantities of properly balanced formula 
feeds, to which Nadrisol Solubles had contributed 
materially. This led in turn to good health, rapid 
fattening and fine finish. The success story did not 
originate with this bird, but with test feedings 
which gave ample proof that Distillers Solubles 
could add to the effectiveness of mashes, not for 
turkeys alone, but for all poultry. 


Nadrisol Solubles, according to laboratory analy- 
ses, contains all the protein and carbohydrates of 
the original grain, plus vitamins and nutrients of 
the yeast added, and lactic acid developed, during 
fermentation. It has been stated that the protein 
is actually more digestible than in its original 
form. That Nadrisol Solubles should have success 


stories, is therefore not surprising. 


Produlac Dried, another time-tested ingredient, 
has a success story, too, for it has been credited 
with effectiveness and dependability by mixers 
and feeders the country over. Why don’t you try 
Nadrisol Solubles or Produlac Dried soon? 


GRAINS WITH SOLUBLE DRIED DISTILLERS SOLUBLES 
f 
NATIONAL DISTILLERS PRODUCTS CORPORATION | 


120 BROADWAY + NEW YORK 


GRAIN PRODUCTS DIVISION - 
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Meath Sales Co. Acquires 
McHenry Flour Mills 


The Meath Sales Co., Chicago, has pvr- 
chased the properties of the McHenry Flour 
Mills, West McHenry, Ill., according to an 
cnnouncement by William Meath, who 
heads the chemical and vitamin prodict 
firm he organized last November. 

Acquisition of the McHenry property w’!] 
provide facilities for expanding the firr’‘s 
production of special chemical mixtures 
and the additional warehouse space w’]] 
make for greater efficiency in the disi:i- 
bution of basic chemicals and vitamin 
products to the agricultural trade, Mr. 
Meath said. 

The Meath Co. has closed its Chicago 
office and moved its headquarters to West 
McHenry. For the time being the company 
will operate under the name of the Mc- 
Henry Flour Mills. 

The McHenry Mills discontinued the pro- 
duction of flour some time ago and for the 
past few years has been producing anima! 
and poultry feeds. The plant was former!y 
owned by Bill Spencer. 

@ LEONARD NOTBOHM, 69, Rome, Wis., 
owner of the Rome Feed Mill, was acci- 
dentally electrocuted Aug. 21. 


@ L.G. BURNUM, Midway, La., has opened 
a new feed store. 


— 
@ SPANGLER FEED & SEED CO., Belle- 
ville, Kan., is remodeling and redecorating 
its store. 


Gorton's 


COD LIVER & FEEDING OILS 


MAXIMUM DOUBLE PROTECTION IN BOTH VITAMINS A & D 


GORTON’S 
VITAMIN OILS 


WAREHOUSE STOCKS AVAILABLE 
FOR IMMEDIATE DELIVERY: 
Akron, Ohio 
Contact: ©. C. WELCH 
Sunbury, Ohio 
Phone 52-R-5 


Pettisville, Ohio 
Contact: ZEHR & CO. 
Phone Wauseon 1201R 


Madison, Wisconsin 
Minneapolis, Minnesota 
Contact: E. F. MORRIS 
Hopkins, Minn. 
Phone Hopkins 7169 


Des Moines, lowa 
Contact: R. H. MORRIS 
c/o Blue Line Storage Co. 
200 Elm Street 
Phone 4-8151 


NEW ENGLAND 


BY-PRODUCTS CORP. 


177 Milk Street 
Boston 9, Mass. 
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ECONOMY FACTS 


Are You Paying Twice as Much Per Ton of Feed As You Need To 
for Necessary Vitamin A and D Protection? 
Though a considerable quantity of seemingly inexpensive 85D oil has come on the 


market, we still recommend the fortified 400D-2000A oil as a more economical purchase, 
in terms of necessary protection per ton of feed. 


: Here Are The Facts 


is The necessary Vitamin A and D protection, for example, in one ton of all-mash laying 
ration requires: 


20 Ibs. of 85D-400A Oil @ TO per lb. = 
OR 
4 Ibs. of 400D-2000A Oil POP 
16 Ibs. of Grain Products @................... 
Total 


Saving per ton of feed 


Figure it out for yourself on the true cost, which is DOLLARS PER TON OF FEED. 


That is why we said in the beginning that the cost of 85D oil only seems low (per gallon). 
Based on current prices for Gorton’s Oil using 400D-2000A potency you can buy the same 
amount of Vitamin A and D protection for approximately half the cost (per ton of feed). 
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GORTON - PEW. FISHERIES - of Gic estern, Mar 
NEM ENG BY-PRODUCTS | ‘ORPORATIO 
ij 


GRAIN 
COMMISSION 


AND 


MERCHANTS 


Consignments Solicited 


BARLEY — RYE 
& 


BRANCH OFFICES 
AT 


AMES, IA. 
ALGONA, IA. 
SAC CITY, IA. 
SIOUX FALLS 


W. M. BELL 


COMPANY 


ESTABLISHED 1897 


Milwaukee-Cedar Rapids, la. 


PHONE — MILWAUKEE 
DALY 5135 


Phone — Cedar Rapids, 8827 
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The Feed Bag is singing “Happy Birth- 
day” this month to W. Ray Ewing, presi- 
dent of the Ray Ewing Co., South Pasa- 
dena, Calif., who will celebrate another 
anniversary on Oct. 8. Mr. Ewing estab- 
lished his own firm two years ago after 
16 years of distinguished service with the 
vitamin oils division of the National Oil 
Products Co., Harrison, N. J. 

Mr. Ewing sold the first drum of forti- 
fied vitamin oil on the Pacific coast for 
Nopco in 1928. He advanced rapidly from 
salesman to coast sales.manager and 
then in 1938 was appointed head of sales 
for the company’s agriculture department 
at the home office. In 1943 he became 
Pacific coast sales manager for Nopco’s 
vitamin divisions. 

Mr. Ewing’s “Handbook of Poultry Nu- 
trition”, a 1250-page manual, is a stand- 
ard textbook for the feed and poultry in- 
dustries. First written and published in 
1941, the volume is now an _ industry 
“must.” 


OCTOBER |1—Carl A. Houlton, LaBudde 
Feed & Grain Co., Milwaukee; Anton 
Krason, Deutsch & Sickert Co., Milwau- 
kee; O. W. Smith, Prater Pulverizer Co., 
Chicago. 

OCTOBER 2—E. L. Dutcher, Swift & Co., 
Des Moines, Iowa. 

OCTOBER 4—Harold J. Buist, Allied 
Mills Inc., Chicago; Ralph M. Field, Amer- 
ican Feed Manufacturers Ass‘n., Chicago; 
Lee Hammett, Western Advertising 
Agency, Chicago; C. Huntington Hooker, 
Northern Milling Co., Wausau, Wis. 

OCTOBER 5—S. D. LeGear, Dr. L. D. 
LeGear Medicine Co., St. Louis; Wayne 
Martin, Feedstuffs, New York City. 

OCTOBER 6—Allen A. Breed, Milwau- 
kee Grain & Stock Exchange, Milwau- 
kee; Lyle H. Hill, Lyle H. Hill Co., Madi- 
son, Wis. 

OCTOBER 7 — H. A. Bullis, General 
Mills, Inc., Minneapolis; F. W. Shekey. 
Farm & Home Cooperative, Fort Atkinson, 
Wis. 

OCTOBER 8—W. R. Ewing, The Ray 
Ewing Co., South Pasadena, Calif; L. R. 
Fairall, Fairall & Co., Des Moines, Iowa; 
C. T. Kayhart, Corn Products Sales Co., 
New York City; John Manard, John Ma- 
nard Molasses Co., New Orleans, La.; 
Homer J. Savage. Savage, Inc., Buffalo, N.Y. 

OCTOBER 9—A. C. Adams, Vitality 
Mills, Inc., Chicago; Meryl M. Bowman, 
American Butter Co., Kansas City, Mo.; 
C. C. Kamm, P. C. Kamm Co., Milwaukee; 
Hugh Sharp, Stearns Magnetic Mfg. Co., 
Milwaukee. 

OCTOBER 11—W. L. Blows, Blatchford 
Calf Meal Co., Waukegan, Ill; Charles 
Karschner, New Germany Mill, New Ger- 
many, Minn.; W. A. Maney, Maney Bros. 
Mill & Elevator Co., Inc., Minneapolis; 
Richard M. Shoop, Minneapolis, (Atkins 
& Durbrow, Inc.); Matt G. Reitz, M. G. R. 
Feed Co., Inc., Hammond, Ind. 

OCTOBER 12—Earl A. Knudtson, North- 
rup, King & Co., Minneapolis; D. V. Mc- 
Donald, Nutrena Mills, Inc: Kansas City, 


W. R. EWING 


Kan.; K. B. Neff, The Exact Weight Scale 
Co., Columbus, Ohio. 

OCTOBER 14—Dr. C. A. Smith, Stan- 
dard Brands Inc., New York City. 

OCTOBER 15—Perc S. Brown, National 
Oil Products Co., Harrison, N. J.; Russell 
Hanson, Hanson Feed Co., Hollandale, 
Wis.; Lyman Peck, Nutrition Consultant, 
Chicago. 

OCTOBER 16—Paul Gebert Jr., Lincoln 
Mill, Merrill, Wis.; E. M. Putney, Ralston 
Purina Co., St. Louis. 

OCTOBER 17—Herman Deutsch, Deutsch 
& Sickert Co., Milwaukee. 

OCTOBER 19—W. M. Steinke, 
Midas Flour Mills, Minneapolis. 

OCTOBER 20—R. H. Decker, Virginia- 
Carolina Chemical Corp., Richmond, Va; 
Jacob Hunter, Antigo Flour & Feed Co., 
Antigo, Wis.; F. H. Kelley. Kelley Feeds, 
Inc., Des Moines, Iowa. 

OCTOBER 21—F. J. Hollands, Penick & 
Ford, Ltd., Inc., Cedar Rapids, Iowa; 
Louis J. Kroutil, Atkins & Durbrow, Inc., 
New York City; Louis E. Thompson, Glen 
Ridge, N. J. 

OCTOBER 25—Fuller D. Baird, Stan- 
dard Brands, Inc., New York City; Arthur 
J. Gill, Silmo Sales Corp., Vineland, N. Y.; 
John T. Foley, Olmsted & Foley, Minne- 
apolis; Edward LaBudde, LaBudde Feed 
& Grain Co., Milwaukee. 

OCTOBER 26—E. J. Cashman, Dough- 
boy Mills, Inc., New Richmond, Wis; 
Louis Paul Graham, Louis Paul Grahari 
Advertising Agency, Chicago; Henry Kus- 
serow, Chas. A. Krause Milling Co., Mil- 
waukee; R. E. Whitworth, Nutrena Mills 
Inc., Kansas City, Kan. 

OCTOBER 27—C. A. Cook, King Midos 
Flour Mills, Milwaukee; Jim Olson, Daver- 
port Elevator Co., West Bend, Iowa. 

OCTOBER 28—T. G. Balfour, Tobacco By- 
Products & Chemical Corp., Louisville, Ky. 

OCTOBER 29—E. H. Hamel, Ralsto: 
Purina Co., St. Louis. 

OCTOBER 31—L. E. Church, Gulf Coasi 
Federated Feed Ass’n., Houston, Tex; 
Guy E. Hillier, Penick & Ford Ltd. Inc, 
Cedar Rapids, Iowa; H. Shere, Van Dusen 
Harrington Co., Minneapolis. 


King 
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“Weather” or Not 


by EMIL J. BLACKY 


You may grant the farmer sub- 
sidies; 

Plow under crops; kill off his hogs; 

Set prices through the OPA 

Or even control croaking frogs. 


But take all “brains” and politics 

And brew them all together, 

There’s one thing you can’t juggle 
with 


And that's good, old, plain weather. . 


in all of history have men, 

Though their theories they may 
shout, 

Devised a means of saving crops 

From a long and seering drought? 


In all of time since Noah's day, 
Through toil and sweat and blood, 
Has any mortal yet advanced 
Who could prevent a flood? 


Yes, sun and wind and rain to date 
Pursue their cycles through, 

They favor, hinder or destroy 
Despite what man may do. 


The farmer, feed man, all the world 
Must humbly bow together, 

For neither politics nor “brains” 
Can change the course of weather. 


Lathrop Corp. Purchases 
Victor Flour Mills, Inc. 


The Lathrop Grain Corp., Kansas City, 
Mo., has purchased the Victor Flour Mills, 
Inc., at Pittsford, N. Y., William B. Lathrop, 
president of the purchasing organization, 
has announced. The firm will be operated 
as the Pittsford Milling Co. 

Samuel E. Muir, formerly associated with 
the Houston Milling Co., Houston, Tex., has 
been appointed manager of the company, 
Mr. Lathrop said. The mill has a capacity 
of 1,800 sacks of flour and wheat storage 
space for 150,000 bushels. 

Purchase of the Pittsford firm is the sec- 
ond acquisition of flour milling property 
made by the Lathrop Corp. In June Mr. 
Lathrop and his associates purchased the 
St. Mary’s Mill Co., St. Mary’s, Mo. 

Officers of the Lathrop Grain Corp. in 
addition to Mr. Lathrop are: Erich B. Reiner, 
executive vice president and David M. Hy- 
mans, vice president. H. L. Perrigo, former 
president of the Victor Mills, is retiring 
from the milling business. 

@ J. C. MULLANEY, Centerville, S. D., has 
purchased the Farmers Elevator. 


— 
@ HARRY MARTIN, Millersburg, Ohio, has 
purchased the Ase Harvey & Son Elevator 
at Edison. 
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CALF 


Yes they've known it through 
the years. They've seen their 
stock thrive on it. And they've 
kept their milk checks high 
because this replacement feed 
saves valuable milk per calf. 
No wonder they insist on using 
it exclusively. 


What about your customers 
and prospects? They'll like 
this better calf food too. And 
they'll keep coming back for 
more—to your profit! 


Write today for details. 


-MILK 


THE CALF’S BEST FRIEND 
SINCE 1885 


CUSTOMERS KNOW 
THIS 


NATIONAL FOOD CO. 


In the Heart of America’s Dairyland 
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HYDROL 


FEEDING CORN 
SUGAR MOLASSES 


HYDROL 


FEEDING CORN SUGAR MOLASSES 


e94e 


Hydrol adds to the 
palatability of any live 
stock feed mixture— 
including pellets and 
cubes. 

The dextrose con- 
tent of Hydrol is an 
economical health pro- 
moting quickly assim- 
ilated carbohydrate. 

& 


CORN PRODUCTS 


SALES COMPANY 
17 BATTERY PLACE 
NEW YORK 4, N. Y. 


BROKERS...JOBBERS 
DISTRIBUTORS 


= 


MIXED CARS 
TRUCKLOADS — CARLOADS 


FEED AND GRAIN 
Milwaukee Geed & Grain 
Company 


GRAIN & STOCK EXCHANGE 
MILWAUKEE 2, WIS. BROADWAY 5643 


Start Now for 
Better Mash Business 


There are lots of nice pullet flocks in your trade 


territory now ready for 


BIG FOUR 
MASH 


Once started on this money-making egg pro- 
ducer, they will be steady customers for the 
whole season. Get set to build up your fall egg 
mash business by stocking up NOW on Wiscon- 
sin Egg Maker or Big Four. 


NORTHERN MILLING CO. 


Since 1883 
WAUSAU WISCONSIN 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


SOLD 
Salesman: “Sir, I have something here 
y hich will make you popular, make your 
| fe happier, and bring you a host of new 
fiends.” 
Prospective Customer: 
quart.” 


“Tl take a 


* * * 


Occasionally it does a man good to get 

cif by himself and mutter. 
* * * 
KORRECKET 

Baby ear of corn: “Mother, where did 

come from?” 

Mother ear of corn: “Shush, my child, 
tie stalk brought you.” 
* * * 

KITH AND KIN 
Bennett decided one evening to call on 
his girl. Together they talked of their kith 

and kin. 

He said: “May I kith you?” 

She said: “You kin.” 

* * * 
NOT NEEDED 

A woman went to buy a drinking 
trough for her dog and the shopkeeper 
asked her if she would like one with the 
inscription, “For the dog.” 

“It doesn't really matter,” she replied. 
“My husband never drinks water and the 
dog can't read.” 

* * * 
CANDID COMMENT 

Sonny: “Give me ten cents worth of 
castor oil, please.” 

Druggist: “The tasteless kind?” 

Sonny: “No—it's for my father.” 

* * * 

A modern gal’s clothing is like a 
barbed wire fence—it protects the prop- 
erty without obstructing the view. 

* * 


GOOD BET 

Sailor: “I'll bet I can steal a kiss from 
you.” 

Blonde: ‘Bet you two kisses you can't.” 

7 * 
DEFINITION 

One wife to another: “My husband is 
an efficiency expert in a large office.” 

“What does an efficiency expert do?” 

“Well, if we women did it, they'd call 
it nagging.” 

* * * 

If you want to put more sunshine into 
your life, you should get up at sunrise. 
* * * 

BOTH DESERVED A DIVORCE 

She was asking for a divorce. “Judge,” 
she declared, “my husband drinks like a 
fish.” 

“Well, Judge, I do drink a little,” the 
husband admitted. “I could say my wife 
drove me to it—but I’m not going to run 
her down. All I'll say is that I pawned 
the kitchen stove and she didn’t miss it 
for two weeks.” 
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All things come to him who waits — 
provided he goes after what he is wait- 
ing for. 


* * * 
PROBLEM 
Old Maid: “I'm sure that soldier is fol- 
lowing us.” 


Young Maid: “What shall we do?” 
Old Maid: “Let's match for him.” 


BIBLICAL DRESS 
Editor: “You've described the dress you 
wore as a biblical gown. What's that 
supposed to mean?” 
Society Editor: “Oh, you know, kind 
of lo and behold.” 


* * * 


DATE RATION 
He: “Poor Aunt Agatha had only two 
dates in her whole life.” 
She: “My! Only two?” 
He: “Yes, the one on her birth certifi- 
cate and the one on her tombstone.” 


* * * 


A woman finds what she wants, goes 
elsewhere to look, and comes back to 
find it gone. This explains many mar- 
riages. 


Sell... 


FOR THEM 


NORTHRUP, KING & CO.’S 
EGG MASHES 


@ Now that laying flocks are moving indoors they'll need a 
good, substantial feed to keep them at full production. Do 
your customers a good turn, keep your feed sales at high 
volume by supplying Northrup, King & Co.'s Egg Mashes 
to keep ‘em laying. For many years, these blended and bal- 
anced feeds have been helping farmers get top results. They 
have built an outstanding reputation for dependability and 
quality. Be ready for the new season with the mashes your 
customers want. Stock Northrup, King & Co. Egg Mashes now. 


NORTHRUP, CO. 


Minneapolis 


DEPENDABLE SINCE 1884 


Minnesota 


4% 
| 
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(Continued from page 33) 


sell lawn seed, sprays, garden hardware 
including rakes and hoes, brushes, har- 
nesses, and egg crates. Dairymen’s neces- 
sities are also stocked. 

“Cash selling is the best policy,’’ Mr. 
Richards said. “Credit selling is a head- 
ache all the way around. With few books 
to keep, we are able to make a substan- 
tial saving, part of which is always passed 
on to the customer.” 

The two Brewster Farm Supply delivery 
trucks make free deliveries within a radius 
of 10 miles from the store. 


Mr. and Mrs. Richards have invested 
generously in advertising space because 
they realize its value in their business. 
Ads are placed in the Brewster newspaper, 
the paper in a nearby town, and the tele- 
phone directory. “Once we have really 
complete stocks, we're going to expand 
our advertising program considerably,” 
Mr. Richards stated. “We're going to do 
a lot of direct mailing, because we feel 
that the mails will reach all the farmers 


in our trading area even better than the These five husky calves are the famed Cornhusker Quintuplets and their friend 
newspapers. is pretty Shirley Shellhase of Fairbury, Neb., home of the quints. The calves, named 
The unofficial but international Order of for the Big Five, are, left to right: Russia, England, France, China, and the United 
Appreciative Customers appears to have States. Less than half normal size and weight at birth, the quints, now nine months 
: old, are reported to outweigh other beef calves of the same age and breeding. They 
established a permanent chapter at the fed Be. 1. ith. Fairb 
h sais heeaneee are led a specia ration prepare y Dr. . J. Smith, Fairbury veterinarian, consisting 
Brewster Farm Supply, w eared ‘ of milk, ground grain, and commercial calf feed. The calves are at present touring 
metropolites have made good in the retail the fair circuit and will be on display at the dairy cattle congress and other 
feed business in a big way. expositions. (Wayne Photo) 


For VITAMINS 


So necessary to maintain your 
standard of Feed Quality—it’s 
no gamble with Sardilene. 


The high physical qualities of 
Sardilene, and its biological 
standardization, assure proven 
results for those who include this 
High-Vitamin product in their poul- 
try and livestock feeds. 


These intrinsic values of Sardilene are the re- 
sult of decades of experience in fishery pro- 
ducts, plus pioneering scientific research and 
development. 


Yes, you can be sure when you get Sardilene. 
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Edward Boyle Promoted 


To Traffic Manager 


Edward H. Boyle has been named traffic 
manager of the Northwest Distributing Co., 
Colby, Wis., to succeed Clyde R. Andrews, 
according to an announcement by Irvin 
Marcus, president of that firm. Mr. An- 
drews resigned because of poor health 
and has moved to California. 

Mr. Boyle is a veteran in feed industry 
traffic circles. He entered the traffic de- 
partment of the International Milling Co., 
Buffalo, N. Y., in 1927. In 1938, he was 


EDWARD H. BOYLE 


transferred to the Minneapolis office of the 
firm as assistant traffic manager. 

Leaving International in 1942, Mr. Boyle 
became assistant traffic manager of the 
J. R. Clark Manufacturing Co. in Minnea- 
polis and later served as traffic manager 
for the Roddis Lumber Co., Marshfield, 
Wis. He came to Northwest Distributing 


Co. as assistant traffic manager in July, 
1946. 


U. S. Il. to Market New 


Riboflavin Products 


U. S. Industrial Chemicals, Inc., New 
York, has announced the addition of two 
new natural riboflavin concentrates to its 
line of livestock and poultry feed ingredi- 
ents. U. S. I. riboflavin mixture 1 contains 
one gram of active riboflavin per ounce of 
material and natural carriers containing 
B complex vitamins. Concentrate 85 is 
more concentrated, consisting of 85 parts 
per hundred of active riboflavin with a 
natural carrier and B complex vitamins. 
Details of the new products can be had 
by writing the manufacturer at 60 E. 42nd 
street, New York 17, N. Y. 


@ CROS-TEX GRAIN & FEED CO., Crosby- 
ton, Tex., has been organized by V. J. Petta 
and J. E. Duncan. 


@ SCOTIA GRAIN & FEED CO., Scotia, 
Neb., has installed a steam roller for feed 
rolling and mixing. 
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(Ascaridia galli) 


Saves Labor 
No Upset in Growth 


From Your 
«Feed! 


Mash-Nic is a scientifically prepared compound containing 
nicotine in a special, shockless form, which affords easy and 
effective control of large roundworms (Ascaridia galli) in 
chickens. 


Mash-Nic when properly stored does not deteriorate with age. 
May be made up and used as needed because the nicotine is 
inert until acted upon by the juices of the intestine. Con- 
venient: Feed occasionally, for 10 consecutive days — saves 
time, trouble and handling chickens. 


Mash-Nic can be fed safely to growing chickens or laying hens. 
No absorption of nicotine in crop or gizzard. There is no upset, 
no growth stoppage, no loss in egg pro- 
duction. 


MASH-NIC MASHES 


Feed manufacturers make up de-worming 
mash with Mash-Nic. Customers get 
better results from their feed when round- 
worms are eliminated. 


Write for complete information and 
directions for making. It will pay you to 
investigate. 


TOBACCO BY-PRODUCTS & 
( CHEMICAL CORP., INCORPORATED 
LOUISVILLE 2 * KENTUCKY 


| 7, Controls Large Roundworms 
: 
werent. Pounds 
+ + TASTELESS 
SMSOLUBLE » NON-VOLATILE | 
FORM 
* 
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— speedy 
(Continued from page 30) 


White is cash. Almost all selling is done 
on a straight cash basis with the few 
credit accounts carefully investigated and 
limited to 30 days. “Cash selling eliminates 
almost all bookkeeping headaches,” Mr. 
White explained. “It saves costly record- 
keeping expenses and makes dealing a lot 
easier for both customers and dealers.” 
“A business that sells much of its mer- 
chandise on credit will have a much 
greater operating expense than a cash 
store,” Mr. Talbert declared. “When a 
dealer sells for cash, he is able to offer 
more in service than a credit dealer with- 
out any additional cost to himself. He can 


also afford to give full delivery service 
without losing money.” : 

Delivering customers’ purchases direct 
to their farms has been the policy at Tal- 
bert & White since the firm first opened 
its doors. The company has also delivered 
top-notch feeds and farm supplies, and 
has brought friendly service to its cus- 
tomers. That's why Louisiana feeders agree 
that Talbert & White really deliver the 
goods! 


— 
@ OTIS KNIGHT, Glasco, Kan., has pur- 
chased the Glasco Seed store and has re- 
named it the Glasco Seed & Feed Co. 
@ BLISH MILLING CO., Seymour, Ind., 
formally opened its new feed store Aug. 10. 


=A 


THE MILL THAT PRODUCES 
The Granular Grind 


BLUE STREAK is the mill that produces 
the truly granular grind. The quality of 
the grind determines the results secured 
from the feed — and that is the factor 
that attracts and keeps customers. Take 
the grinding of oats for instance—pound 
them with heavy hammers. The oat 
groats are reduced to pastry flour hiding 
the fact that the hulls are largely split 
into uneven ragged slivers. Then take 


PRATER 
1825 SOUTH 55TH AVENUE 


PULVERIZER 


the thin hammer of BLUE STREAK 
operating at 1800 r.p.m. These thin 
hammers cut and grind the groats AND 
hulls into a fine granular grind, extremely 
uniform and with a minimum of flour. 
This means power saving but of far more 
importance it produces a grind that 
cannot be equaled for feeding value — 
the mealy, granular BLUE STREAK 
GRIND. 


COMPANY 
CHICAGO 50, ILLINOIS 


THAT 


PRODUCES 
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- Z Ss PLEASE SEND INFORMATION ON EQUIPMENT CHECKED 
C Blue Streak 
Advance 
Os Blue Streak Magnet 
| Standard Twin Spiral 0 
Blue Streak ead 
Streamliner 
Sek 


THE 


GRANULAR GRIND! 


DR. JAMES E. BRIGGS 


Dr. James E. Briggs has been appointed 
director of feed nutrition by the A. E. 
Staley Manufacturing Co., Decatur, III, 
officials of the firm have announced. A 
native of Winfield, Iowa, Dr. Briggs re- 
ceived his doctor’s degree at Cornell uni- 
versity, where he majored in animal hus- 
bandry. He also studied at Iowa State 
college and Oklahoma A & M. 


Neppco Sets New Dates 
For Annual Convention 


The 10th Neppco exposition and conven- 
tion will be held Nov. 6-8 at the Bellevue- 
Stratford hotel, Philadelphia, Leon Todd, 
managing director, has announced. The 
meeting was originally scheduled for Au- 
gust in New York City but was postponed 
because of a conflict with UN meeting 
dates. 

“This will be a truly postwar program 
that gets down to the hard facts of the 
future,” Harry H. Rieck, president of Nepp- 
co, said in inviting the entire poultry in- 
dustry to attend the convention. Speakers 
will discuss problems of interest to pol- 
trymen, hatcherymen, breeders, broier 
growers, and turkey raisers, he announced. 

Exhibit space will be available on ‘ie 
same floor as convention sessions are he d, 
Mr. Rieck said. 


@ POOR & MILLER CO., Greencastle, Ini, 
has purchased the elevator at Cloverdale 
from Louis Brewer and Ray Felix. The new 
owners are John Poor and Harley Mill-r. 


HEAVY FLOOD DAMAGE 

Two recent floods caused more thin 
$35,000 damage at the East St. Louis, !’., 
plant of the Virginia-Carolina Chemical 
Corp., the firm has reported. Sudden d:!- 
uges caused two feet of water to enter 
the plant, flooding motors, machinery, ard 
supplies. The plant was out of operaticn 
for several weeks as a result of tie 
damage. 
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action between the various groups can be eliminating ‘‘middlemen’’ has been 
lessened. preached too strongly by propagandists io 

Good will joint meetings of farmers with youthful purchasers of all commodities. Un- 
trade and merchants’ associations are fine fortunately, government agencies are re- 
mediums to accomplish needed objectives. sponsible for much of such propaganda. 
Community trade shows placing emphasis The gulfs that exist between various 
on the development of farmer attendance groups in our national economy must be 
should prove beneficial. Let these trade closed. Industry, labor, agriculture, white- 
shows feature informative exhibits and collar workers just can’t go on fighting 
programs that comprehensively present the each other at every turn without the wel- 
economic services supplied by merchants. fare and prosperity of each of these seg- 
A revival of the get-together idea is ments of our citizenship suffering. 
needed. Naturally, there will have to be some 

Much as we dislike to admit it, the stub- give and take on the part of all groups. 
born fact is that the younger generation The important thing is that businessmen 
AUSTIN W. CARPENTER on farms has grown and developed in an take the lead on programs built to de- 
atmosphere of environment saturated with velop closer acquaintance and better un- 
propaganda intended to poison youthful derstanding between all the groups that 
minds against “business”. The gospel of constitute our economy. 


Oral presentations made by representa- 
tives of organized groups before the OPA 
decontrol board at its hearing in Wash- 
ingion Sept. 3 clearly indicated the cleav- 
age of thought and purpose of these 
various “block” segments of our economy. 

Industry representatives urged continued - 
|  decontrols based on the philosophy that 
' free markets, reacting to supply and de- 
mand, offer the best guarantee of live and ' : 
let price levels for all people. Those 
representing labor, consumer, and veteran 
groups clamored for a return of price con- 
trols as the only means of holding down 
commodity prices that go to make up liv- 


fe) 
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ARCHER FEED 
STORES 


Austin W. Carpenter is a member of 
the New York State Emergency Food 
commission and executive director of the 
; Eastern Federation of Feed Merchants. 
} His opinions, as expressed in this column, 
are his own and are not necessarily shared ~ 
by the publishers of The Feed Bag. 


m 
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ing costs. The latter groups strongly 
doubted the ability of competition to do = 
this job. 

Listening to the presentations made, one 
couldn't help drawing the conclusion that 225 STORES 
there is an outstanding disposition on the IN 12 MONTHS 
part of labor and consumer groups to op- a 
pose the contentions of industrialists and 
merchants, whatever their positions may 
be. As a general proposition, labor and 
consumer representatives seem determined 14 
to crack down on industry and business. 

If one is correct in thinking that the 


welfare and prosperity of these groups J 
are so closely interwoven as to be in- aA Cha3IO0Uu 
separable, it is alarming to discover the 


cleavage of thinking of the various groups 
is so pronounced. We invite you to write for facts on the Archer Feed Stores 


How a better understanding can be Progressive Growth pro-- 
developed between these segments of our 


economy that will result in unanimity of gram. Allinquiries promptly ‘ 
and the overall answered. FEED STORES DIVISION 
good is just out the biggest question 
confronting America these ARCHER-DANIELS-MIDLAND CO. 

Far from claiming the vision or knowl- 600 Roanoke Building, Minneapolis, Minn. 
edge to come even close to answering this ARCHER FEED STORES Please send me full information on Archer Feed 
bia question, I am venturing the thought ae DIVISION Stores including the featured Feedmaster Plan. 
that people in the feed manufacturing and ARCHER DANIELS 
distributing industries can do a much bet- MIDLAND COMPANY 
ter job than has been accomplished so 
far in mixing and mingling with the farm 
folks they serve. It seems logical that CREATING NEW VALUES 
through such closer acquaintance, afford- 
ing as it will the opportunity for exchange on 
of thought on problems of mutual interest, 
the possibilities of conflict in thinking and 


e City State 
e 
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BUTTERMILK 


\ 


[FORTIFIED | 
PIG _| BREEDERS | 
[FORTIFIED PLAIN | 

| CHICK Condensed | _ 
[BUTTERMILK | BUTTERMILK | 


Waite us or prices 
MERCHANTS CREAMERY CO. 


536 LIVINGSTON STREET - - CINCINNATI, OHIO 


NORTHWEST 


“Heart of Americas Dairyland” 


GRAIN PROCESSORS 


Main Office - Elevator - Geed Plant 
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— mickey 
(Continued from page 29i 


“Gee, Joe,” Mickey affirmed. “You kin 
trust me. I won't tell a soul, not even Spot, 
the warehouse cat.” 

“Aw right,” Joe snapped. “That settles 
your darned curiosity. Now pull over to 
the station and help me off with my grips.” 

As the tail end of the limited vanished 
around a curve out of Hickory Grove, 
Mickey swung the jeep around and roared 
homeward. There were conflicting thoughts 
flitting through his mind. Somehow he 
couldn't convince himself that Joe’s diesel 
engine story was authentic. But he con- 
soled himself that ingenuity would enable 
him to get to the bottom of the truth as it 
had many times before. 

The Hickory Grove warehouse, on the 
following week, held up remarkably well 
despite a barrage of customers. Skid Ward 
proved himself to be a capable manager 
and Mickey was never busier in his life. 
In fact, he was so occupied that he hardly 
had time to think about Joe and why he 
had taken the trip west. 

Lem, pitching in occasionally when 
there were no callers at the store, had an 
expression on his face akin to the cat that 
ate the canary. 

“Heard from Joe?” Skid Ward asked him, 
during a lull between grinding and mixing 
jobs. 

“Not a word and don't expect to until 
he gets back,” Lem curtly responded, 


THE TRUTH 


@ More and more feed mixers are using 


REX Wheat Germ Oil in breeding 


rations. 


@ More and more breeders are using 


which made Mickey all the more conscious 
that a big secret was being carefully 
guarded by Joe and his boss. 


He stumbled upon the answer accident- 
ally two days before Joe was due back in 
Hickory Grove. It was at the post office 
that he overheard Joe’s mother whisper to 
a neighbor that Joe had gone to San Fran- 
cisco to bring back his future bride from 
Australia. 


Had someone set a match to an open 
pan of gasoline, it wouldn't have flared 


up more quickly than Mickey‘’s conniving 
nature. And on the following day it was 
he who carried the most noticeable “cat- 
ate-the-canary” look on his face. 

“What are you so darned smug about?” 
asked Skid Ward, as Mickey whistled his 
way through his work. 

“Aw, nuthin,” the office boy responded. 
“Just nuthin. Just figuring how nice it'll be 
when Joe gets back and we have more 
help around here.” 


Skid passed it off at that but his sub- 


New Sedberry Building 


J. B. Sedberry, Inc., has moved its sales office to the new building at Franklin, 
Tenn., shown above, company officials have announced. The new structure contains 
12,000 square feet of floor space for offices and display rooms. Complete mainte- 
nance and replacement service will be available from the Franklin office for Jay Bee 


feed mills, which are manufactured by the Bossert Co., Inc., Utica, N. Y. 


eat less 


1S WHAT WASHINGTON ASKS—AND THAT GOES FOR 
THE FARMERS’ COWS, CHICKENS, AND HOGS TOO. 
SEND YOUR TRUCK IN TO PICK UP AN ASSORTED 
LOAD. WE'LL ALWAYS GIVE YOU A LITTLE PROTEIN. 


REX Wheat Germ Oil in breeding 
live stock. 
@ More and more Veterinarians are 


recommending REX Wheat Germ Oil 


in correcting breeding disorders. 


LIMITED AMOUNTS LINSEED OILMEAL, SOY- 
BEAN OILMEAL, DISTILLERS SOLUBLES, BUTTER- 
MILK POWDER, CONDENSED BUTTERMILK, RE- 
GROUND OATFEED, ROLLED OATS, SCRATCH 
FEED, JUMBO PEANUT MEAL, RYE MIDDS, 
MALT SPROUTS, BEET PULP, BREWERS GRAINS, 
UREA, VITAMIN OIL, STEAM BONEMEAL, 
BREWERS YEAST, AND 38 OTHER INGREDIENTS. 


@ Year after year, after year the TRUTH 


is being proved by experience. 


ALL YOU WANT ALFALFA MEALS, CALF MANNA, 


SANI-FLOR POULTRY LITTER, KILLER-DILLER RODENT 
EXTERMINATOR, PEARL GRIT, STONEMO GRANITE GRIT, 
CALCIUM CARBONATE, PILOT OYSTER SHELLS. 


= Any feed mixer desiring to make a trial 
of REX Wheat Germ Oil in a controlled 
experiment can have sufficient oil, 
out charge, for such a test. 


VioBin Corporation 


Monticello, Hlinois 
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FEED SUPPLIES, 


3328 W. Cameron Ave. 
MILWAUKEE, WIS. 


INC. 
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conscious mind told him there would be 
another Mickey coup somewhere along the 
way soon. 

He didn't have long to wait. 

Joe was due back on Sunday, and there 
were two trains, one at 10 am. and the 
other at 2 p.m. The first did not yield the 
quarry, and at 1:45 Mickey and the jeep 
were parked directly in front of the sta- 
tion entrance. 

“This surely is it,” he mumbled. 

“What did you say, Mickey?” piped a 


sweet voice sitting in the jeep beside him. 

“I said this is it,” he giggled. “And re- 
member everything I told you to do. We'll 
teach these wise guys not to let us in on 
their secret trips.” 

Caroline was the girl's name, Mickey's 
cousin from Minneapolis, and she had ar- 
rived in Hickory Grove for her vacation 
just in the nick of time to perfect the 
office boy’s plot. Not bad to look at either 
—22, slim, and blonde, with saucer eyes 
of blue that would melt granite. 


MANGANESE 


COBALT 


COPPER 


W: asked the artist to fix up a jig saw puzzle to show that more than calcium, 
phosphorus and salt (for sodium and chlorine) are necessary in feeds to make sure 
all the essential minerals are supplied in adequate amounts. The trace minerals are 
just as essential as calcium and phosphorus, even though they are! required in only 
minute quantities. 

These hard-to-mix trace minerals—cobalt, iodine, copper, iron, zinc, and manganese 
—can be added in one operation by means of MIRICOL. This is an all-trace mineral 
compound, formulated to supply in one material production levels of the essential 
minor minerals for poultry and livestock. 

MIRICOL contains no added calcium, phosphorus or salt. Add it direct to your feeds 
to make sure they always supply liberal amounts of the essential trace minerals. If 
you make a mineral feed. MIRICOL can help simplify the mixing operations. 
MIRICOL is economical to use and blends well in any mixture. 


PREMIER PEAT MOSS CORP. 535 Fifth Avenue, New York, N. Y. 


The distant whistle of the train spurred 
Mickey and Caroline into action. They 
tumbled from the jeep and dashed to ‘he 
edge of the platform where they would be 
sure not to miss Joe and his Australian 
bride. 

“Got everything straight, now?" Mickey 
asked by way of issuing final instructions, 

“O. K., cousin,”” leave it to me was ‘he 
coy, purring reply. 

The train hissed to a stop, and a ‘ew 
Hickory Grove citizens coming home 
straggled out of the coaches. 

Then came the quarry. Mickey saw Joe 
dismount first giving a helping hand to the 
loveliest femininity that Hickory Grove had 
witnessed in all its days. 

The office boy dashed toward the cou)vle, 
dragging Caroline behind him. 

“Hi, Joe, welcome home!” 
Mickey, half out of breath. 

And before Joe could answer, he was 
smothered in a pair of arms and getting 
a thorough application of cosmetics. 

“Why, hello, darling,’’ crooned Caroline 
in her most seductive voice. “Did you have 
a good trip? Gee, I missed you.” 

Rudely pushing Caroline from him, Joe 
groped for words, his face a crimson that 
would make a fire engine pass for a pale, 
white ambulance. 

“Why, ‘er, who are you?” he finally man- 
aged to stammer. 

There was a loud outburst of laughier 
from Mickey and Caroline. 

Tears of laughter still in his eyes, Mickey 
explained, holding Joe’s intended bride by 
the arm. 

“It's all a joke, Joe. This is my cousin 
Caroline and we wanted to give you a big 
welcome. Would be funny if you didn't 
have any friends to greet you when you 
got back home, don’t you think?” 

“Sheila is the name,” the Australian gir! 
smiled. “And I suppose you're Mickey.” 

Before the office boy could reply Joe 
blurted, “Mickey was the name. From now 
on it’s dead duck.” And as he clipped oft 
the words he advanced toward Mickey, 
fists knotted. 

“Wait a minute, Joe,” restrained Sheila. 
“You folks think back here that we British 
don't have a sense of humor. But I think 
this was great, and I bet I know who 
cooked it up.” 

Then she, too, began to laugh heartily. 

Joe’s fists unclenched. He looked ai 
Sheila and Mickey, a smile spread across 
his features, and he too joined in ‘the 
laughter. 

It was minutes later when they were 
rolling toward Joe’s mother’s in the jeep 
that Sheila spoke. 

“You know, I'm going to like Mickey. 
Maybe we could adopt him after we're 
married.” 

“That's one subject on which you and 
I draw the line,” said Joe sternly, placing 
an arm around her shoulder. 

But from the look in his eyes, she cou'd 
tell that he wouldn't be hard to convin>. 


greeied 


@ JAMES O‘LEARY, Anaconda, Mont., hus 
retired from his feed and fuel business and 
has been succeeded by his son, Patrick. 


@ GREENTOWN ELEVATOR, Greentow., 
Ind., has been purchased by Robert 3. 
Miller and his son Burk, both of Rochester. 
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Students from more than a dozen states attended the recent poultry training 
course at the Hilltop Laboratories, Minneapolis. Prevention, control, and treatment 
of poultry diseases were discussed under the direction of Dr. B. F. Kaupp and the 
Hilltop staff. Caponizing, blood testing, and post mortem work were included in the 
curriculum. W. J. Ritenour, Preston, Iowa, was elected president of the class; Arvid 
Moline, Milaca, Minn., vice president; Vernon Shore, Shannon, Ill., secretary-treasurer. 


@ CLYDE EDWARDS, Osmond, Neb., has 
purchased the M. J. Wagner grain business 
at Creighton. 


@ RALPH MILLIKIN, Liege, Mo., has pur- 
chased the local elevator. 


@ OTTAWA COUNTY CO-OP, Graytown, 
Ohio, is constructing a 65,000 bushel ele- 
vator. 


@ RUDOLPH ELEVATOR, Aberdeen, &. D., 
has been opened for business. 


MILL AND ELEVATOR EQUIPMENT 
Our Service Includes 
Dust Collectors Feed Hoppers 
Malt Cleaners Elevator Casings 
Reels, Bins, Tanks Elevator Legging 
Spark Choke Damper Elevator Heads 
Fire and Dust-Proof Elevators 
Conveyors and Fittings 
General Sheet Metal Work 
Building Special Machinery 
L. BURMEISTER COMPANY 
4535 W. MITCHELL STREET . 
MILWAUKEE 14, WIS. 
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Since you feeders are interested 
mainly in results, you'll be glad to 
know that certain outstanding re- 
sults in feeding are now traceable to 
“X’’—the newly discovered factor 
contained in meat proteins. 


* 


Scientists report that this 
substance materially in- 
creases the rate of growth 
of both livestock and poul- 
try. In addition, “X” — 
though still unidentified— 
apparently makes livestock 
and poultry produce more, 
yet be subject to less nutri- 
tional ailments. 


* 


These results in animal protein feed- 
ing afe important to you, as feed 
buyers, when you compare the cost 
of meat proteins with that of any 
other kind of protein. Especially as 
you now realize that certain vege- 
table proteins — heretofore con- 
sidered adequate — lack the rational 
supplement of 
* 


Unfortunately, the supply 
of Armour animal protein 
is still limited, but we hope 
more will be available soon. 
Meanwhile, we urge you to 
use your share where it will 
do the most good. 


ANIMAL FEED DEPARTMENT 
UNION STOCK YARDS 
CHICAGO 9, ILLINOIS 


and Company 


Armour’s Digester Tankage 
Armour’s Meat and Bone Scraps 
Armour's Special Steamed Bone Meal 
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The W. J. Small Sales Co. 


Fairfax District 


KANSAS CITY, KANSAS 


DEHYDRATED 


ALFALFA MEAL 


Distributors For 


Minnesota, North Dakota 
South Dakota and 
Northern Wisconsin 


ALSO DISTRIBUTORS OF 
STALEY’S 
NOPCO 
ARMOUR'S ::::.. 
PACIFIC MOLASSES Co’s. 


Cane Blackstrap Molasses 


MANAMAR 
OMALASS 


WRITE TO 


MANEY BROTHERS © 
MILL & ELEVATOR CO. 


MINNEAPOLIS, MINN. | 


time! 


THIS SUMMER THERE WILL BE AVAILABLE A BRAND 
NEW INGREDIENT FOR THE FEED INDUSTRY—MADE 
RIGHT HERE IN WISCONSIN. 


DEHYDRATED 
VEGETABLE 
TRIMMINGS 

THIS PRODUCT WILL BE DEHYDRATED BY ONE OF 
THE LARGEST AND MOST MODERN CANNING PLANTS 


IN THE COUNTRY. ONLY THE FRESH TRIMMING OF 
GARDEN AND FIELD VEGETABLES WILL BE USED. 


rich in carotine 
rich in minerals 
tastes good — smells good 


La Budde Feed & Grain Co. 


AT MILWAUKEE 
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— in the mill 
(Continued from page 25) 


and 350,000 of those still on the tracks are overdue for re- 
tirement. 

The situation has been building up for the past several months 
as increasing industrial production, record crops, and the re- 
quirements of priority programs, such as housing, put heavy 
demands on transportation. Sugar has been short in the East 
for weeks. Wheat has been piling up on the ground in the 
West. Bui not until last Friday did the administration move to 
do anything about the situation. Then Reconversion Chief Steel- 
man called a meeting of top brass hats here—Anderson of 
agriculture, Porter of OPA, Johnson of ODT, Wyatt of housing, 
and others. 

Even then, the only apparent result was a decision to hold 
another meeting in the indefinite future. 


THIS MAN’S ARMY 


Selective service is functioning again. The draft quota for 
September will be 25,000, not very many compared to wartime 
standards. Selections will be from the 19-29 year age group. 
The army says it is not especially interested in the older men 
except as specifically qualified volunteers. Since last fall, 900,000 
young men have enlisted and the army will continue its re- 
cruiting campaign notwithstanding resumption of the draft. 
The present world situation is causing alarm in some high 
governmental circles and it would seem a wise policy to main- 
tain an adequate armed force until the great powers can agree 
upon « formula that will insure a reasonable degree of world 
peace. We have noi won the peace by a long shot. 


GESTAPO—AMERICAN STYLE 


From January, 1945, to April, 1946, about $6,000,000 was taken 
from the small businessman—grocers, butchers, haberdashers, 
shopkeepers—by local OPA price panels. With no legal au- 
thority to levy fines they have bullied and threatened more than 
90,000 retailers into making “settlements of $25 to $50 each. The 
technique has been to threaten the alleged violators with long 
and costly prosecution in the federal courts if they did not 
setile with the price panel. According to OPA’s own figures, 
90,889 retailers settled administrative claims and the total 
amount paid to the United States treasury was: $3,878,143 and 
the total amount refunded to customers was: $2,097,397. In addi- 
tion to these “settlements” almost $70,000,000 is reported to have 
been collected through other fines, levies, and assessments for 
alleged OPA regulations. No doubt some fines assessed were 
justifiable where there was a willful violation. In hundreds of 
cases violations were not intentional but the OPA bureaucrats 
refused to recognize the distinction. 


FEWER CHICKENS 


The department of agriculture has been eminently successful 
in its efforts to reduce the number of chickens in the United 
States. Methods used to force chicken growers to cut down 
their flocks included the high-handed but effective device of 
simply cutting off feed supplies. 

Consumers have reaped the benefit of what the departmeni 
of agriculture regarded as “too many chickens.’ When OPA 
lapsed on June 30 and meat became relatively plentiful, the 
supply of chickens -was so great that the price immediately 
dropped from the black market price of about 10 cents above 
OPA ceilings to several cents below former ceilings. With OPA 
controls reimposed on livestock, and meat once again becoming 
scarce, it doesn’t take much imagination to figure what will 
happen to chicken prices—with commercial broiler production 
30 per cent below 1945 as ihe result of department of agri- 
culture curtailment efforts. 


LABOR UNREST 


The current seamen’s strike sets a new pattern for strike 
technique in this country. Actually, the dispute is not between 
labor and management but a strike of labor against the United 
States government. Ship operators have been willing to meet 
the demands of labor but the war stabilization board has held 
that no increase in wages can be reflected in increased costs 
to the public and hence, it has denied the increase which man- 
agement has agreed to allow. 
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There is LONGER LIFE 
In BETTER BUILT BAGS 


WertHan standards of 
quality are steadily winning 
more friends throughout the 
feed industry where all are 
engaged in a strenuous effort 
to supply the country with 
food producing rations with 
maximum efficiency. 


Werthan "Better Built Bags" 
are regularly found to give 
greater mileage per ton of 
feed packaged and carried 
to destination than many so 
called economy bags in which 
price rather than quality is 
the prime consideration. 


This is important to every user 
of bags who is sincerely try- 
ing to conserve all of the 
nation's resources. 


It will pay you to investigate 
the longer life of Werthan 
“Better Built Bags.'' Write 
today. 


WERTHAN BAG CORP. 


Sth Ave. and Howard St. 
NASHVILLE ° TENN. 
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Gor EXTRA 
VITALITY 


WHITCOD 
gives you 3000 A units= 
all from pure Cod Liver Oil 

at No Extra Cost! 


Today poultrymen and turkeymen want 
chicks and poults that have the vitality to 
live, grow strong, and develop rapidly. 
They want chicks and poults that are free 
from any vitamin deficiency. 


Get your chicks and poults off to a good 
start. Use WHITCOD “SPECIAL”—a pure 
Cod Liver Oil, Fortified, in your breeder 
mashes. WHITCOD “SPECIAL” is a high 
quality oil with a guaranteed content of 
3,000 Vitamin A and 400 Vitamin D units. 


It will pay you to investigate WHITCOD 
today. Write for our prices and full details. 
* * 

For general poultry mashes we also havea 
pure Cod Liver Oil, Fortified, that has a 
guaranteed content of 400 Vitamin D and 
2,000 Vitamin A units. Prices and samples 
on each or both of these oils will be sup- 
plied on request. Address Department B.9 


WHITCOD 


A PURE COD LIVER OIL, FORTIFIED 
Produced under our U. S. and Canadian Patents 


WHITMOYER LABORATORIES, Inc. 


Myerstown, Penna. 
DISTRIBUTORS 


WISCONSIN NEW ENGLAND 
TheWestern Lime & Cement Co. Grandone, Inc. 
Milwaukee, 1, Wisc. Needham, Mass. 
MINNESOTA TEXAS 


George C.Spriestersbach Hannsz Hatchery Supply Co, 
Lubbock, Texas 


Minneapolis, Minn. 


OYER Prooucts 


atural acid treotment 


WHITM 


PROTOSEP 
for coccidios!s- 

OVUMIX—2 dovble d 
wormer.- 

N — Trace minerals pl 


uty tonic and 


ys organic 
TRAMI 
lodine. 


Here’s the 
modern way to help keep rats 
and mice under control. Sim- 
ply pour a little Killer-Diller 

in shallow containers. Place in 
known rat runways. The sweet odor 
attracts; the poison does the work. 

There’s no mixing . . . no muss 
or fuss. Use it on your premises 
— sell it to your customers. 
Retails at $8.00 per gallon. 
Write for dealer 
proposition, 


KILLER-DILLER CORP. 


741 NORTH MILWAUKEE STREET 
MILWAUKEE 2, WISCONSIN 


— cash policy 
(Continued from page ‘9) 


seeds especially suited to the eastern K=n- 
tucky climate is maintained throughout '!\c 
planting seasons. 

At present, the company’s milling fac’ |i- 
ties are devoted entirely to the produc!:sn 
of corn meal, a daily diet favorite in he 
southland. In the near future, howey=r, 
Mr. Coons and Mr. Dotson plan to con- 
vert to the production of feeds. “W- re 
going to moderize our plant from tor to 
bottom and make it one of the most »p- 
to-date mills in the state,"" Mr. Coons ~e- 
clared. Present machinery in the mill n- 
cludes Richmond City and Allis rolls, ecch 
powered by four 35 h.p. motors. 

Monarch Milling Co. advertising appears 
regularly in the Mt. Sterling press. During 
the period of critical shortages, many 91 
the ads were three inch double column 
display cards which prominently displayed 
the firm’s name, address, and business. 
“We really couldn't solicit new feed busi- 
ness because we didn't have enough feed 
for our old customers,” Mr. Coons ex- 
plained. “But we wanted the people to 
remember our name, so we never let our 
advertising decline very much.” 

The company always includes attractive 
folders supplied by the manufacturers in 
the letters and statements it sends oul. 
All publicity materials supplied by the 
manufacturers are utilized to the best pos- 
sible advantage while they are still fresh 
and timely. “We did a great deal of good 
for our business through the distribution 
of thousands of helpful booklets and fold- 
ers,” Mr. Dotson stated. “The results were 
very satisfactory because the customers 
realized we were interested in making 
lasting friends as well as in making a 
profit.” 

Twelve employes are kept busy at all 
times at the Monarch Milling Co. The big 
customer who sells his hundreds of head 
of stock on the Mt. Sterling market and 
the small customer who has a few cows 
and pigs are served with equal courtesy 
and attention by Mr. Coons, Mr. Dotson, 
and their staff. Small-scale farmers often 
get extra attention, because, according ‘0 
the young owners of the Monarch Milling 
Co., “It takes successful farmers to suppo”! 
successful businesses and friendly cusio- 
mers are valuable stock-in-trade.” 


FOR FEED MIXIN 
TANK CARS - BARRELS - DRUMS 
QUALITY AND SERVICE UNEXCELLED 
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— illinois 
(Continued from page 17) 


to get than ice cubes in Africa, feed deal- 
ers who have not yet made reservations 
should wire the Congress immediately, 
stating their connection with the Illinois 
Feed association. 

All members of the association's official 
board were active in planning the conven- 
tion, Mr. Dewein said. They are: Arthur 
Zimmerman, Fasco Mill Products Co., Men- 
doia, vice president; Joseph Apple, J. V. 
Apple Feed store, East Alton, treasurer; 
anid Lloyd S. Larson, Chicago, executive 
secretary. Members of the board of direc- 
tors are: Walter N. Jones, Vitality Mills, 
Inc, Chicago; Roland Nelson, Nelson Farm 
Su»ply, Lemont; Fred Reinwald, Reinwald 


PROFIT 
AND 
VOLUME 


You Are Entitled 


To Both 
Our daring new 
sales promoting 


ideas are helping 
many dealers make 
these extra rich 
feeds a big volume 
and profit producer. 


Oscar Straube, Pres. 
KANSAS CITY, MO. 
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Produce Co., Carmi; John J. White, Schultz, 
Baujan & Co., Beardstown; James Moore, 
Dixie Mills, Mt. Vernon; Herbert Wolter, 
Wolter’s Hatchery, Danville; and Messrs. 
Dewein, Zimmerman, and Apple. 


@ WILLIAM H. JENSEN, Browns Valley, 
Minn., has sold his elevator to Palmer 
Hanson of Browns Valley and Dick Schley 
of Wahpeton, N. D. 


LAUNCH ADVERTISING PROGRAM 

The Bedford Milling Co., Bedford, Pa., 
has appointed Foltz-Wessinger, Inc., Lan- 
caster, as its advertising agency, E. F. Ross, 
president of the feed manufacturing firm, 
has announced. The agency will conduct 
an extensive advertising and merchandis- 
ing program for Fort Bedford feeds. 


Kraft Foods Co. Develops 
New Feed Supplement 


The Kraft Foods Co., Chicago, has de- 
veloped a new feed supplement composed 
largely of whey and cheese solids, John 
H. Kraft, president of the company, has 
announced. The new product, known as 
Kraylets, is made up of 15 per cent soy- 
bean oil meal, 4 per cent alfalfa meal, 1 
per cent brewers’ yeast, 15 per cent 
cheese solids, and 65 per cent whey solids. 

Sales are being made to farmers who 
sell their milk to Kraft directly from the 
company’s plants. At present supplies are 
available only in the area served by the 
firm's Indiana branch but future expansion 
plans are being outlined, Mr. Kraft said. 


A complete turkey concentrate, 


VITA-MASTER 
A SPECIAL 
TURKEY CONCENTRATE 


packed in a five pound bag. Con- 
taining all of the necessary and 
essential vitamins in their maxi- 
mum potencies. Write for fur- 
ther information and a circular 
describing this new product. A 
trial will satisfy. 


W. C. PRATT CO. ¢ 53 W. Jackson Blvd. © Chicago 4, Illinois 
Manufacturers of Praco Products 


“BRED IN THE NORTH— 
E i CULLED BY NORTHERN WEATHER" 


10 JACQUES PROVEN 
COR™ | © Sweet Corn Hybrids 
\ BIGGE FITS! \ © Field Corn Hybrids 
\ 100 © Open Pollinated Varieties 
\ es er 
Jacave Ans corm 
stion nybrid Coe \ Write us about your needs! 
jesme™ 
\ for your SEED CO. 


Prescott, Wisc. 
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— attractive 
(Continued from page 77) 


fies the feed which each group of poultry 
on display were fed. The healthy birds do 


the rest of the selling themselves. 
Window displays play an important 


role in the Monmouth store, too. “Bright 
windows indicate to the customer what he 
can expect on the inside of the store,” Miss 


Simple as AB C! 


RYDE'S 


the red 


A Ryde's Calf Meal User 
Brings you repeat profits as he 
Comes back for more and more. 


Cream Calf Meal Cream Calf Flakes 
— for gruel — for dry 
feeding feeding 
Look for Look for 


RYDE & COMPANY |=) 
Spotted 


Spotted Bag! 


Satisfaction 
Guaranteed 


Cargill, Incorporated | 


Minneapolis 


613 15th N. Ww. 
Phone National 8390 


DISTRIBUTORS OF..... 

® Cream of Corn Gluten Feed 
SMALL’'S Dehydrated Alfalfa Meal 
VICO Meat Scraps and Steam Bone Meal 
BLATCHFORD'S Calf Meal and Pellets 
BLATCHFORD'S Vitadine 

Inquiries Solicited 

GREEN-MISH CO. 


FEED AND GRAIN 


INC. 


Washington 5, D. C. 


Hanrahan explained. “If a store’s windows 
look dull, dreary, and outmoded, the cus- 
tomer will very likely expect the interior to 
be the same and will do his shopping else- 
where. A neat, bright, interesting window 
display will ‘pull’ many new prospects 
into the store. 

“Decorating a window without using 
posters, signs, and display materials is 
like a woman dressing for a formal ocea- 
sion without shoes or a hat,” Miss Hanra- 
han declared. “The window display is jhe 
first picture of the store that a customer 
gets. Dealers ought to make sure that this 
first picture is always a good one.” 

Miss Hanrahan and the Selby employes 
follow up every personal conversation with 
customers with copies of booklets that may 
further simplify or solve the feeders’ prob- 
lems. “We don't pretend to know every- 
thing,” she said. “These booklets, writ!en 
by competent authorities hired by the 
manufacturers, usually furnish the answers 
that stump us. That's why we supplement 
our sales talks and advice with them.” 

Posters, display cards, and bright pic- 
ture sheets all are persuasive silent sales- 
men and are producing results which 
show that all “signs” point to a profitable 
future in feed selling for the Monmouth 
store of the Selby Poultry & Egg Co. and 
its busy manager, Eve Hanrahan. 


Denmark Awards Medals 


To Pennsalt Officials 


Leonard T. Beale, president of the Penn- 
sylvania Salt Manufacturing Co., Phila- 
delphia, and his assistant, Richard L. 
Davies, have been awarded medals of 
liberation by King Christian of Denmark 
for their work on behalf of Greenland dur- 
ing the war, the Danish legation in Wash- 
ington has announced. Mr. Beale and Mr. 
Davies served on an advisory commission 


- appointed by Henrik Kauffmann, Danish 


minister to the United States, which as- 


& sisted him in governing Greenland during 


the years that Nazi troops were occupying 
Denmark. 

With the aid of the American govern- 
ment, this commission assisted the Danish 
representative in arranging economic, ‘i- 
nancial, and security measures for iso- 
lated Greenland. 


| 


_Hoppes | 


“I'm such a valuable cow they want to make 
sure | don't get lost!" 
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Honored Vdl-A 


N. C. YARGER 


N. C. Yarger, Warsaw, Ind., veteran 
salesman for the Val-A Co., Chicago, has 
been presented with a gold watch in 
recognition of 10 years of service with the 
firm, V. J. and Arnold Cismoski, the own- 
ers, have announced. Mr. Yarger is north- 
ern Indiana representative for Val-A. 


Retailers Should Read 
Good Trade Magazine 


Retailers who do not read at least one 
good trade magazine in their field “oper- 
ate in a partial vacuum” reports staff 
writer Elmer Roessner in a recent edition 
of the St. Louis Post-Dispatch. Almost every 
business textbook stresses the value of 
regular reading of a reliable trade maga- 
zine, Mr. Roessner says. 

The writer comments that there are more 
than 4,000 trade journals in the country, 
including dailies like Women’s Wear, 
monthlies like The Feed Bag, and quar- 
terlies of the International Wood Carver 
type. 

According to Mr. Roessner: 

“A good trade publication should give 
the reader all the special news in his field, 
sound analysis of current trends and reli- 
able forecasts of future trends, good cover- 
age on new methods and successful tech- 
niques tested by others in the business, 
full reports on new products in the field, 
and advertisements that will enable the 
teader to keep in touch with suppliers of 


goods, equipment, services, and personnel.” 


@ WEBSTER INDEPENDENT ELEVATOR, 

Webster, S. D., is the new name for the 

former E. A. Wearne Elevator. 

@ CARL BELT FEED STORE, Leonard, Mo., 

was severely damaged by a fire which 

Swept the town's business district Aug. 9. 

@ NASHVILLE ELEVATOR, Nashville, 

Mich., has installed a new grain cleaner. 
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OYSTER SHELL 
MEAL and FLOUR 


99 25/100 PURE CALCIUM CARBONATE 


FOR YOUR 
MASH FEED 


Feeds. 


We can make prompt shipment of straight cars of 


meal and flour. 


If you cannot use a straight car of meal or flour, 
~ not include some in your next carload of medium 
chick size PILOT BRAND Oyster Shell? 


OYSTER SHELL PRODUCTS CORPORATION 


Morgan City, La. e 


New Rochelle, N. Y. e 


Used by many manufacturers of the Nation's Quality 


YT Ss 
PILOT 
YSTER "SHELL 


FOR YOUR 
MASH FEED 


St. Louis, Mo. 


| 


Use 


Save money and extend your 
production with dependably 
uniform Florida High-Protein 
Cane Molasses which offers 
you these big advantages: 


l Exceptionally high in amides and 

" amino acids and with approximately 
three times as much crude protein as 
average cane molasses. 


y Rich and well balanced content of 
" Vitamins B,, B, and B, as well as 

Vitamins C, E (fertility factor), H 

=. P-P (Niacin), and Pantothenic 
cid. 


3 High content of digestible carbo- 
*" hydrates in form of various sugars 

and polysaccharides, including the very 

nutritious pectin and soluble gums. 


4 Many minerals and elements essen- 
* tial to animal health including iron, 
calcium, phosphorus, magnesium, potas- 
sium, sodium, chlorine, sulphur, manga- 
nese, aluminum and copper. 


5. Uniformly high quality, plus other 
advantages of dealing direct with 
producer as we market only our own 
production. 


6. Ideally located to serve customers 
in the Southeastern territory. 


‘NEW CROP MOLASSES AVAILABLE for shipment Nov. 15th 


Solicited — 


CLE 


“Unguries NITED STATES SUGAR CORPORATION 


ISTON, FLORIDA 
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Minster Farmers Exch. Co. 
Minster, Ohio 


Once Employed 
Always Re-employed 


Once you employ IBBERSON you won't be 
satisfied with any other builder. This is the 
history of hundreds of plant owners all over 
the country. 


It costs nothing for consultation. Write us 
in confidence, also ask for our FREE book. 


IBBERSON COMPANY 


| Engineers and Contractors Minneapolis, Minn 


IT TAKES FEED TO PRODUCE F00) 


Our business is milling grain ingredients 
for formula feeds. We offer a wide variety 
of products giving you a mixed car assort- 
ment not available from any other mill. 


MEDIATE SHIP 
WALLY ADVERT 


REENE 


‘SHELLBUILDER CO. 


Houston, Texas 


FRUEN MILLING CO. 


MILLERS TO THE FEED TRADE 


FEEDS FEEDING 


By F. B. Morrison 


* 


Here is a book which is a definite asset for any 
person producing or handling feeds. This 20th 
edition of FEEDS AND FEEDING, written by 
Prof. F. B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 
feeding and nutrition ever printed—a book you 
can use almost every day. 


Order For Deferred Delivery 


Get your copy of FEEDS AND FEEDING direct 
from The Feed Bag by placing your order now 


Che feed Bag 


741 N. Milwaukee Street 
Milwaukee 2, Wisconsin 


THE FEED BAG — September, 1946 


IVE DESIGY ONALLY ADVERTI 
TOL /OVEN ACER 
| TIVE ESIC | 
| 


WwW. W. McLaughlin Heads 


Soybean Association 


Walter W. McLaughlin, Decatur, IIl., was 
elected president of the American Soy- 
bean association at the organization's 26th 
annual convention held Aug. 29-31 at Ho- 
tel jefferson, St. Louis, officials have an- 
nounced. J. B. Edmondson, Clayton, Ind., 
was elected vice president and George 
M. Strayer, Hudson, Iowa, secretary- 
trecsurer. 

Elected to two-year terms as directors 
wers: G. G. Mellroy, Irwin, Ohio; Harry 
Plaiiner, Malta Bend, Mo.; W. C. Weigle, 
Var Wert, Ohio; L. F. Stoner, Holly Bluff, 
Miss.; and Mr. McLaughlin and Mr. Strayer. 
Chosen as directors for one year were: 
Frar.k Garwood, Stonington, Ill.; Jacob 
Hariz, Stuttgart, Ark.; Ersel Walley, Fort 
Wane, Ind.; John Dries, Saukville, Wis.; 
Johr: W. Evans, Montevideo, Minn.; and 
Mr. Edmondson. Howard L. Roach, Plain- 
fielc, Iowa, the retiring president, was 
elec:ed to a one-year term as director. 

More than 450 soybean growers, grain 
hanclers, processors, research men, and 
other industry representatives attended the 
three day session. Thirty states, the British 
Isles. Canada, South Africa, Brazil, and 
Ausiralia were represented at the conven- 
tion. The election of directors from Mis- 
sissippi and Minnesota indicates the grow- 
ing of the soybean crop in those states, 
the association said. 

Featured speaker at the convention was 
C. C. Farrington, assistant administrator 
of the production and marketing adminis- 
tration. Mr. Farrington revealed that soy- 
beans are now rapidly being freed from 
government controls and that the nation’s 
soy crop had increased from 6,000,000 to 
10,000,000 acres during the war. 

Mr. Farrington also disclosed that the 
department of agriculture’s subsidy pro- 
gram would not be continued. “The con- 
gress and the people of this country have 
demonstrated clearly that they want war- 
time controls ended as rapidly as pos- 
sible,” he said. 

Set-aside and other limitation orders 
also will be terminated as soon as pos- 
sible, Mr. Farrington declared. Present 
orders are authorized until March 31, 1947. 
The government will support soybean 


"Oh, Oswald, we see so very little of each 
other. What has come between us?" 
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prices as required by the Steagall act 
through 1947 and will announce soybean 
acreage goals in October or November, 
Mr. Farrington said. 
The association voted to hold its 1947 
convention at Columbus, Ohio. 
@ E. J. HOULE CO., Forest Lake, Minn., 
is planning to construct a new office and 
seed display building. 
@ FARMERS UNION, Fairbury, Neb., has 
begun construction of a new reinforced 
concrete elevator. 


@ FARMERS PRODUCE & GRAIN EX- 
change, Chillicothe, Mo., is constructing 
a new elevator to replace the one severely 
damaged by fire June 10. 


“MY CUSTOMERS 
SURE DO RELY ON 
THIS TAG!" 


J 
My 
"4 : 
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HYBRIDS 
“The Corn That Keeps“’ 


Yes, every year, more and more 
growers are coming to rely on 
the “Big Red W” tag when they 
choose their seed corn. They 
know it as the mark of Wisconsin 
hybrids, the seed that puts more 
corn in the crib. They like its 
solid ears, small cob and deep 
kernels because they want to 
raise corn, not cob. 


HEAVILY ADVERTISED 


They’ve read Wisconsin Hybrid 
advertising in Wisconsin Agri- 
culturalist and Farmer. The 
Farmer, Michigan Farmer, Da- 
kota Farmer, Pennsylvania 
Farmer, Prairie Farmer, Rural 
New Yorker, Wallaces Farmer. 
This is the seed they like, the 
seed they want. It will pay you 
to have it for them! 


SEND FOR GROWER’S LIST 
WISCONSIN AGRICULTURAL 


EXPERIMENT ASSOCIATION 


Agronomy Building 


Madison 6, Wisconsin 


Brokers 


FEED 


INGREDIENTS 


BOSTON 
HANcock 3115 


“3832 Bd. of Trade 


CHICAGO 
WABash 7322 


501 Grain Exch. 
OMAHA 
HArney 1011 


516 Hodgson Bldg. | 
MINNEAPOLIS |] 
MAin 5587 A 


NCOMMISSION COA 


ellle 


+ Grain & Flour Exchange \\ 
| 
Y///f 
| [GRAIN COA 
E \ 
: Chamber of Commerce \ \\ 
\ MAdison 2323 
\ 
(NELLIS 


DEALER DOLLARS 
INCREASE 


With The 
HILLTOP HILLTOP 
IITRY HEAD LABORATORIES’ 


POULTRY HEALTH 
PROGRAM 


policy of PROFIT . 


LINE! 


QUA VICE really reaps profits 
for oe abd: Specialists for years in compound- 
ing better poultry medicinals, Hilltop Labora- 
tories’ poultry aids have won an enviable position 
among poultry raisers. Because Hilltop poultry 
medicinals sre popular, they’re money-makers 
for dealers. It’s a good-selling line, a profitable 
line. YOU can benefit by it, too! 


ALL HILLTOP POULTRY AIDS 
contain that same high quality for which Hilltop 
Laboratories is famous. Quality goes into every 
one of our containers before our trademark goes 
on. Quality is our keynote! 


WOR-MOR POWDER 
. A GOOD Seller! 


A good example of Hilltop 
selling-power is WOR-MOR, 
used for the removal of worms. 
One pound of WOR-MOR 
will treat 100 lbs. of feed, 
ample for 200 birds. Recom- 
mend the use of WOR-MOR 
monthly. It is effective for 
your customers’ poultry — 


profitable to you! 


WRITE’ FOR 
PRICE LIST 


LABORATORIES 


ds to Health | 


HOWELL’S MULTI-MIX 
BATCH FEED MIXER dis- 
tributes ingredients evenly in 
every pound of feed . . . with 
amazing speed. 


WRITE FOR FOLDER. 


CRUSHED 


OYSTER SHELL 


BILOXi LOX! 


FOR TOP QUALITY 


PURE REEF = 
OYSTER SHELL 


“EGGSHELL BRAND 


BILOXI! GRIT CO., ALA. 


NORTHWEST REPRESENTATIVE 


VAR DEVER: ANSLEY co. 
-OLIS, 


New and improved Howell Feed Plant 
Machinery is rolling out of our factories 
in steady volume. But unsettled conditions 
which hamper expansion of production, 
coupled with heavy demand prevents mak- 
ing immediate delivery of all equipment. 

If you will need new equipment in the 
near future we suggest that you order now 
to insure delivery in time for your re- 
quirements. 


MINNEAPOLIS, MINNESOTA 


HIAWATHA G 


MINNEAPOL 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 


Ground Screenings — write or wire for quotations. 


RAIN COMPANY 


1S, MINNESOTA 


FISH OILS’ 


for Poultry Feed 


MARDEN-WILD CORP. 


501: COLUMBIA STREET-SOMERVILLE, MASS. 


— peters 


(Continued from page 5) 


and the animal remedies on the display. 
When customers spoke to the dog he sat 
stiffly erect, his shining coat and clear 
eyes living testimony to the reliable pro- 
ducts the Farmers Market sells. 

In April the selling emphasis was shitied 
to seeds and fertilizers. Plant foods, flow- 
er and vegetable seeds, and fertilizers 
were given the choice middle stand. Br ght 
blooming plants and colorful posters «en- 
tered attention on the spring planting dis- 
play. Sales were very successful. 

With May the merchandising spotlight 
was focused on sprays and insecticides, 
Seed selling was continued at a steudy 
volume but more concentration was pu! on 
the sale of sprays. A series of newspaper 
advertisements and frequent radio spot 
announcements urged farmers to remem- 
ber to purchase sprays at the Farmers 
Market. 

The May campaign also pushed sales of 
DDT preparations. Public interest was high 
because of continuous mention in the news 
columns and the DDT products practically 
sold themselves. 

Recently Mr. Peters arranged for the 
showing of farm movies at the Sylacauga 
chamber of commerce. Purina and Royce 
films concerning milk production and the 
control of house and cattle flies were 
shown. The program was repeated later 
for employes of a local creamery and for 
milk producers of the area around Syla- 
cauga. 

Mr. Peters wants to enlarge on his feed 
services, expand his fertilizer department, 
and to develop a lawn and garden service. 
“When a man wants to achieve better re- 
sults with his feeding I want him to come 
here for advice,” he said. “I like to help 
farmers with their soil problems, their nu- 
trition problems, and other everyday farm 
difficulties whenever I can,” Mr. Peters 
declared. 

“Feed is vital to the nation. We want 
to give our customers the very best in 
feeds, remedies, and all other farm sup- 
plies so that they will have every possible 
advantage on their side when they en- 
gage in livestock raising or planting.” 

Up-to-date merchandising methods and 
fine quality products have built for K. M. 
Peters the reputation of being a top-notch 
feed dealer and a true friend of the farm- 
er. “I'm going to do everything I can to 
keep it that way,” Mr. Peters declared, 
and his customers know he means exac'ly 
that. 

@ WATERTOWN ELEVATOR CO., Waiter- 
town, Wis., has been organized by Rolcnd 
J. Reinders, George H. Reinders, and Har- 
old A. Peterson. , 
FROEDTERT INCOME UP 

The Froedtert Grain & Malting Co., Inc., 
Milwaukee, had a net income of $1,085, 
after taxes for the 1945-46 fiscal year, «c- 
cording to the annual report to stock- 
holders released by Kurtis R. Froedtert, 
president and chairman of the board. This 
is an 82 per cent increase over company’s 
net income for the previous fiscal year. 
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IBCA President 


NAT C. THOMPSON 


New president of the International Baby 
Chick association is Nat B. Thompson, 
Petaluma, Calif. Mr. Thompson operates 
haicheries at Petaluma and Salt Lake City, 
Utah. He was elevated from the first vice 
presidency to succeed Roy M. Durr, At- 
lanta, Ga., retiring president. 


General Mills Elects 
Officers for 1946-47 


Edward K. Thode was elected vice presi- 
dent and secretary and Whitney H. East- 
man vice president of General Mills, Inc., 
at the firm's annual stockholders’ meeting 
held Aug. 20 at Wilmington, Del., Harry 
A. Bullis, president of the company, has 
announced. All 14 directors were re-elected 
and Sydney Anderson, formerly vice presi- 
dent and secretary, was elected to a seat 
on the board. 

Mr. Thode joined General Mills in 1937 
after service with the FBI. Mr. Eastman 
became associated with the firm in 1943 
and a short time later was appointed 
president of the vegetable oil and protein 
division. Mr. Anderson served in congress 
for 14 years and was president of the 
Millers’ National federation before joining 
General Mills in 1930. 

Directors who were re-elected include: 
James F. Bell, chairman of the board, 
Walter R. Barry, Charles C. Bovey, Harry 
A. Bullis, John Cowles, Franklin M. Crosby, 
John Crosby, Frank F. Henry, Henry S. 
Kingman, Putnam D. McMillan, Frank J. 
Morley, Leslie N. Perrin, Henry S. Sturgis, 
and Harold W. Sweatt. 

@ MARSHALL COUNTY FARM BUREAU, 
Tippecanoe, Ind., has purchased the Ur- 
schel Bros. elevator and lumber firm. 
@ KOHLER BROS. ELEVATOR, Wing, III., 
has been purchased by the Quaker Oats 
Co., Chicago. 
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CAMEL 


WHEAT MIXED FEED 


for 
“All in 


Poultry-Dairy Cows-Pigs one bag” 


EXCELSIOR MILLING COMPANY 
Minneapolis e 


Minnesota 


w.your 
present business 


HEADQUARTERS FOR 


Pilot Brand Oyster Shells 

Mt. Airy Gran-l-Grit 

Nopco A & D Feeding Oils 
Vada-Zorb Poultry Litter 

Clear Quill Livestock Mineral 
Blatchford's Vitadine 20 

Clear Quill Poultry Concentrates 
Leader Peat Litter 

Small's Dehydrated Alfalfa Meals 
Waterloo Hog Feeds 

Servall Stazdry Poultry Litter 
Marblehead "98" Calcium Carbonate 
V-C Phospho-Tobacco Fertilizers 
Royal Oak Charcoal 


Anderson Chick Boxes and Hatchery 
Supplies 


Waterloo Mills Company 
Manufacturers and Wholesale 
Distributors 


WATERLOO a IOWA 


ALLIED MILLS, INC. 


General Offices. Chicago, Service Offices: Ft. Wayne, Ind. 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 
STATE BANK BLDG. 


75 STATE STREET ALBANY, N. Y. 


Receivers, Shippers and Elevator Operators 


Consignments Solicited 


ELECTRIC STEEL ELEVATOR Division of 
RUSSELL-MILLER MILLING CO. 
MINNEAPOLIS, MINN. 


f | 
our 
future business 
: 
- 


Get Rid of 


RATS 


No Baits=No Traps! 


$$$ FOR YOU in KEMI-KILL 


Rids rats from feed rooms, chicken houses, 
brooder houses, egg rooms, etc., almost over 
night. Easier and safer to use since rats simply 
walk through this chemical powder, placed in 
rat holes and "runs''. Now used by thousands 
of feed dealers, poultrymen, farmers and 
hatcheries. 


roy KEMI-KILL yourself at our risk 
Is and you'll be satisfied or get your 
money back. The 5-lb. jar of KEMI-KILL 
(retail price, $7.50), is recommended for 
complete riddance. 


d—telp your customers get rid of rats 
2n and other rodents at a good profit. 
(33-1/3% discount to dealers in case lots of 
/y Doz. 5 Ib. cans). KEMI-KILL is advertised 
in National and State Farm Magazines. You'll 
like KEMI-KILL results. Your customers will 
like it. BUT RATS WON'T. 


KEMI-KILL CO. 


Dept. FB-8 Gladbrook, lowa 


FOR EXTRA PROFITS 
Mix 


J 


BROWER “WHIRLWIND” MIXER 


Many feed dealers increase their profits 50 c per 
bag and upwards by mixing their own brand of 
feeds with the BROWER WHIRLWIND MIX- 
ER... quickly pays for itself! Mixes a perfect 
blend in 10 to 20 minutes — 16 full batches in 
normal 8-hour day — at a power cost of less than 
5c per ton. Heavy welded-steel construction ... 
gives years of service. Write... 

BROWER MFG. CO., 369 N. 3rd. 


uincy, Ill. 


Chamber of Commerce 
Buffalo 2, N. Y. 


LATTIN COMPANY, Inc. 


Jobbers Feed Stuffs — Manufacturers Representatives 


SEA PEP. 


327 So. LaSalle St. 
Chicago 4, Ill. 


Sea-Coll, a new railway station in M :r- 
ian county, Fla., has been established to 
handle shipments from the Sea Bourd 
Sales Co.’s newest and largest plant. Tic 
new processing unit has a capacity of 15) 
tons daily and is the fourth put in oper:- 
tion since 1939 when the company’s firsi 
plant was opened. 


-@- -- — 
@ LOWE GRAIN & FEED CO., Horton, 
Kan., is building a new elevator to replace 
the one destroyed by fire Aug. 2. 


-—— 
@ BRUNS SEED & GRAIN, Sigourney, 
Iowa, has been sold to C. H. Frescoln and 
his son Merrill. 


@-- — 
@ VERN STEPHENSON, Fayette, Iowa, has 
purchased the Shaffer Sales & Distributing 
Co. feed business. 


WANTED 
HIGH CLASS 
FEED SALESMEN 


Good territories open. Excellent 
opportunities for aggressive 
salesmen with fastest growing 
industry in Middlewest. 


Call or write F. R. Higgins 


DOUGHBOY INDUSTRIES, Inc. 
NEW RICHMOND, WIS. 


FISH MEALS 


VITAMIN A — VITAMIN D OILS 
VITAMIN A AND D OILS 
VACUUM DRIED PEAT MOSS 


SPECIALTY FEED PRODUCTS CO. 


PLYMOUTH, MICH. 


Gopher State 
Feed Co. 


M. J. AND MARSHALL BEAUBAIRE 
Minneapolis, Minnesota 
Reliable Shippers for a Quarter Century 


Millfeeds 


Pulverized 
Oats and 


Barley 


e14e 
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ROY H. FISHMAN 


Roy H. Fishman has been appointed 
technical assistant on the agricultural de- 
partment staff of Standard Brands, Inc., 
New York City, the firm has announced. 
Mr. Fishman is a graduate of the Univer- 
sity of Wisconsin college of agriculture 
and served in the navy during World War 
Il. He will assist in offering technical 
service to feed manufacturers and live- 
stock raisers who use irradiated dry yeast 
us a source of vitamin D for their animals. 


Van Dusen Harrington 
Names New Officers 


Harrison G. Dickey has been named 
chairman of the board and Totton F. Heffel- 
finger president of the Van Dusen Har- 
rington Co., Minneapolis, the firm has 
announced. Announcement of the new 
officers was made following the company’s 
annual meeting held Aug. 8. 

George Banning was elected vice presi- 
dent and general manager of the com- 
mission department and Bob Kemerer vice 
president and general manager of the 
Atlas Lumber Yards division at the meet- 
ing. Murl Hagstrom was promoted to cash- 
ier and assistant treasurer and Bob Hol- 
strom was named treasurer. 


— 
@ CAPRON & KORNMYER, Farmington, 
Ill., suffered a $50,000 loss Aug. 26 when 
their grain elevator was destroyed by fire. 
Losses included 4,000 bushels of oats and 
1,500 bushels of corn. 


oe ——_ 
CORN KING REPRESENTATIVE 

Glen W. Franklin has been appointed 
Corn King sales representative for the 
state of Minnesota by Barlow, Wright & 
Shores, Inc., Cedar Rapids, Iowa, the firm 
has announced. Mr. Franklin, who has 
been associated with Pillsbury Mills, Inc., 
for the past nine years, succeeds the late 
Eldin L. Seaburg who was killed in an 
automobile accident May 9. 
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| HONEGGERS’ & CO.. INC. 


Mills *& MANSFIELD, OHIO *& | 
FAIRBURY, ILL. *& FORREST, ILL. 


FEED GRAINS ... 


Main Offices — Minneapolis 
Telephone Main 3384 


FOR THE FEED TRADE 


MULLIN & DILLON CO. 


Reliable Grain Merchants 


MEAL 


Sun-Cured and 
Dehydrated 


NATIONAL ALFALFA 
DEHYDRATING AND 
MILLING CO. 

LAMAR, COLORADO 


ST. LOUIS, MO. 
CHANDLER, ARIZ. 


HAMMERMILL 
CORN CUTTER 
AND GRADER 


VERTICAL FEED 
MIXER 


One Machine or Complete 
Feed Mill Equipment 


_® Kelly Duplex, with more than 
60 years’ experience, is well 
equipped to help you plan and to 
build the mill machinery you need. 
They will be glad to help you with 
your problems. Whether you are 
purchasing only one machine or 
equipping a mill complete, get 
suggestions and esti- 
mates from Kelly 
Duplex. 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 


New "en, Poultry Hog* Dairy & Turkey Feeds 

| KELLy pup | 

| 


THE 
STANDARD 
OF THE 
INDUSTRY 


© 
’ BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


The scientifically built 
“Nu-Hy” grain bucket has won an 
enviable reputation among grain 


Lecusmakesfree elevator operators. It has saved 
your elevator many vital man hours, cut costs, 
leg. Weueteront and has increased capacities where- 


ever installed. 


Screw Conveyor Corporation 


PROOUCTS 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Minnesota Girl Flour 
AND MILLFEEDS 


Capital Flour Mills, Inc. 
General Offices @ Minneapolis 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


117 E. Wilson Madison, Wi: e 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 


In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange @ New York City 


SWIFTIDE Blended Fish Oil 
BIG CHIEF Meat Scraps 
Brewer's Dried Grains 
Linseed Meal © Malt Sprouts 
s Mill Feeds 
T CORN OIL MEAL 
L CORN GLUTEN MEAL @ 
F CORN GLUTEN FEED 
S SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


CARUS MANGANESE 


STOPS 
PEROSIS 


Add Carus 
Manganese to 
Mashes you mix [i 

and sell. Stock Coat eneeaes for those 
who mix their own. It’s the anti-perosis 
element absolutely needed in all growing 
and breeding mashes to prevent Perosis. 
short legs, short wings, parrot beak. Write 
for free bulletin and prices. 


CARUS CHEMICAL CO., 


CABLE ADDRESS “RAYBAR” 


TIDEWATER GRAIN 
COMPANY 


ESTABLISHED 1927 


Receivers Shippers 
Exporters 
Export and Domestic 
Forwarders 


Members All Leading Exchanges 


Baltimore 2, Md. 
Chamber of Commerce 


Bourse Buildin 
Philadelphia 6, Pa. 


MILLIGAN & SON, INC. 


Sioux City, lowa 
Brokerage Department—C. S. Milligan, Mgr. 


Ingredients — ALFALFA MEAL 
and OYSTER SHELL 


Distributor for 


CELACTO 
The Lactic Acid Concentrate 


call CHARLEY for Service! 


Phone 86549 at Sioux City, lowc 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 


REPAIR GRAIN BAGS with 


TEHR-GREEZE 


FABRIC CEMENT 


A tough, versatile adhe- 
sive with a thousand uses 
in the home, in the re- 
pair shop and on the 
farm. Works equally well 
on clothing, awnings, 
grain bags, burlap bags, 
tents, binder canvas, win- 
dow shades, cotton ma- 
terial, harness, handbags, 
luggage, suitcases, belts, 
overshoes, golf bags, footballs, shoes, 
auto upholstery, furniture and many other 
items. Write for trade prices. 


VALA CO. 2 W. Root St. 


Chicago 9, 


Shippers of ... 

BALED ALFALFA AN) 
UPLAND PRAIRIE HA’ 
SUNCURED ALFALFA MEA‘ 


operating five portable alfalia 
grinders now booking for futur 
shipment. 


LLOYD MORRISON 


UNITED BLDG. SALINA, KANSAS 
Phone 4300 


ellée 
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ORDER 
| You | 
| <4 CAR 
| NOW! 
q e 
| 
IN FEED 
Full Oct 
Line of me Products 


Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


FOR SALE 
MIXERS 

1 Kelly Duplex 1 ton mixer 

1 Lindsay 1 ton mixer 

1 Lindsay % ton mixer ’ 

All above floor level feed with motors and 
starter. 

1 Horizontal Burton 1 ton 

1 Horizontal Eureka 1 ton 

1 Horizontal Howe % ton 

’1 above have elevators, motors and starters. 

HAMMER MILLS 

1 Kelly Duplex with V drive 

40 HP motor and starter 
1 No. 30 Blue streak with 40 HP motor and 
starter & V drive. 
ATTRITION MILLS 
22” Double runner with 2-15 HP direct 
connected motors and starter. 

i 22” double runner with 2-20 HP motors and 
50 HP starter and elevators. 

1 20” belt driven mill double runner head with 
ele. ators, magnet belts and 45 HP International 
Ga. engine. S. A. Meier Co., 1502 Underwood 
Av:., Milwaukee 13, Wis., Bluemound 7380-7381. 


SALES TERRITORY OPEN 
Cpening for good salesmen of mixed feed 
in “astern Pennsylvania area. Excellent oppor- 
tun.ty. Write Box SA-922, The Feed Bag, Mil- 
wackee 3, Wis. 


FEED MIXER FOR SALE 
Gne ton level feed has motor 
—latest style machine—used short time. Write 
KD-15, c/o The Feed Bag, Milwaukee 2, Wis. 


HAMMER MILL FOR SALE 
Has 50 H. P. motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
The Feed Bag, Milwaukee 2, Wis. 


CORN CUTTER FOR SALE 
Cutter—grader—polisher—aspirator, 3000 Ibs. 
per hr. A-1 condition, guarantee. Write LE-21, 

c/o The Feed Bag, Milwaukee 2, Wis. 


ELEVATORS FOR SALE 

Have a number of good, going country eleva- 
tors for sale in Ohio, Indiana, or Illinois. Some 
will pay for themselves in one year with good 
management. Owned mostly by older men want- 
ing to retire. If you want to buy, see or write 
us your needs. Availability of most of our plants 
not publicly known. Mid-West Business Ex- 
N. Michigan St., Plymouth, 
ndiana. 


BUSINESS OPPORTUNITY 

If you have experience in the country eleva- 
tor business and are ambitious to own your own 
plant, we have one to fit most any size invest- 
ment. Located in Indiana, Illinois, Ohio, 
Southern Michigan. Many are bargains. Write 
Mid-West Business Exchange, 2011%4 N. Michi- 
gan St., Plymouth, Indiana. 


~ Hatching Year "Round — All Popular Breeds 
* * * U.S. Approved—Pullorum Controlled. Re- 
liable Source For Nutritional Research Labora- 


tories. Morris Hatchery, 860 West Jackson St., 
Morris, Ill. 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 
hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn, 


SNOW WHITE 
news! 
WIRE 

WRITE 
SNOW WHITE (Hen-Chick-Pul- 
let) in self-selling paper 80’s at 
lower prices! 

Also: Hen-Chick-Pullet-Meal-Flour 
in new cloth 100’s. 

EDWARD R. BACON GRAIN COMPANY 

Sales Agents: White Shell Corporation 
877 MILK EBT BOSTON, 


HAMMER MILL FOR SALE 
New Jacobson Universal Hammer mill—com- 
plete—75 HP motor, etc. Quick delivery. Write 
Box MH-126, The Feed Bag, Milwaukee 2, Wis. 


FOR SALE ; 

One 20 inch Sprout Waldron belt driven burr 
mill, one No. 4 Sprout Waldron cob crusher, 
all shafting and pulleys. Priced at only $350.00. 
Call or write Clintonville Flour & Feed Co., 
Clintonville, Wis. 


HELP WANTED 

Wanted—Feed mill superintendent. Modern 
Pennsylvania feed mill, large capacity, good liv- 
ing and working conditions. Applicant must have 
practical working knowledge of mill methods 
and equipment maintenance. List persOnal data 
and experience in application to Box AH-279, 
The Feed Bag, Milwaukee 2, Wis., advising how 
quickly you can be available. 


TERRITORY OPEN 
Have opening for experienced mixed feed 
salesman to travel protected territory compris- 
ing Long Island, suburban New York City and 
nearby Pennsylvania and New Jersey points. 
Chance for real earnings. Write Box SO-178, 
The Feed Bag, Milwaukee 3, Wis. 


POSITION OPEN 
Need qualified mixed feed salesman for terri- 
tory in Western Pennsylvania. Fine opportunity 
for right man. Write Box SD-434, The Feed 
Bag, esses 3, Wis. 


FOR SALE 
Feed business located in Northeastern Iowa. 
Good hog, dairy, and poultry area. All modern 
machinery, attrition mill, mixer, huller, sheller, 
cracker, and pulverizer. Poor health necessitates 
selling. Wonderful opportunity. Write Box SC- 
210, The Feed Bag, Milwaukee 3, Wis. - 


OAT & BARLEY CLIPPER FOR SALE 
AT $250 


Latest style No. 2 invincible ball-bearing 
combined clipper and cleaner-scalping shoe— 
perf. condition. Used one season — have pur- 
chased larger machine. Sudlersville Supply Co., 
Sudlersville, Maryland. 


FOR SALE 
Diamond huller attrition mill—22” with 1—15 
P & 1—20 HP direct connected motors. Two 
starters and a 110 V electric magnet all in A-1 
shape. For River Milling Co., Pardeeville, Wis. 


WANTED 
Experienced feed salesman for Pennsylvania. 
Give history and reference. Write Box SJ-217, 
The Feed Bag, Milwaukee 3, Wis. 


FOR SALE NEW EQUIPMENT 

New Crippen G-54 cleaner. LH screenings 
with one set 3 screens included. One motor 
bracket with steel rail for $324 frame. One Ve- 
drive sheaves, belt etc. One new model No. 6 D 
Universal grinder, complete, 3 screens, 1 extra 
cutting plate, 1 set beaters, flexible coupling. 
Write or phone 58FB, Bauer Brothers, Camp- 
bellsport, Wis. 


FOR SALE 

Feed Manufacturing Corporation doing $900,- 
000.00 yearly business, capacity of 60 tons in 8 
hour day. Latest automatic scales, sewing ma- 
chines, hammer mills, mixers, pellet mills, etc., 
25,000 bushel storage capacity, 4 car siding 
New York Central, completely modern office 
and equipment everything less than two years 
old, located in large city in Western New York. 
Disagreement of stockholders only reason for 
selling. Price $100,000.00 for 100% of the stock 
is $50,000.00 under book value. Principals only. 
big Box SV-196, The Feed Bag, Milwaukee 
, Wis. 


NEED GOOD SALESMAN 
Reliable feed manufacturer has noe for 
experienced mixed feed salesman to travel East- 
ern Ohio area. Good opportunity for right man. 
san Box SF-666, The Feed Bag, Milwaukee 
3, Wis. 


FOR SALE 

Three (3) Mower Bar Units, complete, still in 
the crate. Will fit all models of Fox Field Pick- 
up cutters. $175.00 each. Six (6) Fox Knife 
Attachment Sharpeners. $15.00 each. One (1) 
1943 model Power Take-Off Fox Field Pickup 
Cutter, Fan type, on rubber. Good condition. 
$675.00. One (1) 1946 model Power Take-Off 
Fox Field Pickup Cutter, Lefthand Elevator 
Type, on rubber. Good condition. $875.00. AAA 
Alfalfa Milling Co., P.O. Box 6761. Roswell, 
New Mexico. 


FOR SALE 

One (1) 125 HP electric motor. Three phase, 
60 cycle, 220 or 440 volts, 3600 RPM, with oil 
starter and compensator, new motor and com- 
pensator, all complete. $1,492.00. 

One (1) 75 HP electric motor. Three phase, 
60 cycle, 1800 RPM, 220 volts, with oil starter 
and compensator, all complete. $932.50. 

One (1) 75 HP electric motor. Three phase, 
60 cycle, 2300 volts, 1800 RPM, with oil starter 
and compensator. $985.00. AAA Alfalfa Milling 
Co., P. O. Box 6761, Roswell, New Mexico. 


WANTED 


Sales Representative with know- 
ledge of feed business to travel 
established territory for national 
concern selling well advertised 
poultry feed supplement. Salary, 
expenses and commission. Car 
essential. Applicants should give 
age, education, background and 
experience. Address Box NB-278 


FOR SALE 

1—Bauer attrition 22” pulley mill 

1—Allis-Chalmers 26” pulley mill 

1—20” attrition mill—2—15 HP motors and 
starter 

1—24” attrition mill—2—20 HP motors and 
starter 

1—large Sprout-Waldron crusher 

1—Kelly-Duplex crusher 

1—Dreadnaught crusher 

1—A. T. Ferrell grain & seed cleaner No. 147 
with elevator. 

Feed Mill Machinery, P. O. Box 188, Janes- 

ville, Wis. 

“Suncured Alfalfa Milling Machinery, com- 
plete, portable unit complete. All following ma- 
chinery is new, just uncrated and mounted on 
heavy steel runners. 

One (1) size DC 1125 Buda Diesel Motor, 
1200 RPM, 200 HP, mounted with Jay Bee 
5W hammermill, cyclone, collector, V-sheaves, 
and belts and two-way handy sacking spout, and 
1500 gallon diesel fuel tank. 

One (1) General Motors, two cycle, 70 series, 
four cylinder Diesel Motor, 909 HP, 1600 RPM, 
direct hook-up with No. 4 Miller bale buster 
cyclone and pipe. This job is not a home-made 
unit. It was built and assembled in the factory 
in Dallas, Texas. This is all here at Roswell, 
New Mexico, and can be moved from one loca- 
tion to another in less than one hour and be in 
operation. 

This unit has been designed to give service 
at a small cost per ton. The price is invoice 
price, that is, $15,272.37. 

This unit must be sold all together. Act at 
once by phone or wire. This unit will move at 
once. 

All of the machinery listed above is located at 
the AAA Alfalfa Milling Co., Roswell, New 
Mexico. Phone 2136, Roswell. 


LINES WANTED 
Old, established concern wishes to act as 
broker now or future on mill feeds, proteins in 
central, northern Wisconsin and Upper Michi- 
gan. Write Box D c/o The Feed Bag, Milwau- 
kee 2, Wis. 


FOR SALE 
Used 29-D clipper cleaner. Sell cheap. Eureka 
Seed Mill equipped with buhler drive. Good as 
new. Reasonably priced. Write Box AF-739, 
c/o The Feed Bag, Milwaukee 2, Wis. 


NOTICE TO ALL ELEVATOR OPERATORS 

Why not ease up on the job for your em- 
ployees on the tuff job in feed mills namely un- 
loading cars and piling of bags in warehouse? 
Make the job easy, less work and save man 
power by installing one. 

BAG PILER 

Handy, light weight, yet heavy duty operation. 
It’s a real job and one we have waited for and 
now available. Phone or write at once. S. A. 
Meier Co., 1502 Underwood Ave., Milwaukee 13, 
Wis., Phone Bluemound 7380-7381, custom feed 
mill engineers, suppliers of all equipment, parts 
for feed mills, headquarters for trucks, elevators, 
conveyors, fire extinguishers and new supplies. 


SALESMAN WANTED 
Excellent opportunity for real feed salesman 
to travel New Jersey territory. Send complete 
ae. Write Box SB-845, The Feed Bag, 
ilwaukee 3, Wis. 


FOR SALE 
1—40 HP 24” Robinson attrition mill. One 
Monarch ear corn crusher. Oakfield Elevator 
Co., Oakfield, Wis. 


FOR SALE 

One attrition mill, complete with switch boxes. 
Two 25 HP motors, 1800 RPM. Two sets new 
plates included. 

One Blue Streak hammer mill, 25 or 30 HP 
motor hook up. Size B-6H, Style 1039, complete 
dust collector, pipes, etc. Phone or write 26-1, 
Kingston Roller Mills, Kingston, Wis. 
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Mill Feeds." 


"We sincerely hope that the situation, now 
confronting the milling industry, will improve to 
the extent where we again will be able to serve 
our mixed car trade with Golden Loaf Flour and 


TENNANT & HOYT Co. 


LAKE CITY, MINN. 


Vitamin A & D Feeding Oils 


Corn Gluten Feed 


Kellogg's Hominy Feed 


(an exclusively milk product) 
Fortified Cod Liver Oil and oe High in flavin. milk albumen, 


Calf Manna and milk minerals. 
Stonemo Granite Grit 


WRITE US FOR FURTHER INFORMATION 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 
CHAMBER OF COMMERCE Distributors of: BRANCH OFFICE 
BUFFALO, N. Y. Hubinger (Keokuk) MIDDLETOWN. N. Y. 


I Pecos Valley Alfalfa Mill © 
5 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated 
Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
CHANDLER, ARIZONA 


Enjoy .. 
YEAR ROUND 
SATISFACTION 
EAGLE 
FEEDS 


All Poultry and 


Livestock 


Mash or Pellets 


Eagle Roller Mill Co. 
NEW ULM, MINN. 
Quality Manufacturers for 90 
Years 


Return of White Flour 
Means More Millfeeds 


The return of white flour is not only good 
news for the American housewife, but will 
mean more. feed at reasonable prices {or 
livestock and poultry feeders, according to 
Walter C. Berger, president of the Ameri- 
can Feed Manufacturers association. 

Pointing out that livestock and poul'ry 
feeders will have one-third more tons of 
valuable millfeeds per month beginning in 
September, Mr. Berger said that 150,’ 00 
tons of millfeeds, which formerly were ett 
in the dark flour every month, would ag«in 
be available for animal feeding. 

“These millfeeds, along with the abun- 
dant corn crop and the harvesting of flcx- 
seed, cottonseed, and soybeans, mean pl«n- 
tiful supplies of feeds at more reasonable 
prices,” he said. “The trend of feed prices 
definitely is downward, and I predict that 
by November prices will be at a very 
favorable level compared with what the 
livestock, poultry, and dairy producers will 
be getting for their finished products.” 

The feed association president cited the 
fact that new corn for December delivery 
is selling at 60 to 70 cents a bushel less 
than the current cash price, and that 
millfeeds for future delivery are selling in 
many areas at below OPA ceiling prices. 


Borden Co. Sends Cattle 
To Greece by Plane 


Two heifers and a pure bred Jersey calf 
recently became the first cattle ever to fly 
the Atlantic when they were sent to the 
American Farm school at Salonica, Greece, 
with the compliments of the Borden Co., 
New York City. The animals were sent as 
a contribution in the American campaign 
to help replace Greece's wartime loss of 
more than 4,000,000 livestock. 

The livestock were flown in a _ four- 
motored plane which made _ stop-overs 
in Newfoundland, Iceland, and Paris. Spe- 
cial feeds were used on the trip and the 
cattle were accompanied by Gus Kaloss, 
18-year-old Greek-American “airborne cow- 
herd.” Until the calves reach breeding age 
they will be used to instruct future farmers 
in animal care and husbandry. 

@ PAUL KOLLAR, Camden, Mich., is mov- 
ing his feed mill to a former church buil- 
ing which he has remodeled. 

@ DR. BENNETT T. SIMMS, Washingto1, 
D. C., has been elected president of tle 
American Veterinary Medical association. 

@ KIGER GRAIN CO., Washington, Kar., 
is constructing an addition to its elevat«r 
and will install new machinery. 

ED MITCHELL DIES 

Edward E. Mitchell, 82, veteran Minne«- 
polis grain man, died Aug. 25 after a lorg 
illness. He was a past president of the 
Minneapolis chamber of commerce and «t 
the time of his retirement in 1936 wes 
president of the Great Western Grain Co. 
Mr. Mitchell is survived by a son and 
three grandchildren. 
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E. R. SILER 


E R. Siler has been elected treasurer of 
the Ralston Purina Co., St. Louis, Donald 
Dantorth, president of the firm, has an- 
nounced. Mr. Siler has been associated 
with Purina since 1942 and served as 
assistant to the treasurer and as assistant 
treasurer before being named to his pres- 
ent position. He succeeds Lewis B. Stuart, 
formerly secretary-treasurer, who was 
elected vice president in charge of finances 
and secretary. 


Offer Advisory Service 
On Packaging Problems 


Union Bag & Paper Corp., New York 
City, has established a packaging machin- 
ery department to aid customers with 
packaging problems, Leonard J. Doyle, the 
firm's vice president in charge of sales, has 
announced. R. E. Read has been appointed 
manager of the new department and W. H. 
Mellick, Reid Mahaffy, and Charles Bauer 
have been named as his assistants. 

The company plans to make recommen- 
dations to customers who have packaging 
problems and to foster the design of ma- 
chinery which is needed but not available. 
Mr. Read, manager of the new department, 
is a veteran of 23 years in the paper in- 


dustry. His assistants are former air force 
officers. 


@ GOTTLIEB SPRINGER, Ossian, Ind., 
has completed extensive remodeling of 
the Springer Feed & Supply. 
@ GEORGE SPAINOWER, Blandinsville, 
lll., is building a new addition to the Main 
Street elevator. 
— 
@ REESEVILLE ELEVATOR CO., Reese- 
ville, Wis., is now owned by A. B. Thom- 
son and E. C. Brunner, the firm has an- 
nouiced. G. E. Framberger is no longer 
associated as a partner in the firm. 
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FEED 


Weighs as it Scoops 


Sell Wayscoop. Amazing, new 
item. Weighs feed as it scoops. 
Saves time, feed and work. Sure- 
fire seller and good profit-maker. 
Feature Wayscoop now while feed 
is scarce. Write Wallkill Machine 
Works, Inc., Walden, N. Y., now! 


Brokers of ... 


QUALITY FEED 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 
Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 
205 W. WACKER DR. 


INGREDIENTS 


CHICAGO, ILL. 


THE FACT 
STILL REMAINS 


that 
SUPERIOR 
“oP” “OK “CO” - 
ELEVATOR CUPS 

are 

MADE STRONGER 
will 

LAST LONGER 
have 

GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 
WRITE TO: 
K. |. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No. 20 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
BONE MEAL 


These words must live in 
American business: 


DEPENDABILITY 
SERVICE— QUALITY 


Never has the perform- 
ance of these essentials 
been tested as now. Never 
has a brand identification 
meant more. 

\\ 


WILSON & CO 
Wine\/ 


Kansas City, Chicago, Oklahoma City 
Omaha AlbertlLea Cedar Rapids 


e1ge 
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Albers Milling Co. 11 
Allied Mills, Inc. 113 
Amburgo Co. 
American Dry Milk Institute 
Arcady Farms Milling Co. ........ 


Herman Nagel Co. : 83 
National Alfalfa Dehydrating & Milling Co..... 
National Distillers Products Corp. -............... 90 
National Food Co. 
National Molasses Co. 
National Oil Products Co. -.......... 
Nellis Feed Co. 
New England By-Products Corp. 
Newsome Commission Co. 
North East Feed Mill 
Northern Milling Co. 
Northrup, King & Co. 


MILK BY-PRODUCTS 


AS 
Bulletin Bldg., By Podacls 


Philadelphia 7, Pa. 


Archer-Daniels-Midland Co. Northwest Distributing Co. -.................... ---100 
Armour & Co. = 
Atkins & Durbrow, Inc. Oyster Shell Products Corp. -. --109 
E. R. Bacon Grain Co. : 117 Philip R. Park 36 MID-WEST BUSINESS EXCHANG™ 
W. M. Bell Co. 92 Pay-Way Feed Co. 107 
Bemis Bro. Bag Co. 0 Pecos Valley Alfalfa pera 118 . Buyers and Sellers of Country 
uioxi Grit Co. rater Pulverizer Co. i i 
Blatchford Calf Meal Co. oz WC. Pratt Co. 107 levator Properties and Feed Mills 
. E. Boot °. Premier Peat Moss Corp. 102 201% N PLYMOUT 
Bell Fibre Products Corp. — 39 Purina Mills 64 201% N. Phone 116 
The Borden Co. 54 a Michigan St. IND. 
Brower Mfg. Co. 114 Quaker Oats Co. 62 
Bunge Elevator 121 
de 
Calcium Carbonate Co. 18 A E M by E Y 
Capital Flour Mills 116 Dr. Salsbury’s Laboratories -.......................-.- 58 « 
Cargill, Inc. 108 Sargent & Co. 44 with 
Carus Chemical Co. 116 Savage, Inc. 34 
Central Mills, Inc. 24 Schultz-Baujan Co. 74 
Cereal Grading Co. 116 Screw Conveyor Corp. 116 we 
Chase Bag Co. 48 Sea Board Sales Co. 120 ip 
Chick Bed Co. 122 Seedburo Equipment Co. 50 
Herbert K. Clofine 120 J. B. Sedberry, Inc. 32 
Collett-Week-Nibecker, Inc. 66 Shellbuild Co. 110 
Corn Products 94 Silmo Chemical Corp. 76 
Commercial Solvents Corp. ......................-...---- 45 W. J. Small Sales Co. 104 
G. E. Conkey Co. 121 PURE OLD PROCESS 
E. R. Squi ons 
Dawe’s Products Co. 57 A. L. Stanchfield & Co. 120 
es Moines Oat Products Co. Stearns Magnetic 
4 Co. +14 Strong-Scott Co. A. L. Stanchfield & Co. 
onovan Fee Ss t Fee Tai; Ws 
Doughboy Mills 84-114 Superior Packing Co. 120 Wholesale Grain and Feed Merchants ; 
E. F. Drew & Co., Inc. 60-61 500 Corn Exchange Bldg. Minneapolis 
Dreyer Commission Co. 120 Tennant & Hoyt Co. 118 
Duplex Mill & Mfg. Co. 115 Tidewater Grain Co. 116 
E. I. du Pont de Nemours & Co., Inc. ........ 87 — 
Toxite Laboratories 
Eagle Roller Mills 118 I. UP 
Electric Steel Elevator 113. Ultra-Life Laboratories, Inc. ..................-.-------- 42 NOW! Buy 5 ERIOR 5 PURE 
Union Service Se. ass Meat and Bone Scraps 
ohn Eshelman ons Union Special Machine Co. -.......-.----------------- 1 Digester Tankage 
Ray Ewing Co. 68 United Feed Products Co. -......-.-.--.-cc--ceces--o-- 119 
Excelsior Milling Co. Sugar Corp. 109 Bone Meal — Blood Meal 
Farallone Packing Co. 16 Val-A Co. .......- 116-120 Superior Packing Co. 
Feed Supplies, Inc. 101 WVandever-Ansley Co. 112 
Franke Grain Co. 12. Vi-D-Co. 120 St. Paul, Minn. 
Fredman Bag Co. 122 Vio-Bin Corp. 101 — 
Fruen Milling Co. 110 
Waterloo Mills Co. 113 
General Mills, Inc. 85 Wallkill Machine Works, Inc. ..................-.-.- 119 - DRY VITAMIN 
Glidden Co. 53 Werthan Ba 104 | 
Golden Eagle Milling Co. 81 Whitmoyer 73-106 D 
Green-Mish Co. 108 =K. I. Willis Corp. 119 
Gopher State Feed Co. 114 Wilson & Co., Inc. 119 ° 
Winthrop Chemical Co. 10 
Hendy Feed Co. Wisconsin Agriculturist & Wallaces Farmer... 63 
Hiawatha Grain Co. 112 Wisconsin Agricultural Experiment Station....111 
Hilltop Laboratories 112 MARION. IND 
Holt roducts Co. 102 
Honeggers’ & Co. 115° @ HOMANN GRAIN & SUPPLY CO., Alta- 
R. R. Howell Co. 112 s 
S. Howes Co., Inc. 12 mont, Ill, is the new name of the George Pep Up Pi dH ith 
by Charles, Herman, and Warren Homann. TON-A-POR 
T. E. Ibberson Co. 110 e Fed by Hog Men for Many Years 
Iowa Feed Co. 82 INGREDIENTS 
Iowa Limestone Co. 12 @ CENTRAL MICHIGAN ELEVATOR CO., 
Jacobson Machine Works 13 Carson City, Mich. has purchased the 
Jacques Seed Co. 107 Rockafellow Grain & Seed Co. elevators per Sulphate ¢ Sulphur ¢ Nur 
Vomica and Foenugreek. 
Max Katz Bag Co. 120 at Carson City, Ashley, and Vickerville. : 
Kellogg Milling Co. 8 Val-A Company 700 W. Root St. Chicago 9, Ill 
Kemi-Kill Co. 114 , 
Percy Kent Bag Co., Inc. 121 
Killer-Diller Corp. 106 e 
# | FEEDSTUFFS | | Feed Ingredient: 
Koelsch Grain Co. 111 
LaBudde Feed & Grain Co, 104 of all Kinds 
attin, Inc. 
(At it since North East Feed Mill Company 
re) Linck Co., Inc. 46 414-415 Merch. Exch. Bldg., St. Louis 2, Mo. Mi lis 13 Miansests 
Lindsey-Robinson & Co. 31 Board of Trade Bldg. Kansas City, Mo. inneapolis - 


Maney Brothers 
Marden-Wild Corp. 
C. J. Martenis 
Merchants Creamery Co. 
Merchants Feed Corp. 
Merck & Co., Inc. 
Midwest Business Exchange -...............-.......... 
Milligan & Son, Inc. 
Milwaukee Feed & Grain Co. 
L. Morrison 
Morton Salt Co. 
Mullin & Dillon Co. 
Murphy Products Co. 


NS 
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: GRAIN COMPANY 
1023 CHAMBER OF COMMERCE, MINN’ 
Bridgeport 1231 
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Feed Institute of lowa 
Re-elects All Officers 


The Feed Institute of Iowa re-elected its 
entire official board at its most successful 
annucl meeting, held Sept. 12 at the Sav- 
ery hotel, Des Moines, O. N. LaFollette, 
executive secretary of the group, has 
announced. 

Howard Boeke, Des Moines, was re- 
elected president; George Cook, Dough- 
erty, vice president; Carroll Swanson, Des 
Moines, secretary-treasurer; and Mr. La- 
Follet'e, executive secretary. The follow- 
ing members of the board of directors were 
yoted into office for another term: Maurice 
Wells. Waterloo; Floyd Crosley, Hubbard; 
and Messrs. Boeke, Cook, and Swanson. 
Karl Nolin, Ralston, was elected to a first 
term director. 

Me:abers of the board whose terms do 
not expire until 1947 include: Floyd Bloom, 
Shenundoah; E. L. Rudkin, Grinnell; Her- 
man jensen, Estherville; and Hugh Gordon, 
Marion. 

Pai N. Dobson, Brown & Bigelow, St. 
Paul, Minn., was featured speaker at the 
meeting. Discussing “Today's Challenge”, 
he emphasized the vital importance of 
cooperation between management and 
labor in this country and stressed the im- 
portarice of merchandising and advertising 
in maintaining high levels of production 
and employment. 

Mr. Dobson said that without effective 
merchandising and advertising campaigns 
there would be insufficient demand for the 
vast quantities of consumer goods that 
American industry is able to produce. 

In his annual report, Executive Secretary 
LaFollette outlined the progress the Feed 
Institute of Iowa has made since its or- 
ganization three years ago. Copies of the 
educational messages and advertising ma- 
terial the institute is distributing through- 
out the state were displayed and Mr. La- 
Follette said even greater public informa- 
tion services were planned for the future. 

A series of district meetings throughout 
lowa were announced at the conclusion 
of the annual meeting. The state-wide 
meetings will discuss plans for additional 
ways in which industry can serve Amer- 
ican agriculture. In attendance will be feed 
dealers, manufacturers, distributors, and 
tepresentatives of allied industries. 

Meetings scheduled and their dates are: 
Roosevelt hotel, Cedar Rapids, Sept. 16; 
Hotel Russell-Lamson, Waterloo, Sept. 17; 
Hotel Warden, Fort Dodge, Sept. 18; Hotel 
Chieftain, Council Bluffs, Sept. 23; Mayfair 
hotel, Sioux City, Sept. 24; Hotel Bradford, 
Storm Lake, Sept. 25; Hotel Hanford, Ma- 
son City, Sept. 26; Ottumwa hotel, Ot- 
tumwa, Oct. 7; and Hotel Muscatine, Mus- 
catine, Oct. 8. An additional meeting will 
be held in Des Moines but the date has 
not yet been announced. 

Following their Sept. 12 meeting at Des 
Moines, members of the institute went to 
Ames to attend the annual feed school 
conducted jointly by the institute and the 
Western Grain & Feed association in co- 
operciion with Iowa State college. 

® MORTON PRODUCTS CO., Morton, IIl., 
is building a new warehouse. 
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“‘Begorra...and 
she'll be making 
my pants out 
of ‘em yet!’’ 


iN 


“Consumer acceptance” is a 
mild term for the enthusiastic 
reception bags are 


ceiving from the housewife. 


Dealers prefer ‘em, too 
bags, we mean. 


PERCY KENT 
BAG CO. MM. 


KANSAS CITY 


BUFFALO NEW YORK 


TO LOWER FEED COST 


TO RAISE FEED QUALITY 


The Amburgo representative will 
work with you at your own mill 
or office and assist you in mak- 
ing the most intelligent use of 
materials on hand or available. 


YES, LOOK TO AMBURGO 
TO LOWER FEED COST 
and 
TO RAISE FEED QUALITY 


WITH AMBURGO NUTRITION 
SERVICE AND QUALITY 
VITAMIN AND MINERAL 
CONCENTRATES 

THE AMBURGO COMPANY 
1421 CHESTNUT ST. ¢ PHILA. 2, PA. 


COnmkKkeys 
Y-0 FEEDS 


are today short 
in the 


“QUANTITY” 


you want but 
they are never short 
in the 


“QUALITY” 


your customers want. 
More and more feeders 
know 
"It Pays to Follow 
the Y-O Way" 


The G. E. CONKEY CO. 


6761 Broadway Cleveland 5, Ohio 
Mills: Cleveland, O.; 
Toledo, O.; Nebraska City, Neb. 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


% 
| 
az 
new CHAMBER MINNE 
e121 ¢ | 
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Salesmen {or 


CHICK BED 


OHIO TEXAS 


NEW ENGLAND’ WEST COAST 


Excellent openings for right men. High 
income possible with established product 
backed by successful advertising. Knowledge 
of feed and hatchery industry preferred. 
Write for further details giving full 


qualifications. 


* 
CHICK BED COMPANY 


CEDAR RAPIDS, IOWA 


ure were proud 
though we hate to brag 
your satisfaction is 
“in the bag’ 


Sredman 


OA 4114-330 E CLYBOURN 


ESTABLISHED 1889 


Union Spewss 


units 


@ Union Special Suspended 
Head Bag Closing Machines 
are designed to bring the ad- 
vantages of machine sewed 
closures to the numerous jobs } ee, 
where the amount of work to 
be handled or seasonal varia- 
tion does not justify the in- 
stallation of large scale 
production equipment. Engi- 
neered and built by the origi- 
nators of filled bag closing 
equipment, these economical 
units are ideal for general 
service in small mills 
or for utility and 
standby duty in large 
mills. 
For complete infor- 
mation on what Union 
Special Suspended 
Head Utility Units 
offer, write for Bulle- 
tin 201. Union Spe- 
cial Machine Co., 
448 N. Franklin St., 
Chicago 10, Illinois. 


Suspended Head Units are 
furnished in four combinations 
of sewing heads and suspen- 
sions. You have your choice 
of either the Class 14500 
sewing head (shown above) 
o or the heavy duty Class 
80600 sewing head and 
your choice of the tan- 
dem pulley suspension on 
the Top Lock Thor Bal- 
ancer (shown in the 
inset). 


ASK FOR 


NEW BULLETIN 
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Then why not handle Murphy’s Minerals and get the profits 
farm-to-farm salesmen are now taking out of your community? 


You—the established feed dealer — are entitled to the feed 
business in your locality. Your store can be the center of 
feeding information to local farmers. You can do these 
farmers a personal favor by showing them how to protect 
the health of their animals and conserve feed during this 
critical period. Farmers need and are buying Mineral feeds. 
They want the best they can get at the lowest price. You 
can give them what they want and need. You can hold 
their good will and patronage and make profits that you 
are not getting now. So why be “‘Mineral-Shy?” Why not 
stock and sell Murphy’s Minerals? They are one of the 
first, one of the finest, one of the best. They are one of 
the most widely advertised and one of the cheapest Min- 
eral feeds on the market. 


Here are the important points that make Murphy's Minerals your best bet: 
| FREE TEST FOR MINERAL HUNGER... 


We supply our dealers with free samples 
so farmers can make a free Mineral test on 
their livestock. 


reeniun 
F FEEFGING MINERALS 


Supply farm animals with only the 
amount of Mineral substances they 
need. No mixing and no waste. 


), WELL KNOWN 


Radio, farm papers and mail adver- 
tising brings farmers into your store 
to get these sample bags and to buy 
Murphy’s Minerals. 


LOW IN PRICE, HIGH IN QUALITY... 


Murphy’s Minerals sell for only about 
one-half the price of many Minerals 
sold farm-to-farm, yet no Mineral 
feed is of higher quality. 


A FARM-PROVED PRODUCT... 


backed by years of experience. Sold 
only by established feed dealers. No 
hap-hazard, high pressure farm-to- 
farm selling. 


Why not be Mineral-wise instead of Mineral-shy? Make your stcre headquarters for Murphy’s Minerals! 
MURPHY PRODUCTS COMPANY... BURLINGTON, WISCONSIN...SOLD ONLY BY FEED DEALERS 
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HELLO 
AGAIN! 


I’m Back on Every Sack of 


KING MIDAS FLOUR! 


e | promised I'd be back when the wheat emergency was over ... and here 
| am—bringing you the famous, snowy-white KING MIDAS Flour your customers 
have been waiting for. What a thrill it will be for farm housewives now that 
they can once again turn out the light, white, tender loaves which disappear 
like magic from the table. 


We've been mighty proud of the quality of our Conservation Grade flour— 
and of the many letters we received telling us how much better it was than 
other emergency flours. But now ... with the choicest high protein northwest 
spring wheat in our bins . . . you can look to KING MIDAS for the finest quality 
flour we have ever milled—and that's really saying something. 


And don't forget to watch for the big KING MIDAS advertising campaign 
through newspapers, farm papers and radio. It will help you sell more Enriched 
KING MIDAS Flour. 


Yours for Better Baking, 


rl 
KING MIDAS FLOUR MILLS 


MINNEAPOLIS 15 MINNESOTA 
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